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Superfine 


Oil Lavender 


Esters as Linalyl Acetate — 38-42% 
Specific Gravity at 15° C.—0.882-0.891 
Refractive Index at 20° C.—1.460-1.464 
Optical Rotation at 15° C. —3° to -9 
Soluble in 2 to 3 vols. of 70% alcohol 
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= advertising may keep alive the 
interest in your product. It may even 
stimulate dealers to push your line. 

But what is it that makes the last im- 
pression—that sells the goods? Generally, 
it’s the way merchandise actually looks to 
the ultimate buyer. And how well it is 
liked after purchase. 

Williams Kork-N-Seal does these very 
two things for the manufacturer. It helps 
in the final sale; it helps keep merchandise 
sold. Notice articles on the dealer’s shelf 
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To open: merely raise the 
lever and push with thumb. 
Toreseal: replace cuponcon- 
tainer and push lever down. 


\ | 
Is Mrs. Housewife 


that are Kork-N-Sealed—they are distinc- 
tive. They stand out. In the home where 
Mrs. Housewife uses them, they offer extra 
convenience—easy to open; easy to reseal. 
She likes products that are capped this 
modern, efficient way. 

If you want to add an essential advan- 
tage to your goods that will be remembered 
by one of the most appreciative buyers— 
the American Housewife—investigate the 
merits of Williams Kork-N-Seal. 


WILLIAMS SEALING CORPORATION, Decatur, Il. 
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Business and the Weather 

HIé bearing which unseasonable weather 

has on general business conditions is fre- 
quently never appreciated by manufacturers 
whose products are not directly affected. Busi- 
ness as a whole slows down, collections become 
somewhat delayed, and an air of pessimism 
spreads over the land. An excess of several 
degrees of temperature, too great a rainfall, too 
little snow, all have a farreaching effect. When 
the aspirin manufacturer hopes for lots of cold 
weather because he knows it means more 
human ailments that call for aspirin treatment, 
he does not appreciate off hand that his wish 
gratified means also that more overcoats, wool- 
en underwear, coal, and what not will also be 
consumed. Nor does he note during a mild 
open winter that more auto tires, petroleum 
products, building materials, and the like are 
sold and consumed. 

Taken all in all, however, unseasonable 
weather is one of the greatest obstacles of nor- 
mal business. For every item which may gain 
in sales, a dozen grow dusty on dealers’ shelves. 
The expected revenue from the sale of seasonal 
goods is smaller than anticipated. The retail- 
er, short of cash, is slow in paying his jobbers’ 
bills. Multiply this by several hundred, and 
the position of the jobber is evident. Where 
the retailer may owe the jobber a hundred dol- 
lars or so, the jobber in turn owes various 
manufacturers well into the thousands. The 
manufacturer with his many jobbers all over 
the country finds his cash reserve cut down 
sharply and his accounts receivable abnormally 
large. It is only a normal reaction if the man- 
ufacturer cut his raw material purchases down 
with a view of expanding them later when his 
cash position shows improvement. 

This seems to be a rough sketch of the 
present business situation in the United States. 
Nothing is basically wrong. A mild winter 
has upset a number of industries directly af- 
fected by the prompt sale of seasonal items 
which have not sold as anticipated. ‘The tem- 
porary stagnation has spread to many indus- 
tries whose business has little or no connection 
with the weather or seasons. An early spring 
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will be the best cure for this clogged circulation 
and attendant cases of cold feet which have 
been engendered in some business quarters. 
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Glycerin Turns the Corner 
FTER touching the lowest point in over 
twenty years, glycerin’ prices have 

turned about, and during the past two weeks, 
have scored the first advance in months. 
For well over a year, the downward move- 
ment in prices continued with dynamite gly- 
cerin declining steadily from a high close to 
thirty cents in late 1926 down to a low of 
eleven cents recorded last month. ‘The 
movement was a prolonged decline unbrok- 
en by even a slight recovery and was with- 
out precedent in glycerin history. As each 
month rolled by, predictions were made that 
the bottom had been reached, but the price 
kept on downward. Now that the end of the 
decline has been passed, the current market 
price is of lesser importance to soapmakers 
than the possibilities of the future. 

Larger stocks of glycerin have moved into 
consuming channels during the past month 
than is quite generally believed. The low 
price has made glycerin an attractive buy 
for a number of big purchasers, who, it is 
believed, have taken out considerable quan- 
tities quietly in order not to disturb the 
market which has been very much to their 
liking. Also, it is reported that much buy- 
ing has been waiting for definite evidence of 
a turn in price, many consumers preferring 
to cover on the rise rather than buy on the 
decline even at abnormally low prices. 

Although stocks of glycerin, both crude 
and refined, are generally believed to be 
ample, the attitude of sellers has become 
distinetly bullish since the first of March. 
Willingness to shade is now apparently ab- 
sent, and some refiners are quoting a half- 
cent above the market and are reported 
holding firm at the higher price. The belief 
is apparently abroad that a great deal of 
normal glycerin buying has been postponed 
over the past few months, and that this de- 
mand plus the regular spring purchases for 
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explosive purposes, will come into the mar- 
ket during the next few weeks and have its 
effect on prices. A steady upward swing in 
prices until so-called normal levels in the 
vicinity of eighteen or twenty cents are 
reached, would not be surprising. 





Soap Exports 

SOMET! IING over 77,000,000 pounds of 

soaps were exported from the United 
States in 1927, The value of these soaps was 
placed at $7,800,000 or slightly over ten cents 
per pound taken all in all. These figures rep- 
resent a drop in tonnage over the year of about 
eight per cent as compared with 1926, and a 
falling off in value of three and a half per cent. 
The drop in values was less than half the loss 
in tonnage, which was due chiefly to higher 
prices received for exported laundry soaps. .\l- 
though something like 4,000,000 pounds less of 
laundry soaps were shipped out of the country 
in 1927, over $44,000 more were paid for this 
soap by foreign buyers. 

The soap export figures reveal a number of 
interesting things. When compared with the 
exports from British soap plants, the American 
shipments were about half. Britain received 
almost the identical average price per pound 
as received by America, slightly over ten cents. 
Over eighty per cent of British soap exports 
were composed of bar laundry soaps as com- 
pared to seventy odd per cent from America. 
The conclusion from these figures is that Eng- 
land secured a better price per pound for her 
soap exports than did America owing to the 
larger proportion of cheap laundry soaps ex- 
ported by British manufacturers. Strange as 
it may seem, England is the largest buyer of 
American toilet soaps, taking $442,121 worth 
in 1927, which represented a material increase 
over 1926 figures. At the same time, American 
exports to almost all other countries declined 
last year. Canada, Great Britain’s largest for- 
eign dominion, was the second largest buyer 
of American laundry soaps, being second only 
to the Philippines. 

The export business of American soap- 
makers to-day represents only about two per 
cent of their total business. The exports of 
the United Kingdom are about double the 
American figures. Both together do not 
represent a large amount when compared to 
the potential soap consumption of what are 
ordinarily non-soap-producing countries of 
the export markets. A lack of sustained in- 
crease in both American and British soap 
exports apparently indicates a growing pro- 
duction within those countries which ordin- 


arily import the bulk of their soap require- 
ments. 
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Too Many Brands 


HIE plaint is heard that there are too many 

brands of most everything on the Ameri- 
can markets to-day. This is apparently backed 
by fact when we realize that only a small per- 
centage of all branded goods marketed are ever 
permanently successful. Irrespective of the 
merits of individual products, a poor article 
backed by the impetus and capital of a large 
marketing organization is likely to go further 
and make more money in the long run than the 
finest product, where the necessary money for 
proper introductory marketing is lacking. Merit 
in a product alone in the present-day maze of 
extensive advertising and merchandising ideas, 
does not of necessity warrant putting that prod- 
uct on the market. If the means to impress 
definitely the facts of superior merit upon the 
minds of sufficient consumers to make the 
product pay, are not available, then there is no 
justification for ever getting under way. 

This does not mean that the thousands of so- 
called small brands and products little known 
nationally are not and cannot be marketed suc- 
cessfully, or that hundreds of big ones have not 
heen flat failures. There are thousands of suc- 
cessful products on the market in this country 
which have never been heard of more than a 
hundred miles from the point of their manu- 
facture. But, there are also thousands of un- 
successful products in the same general classif- 
cation. The death rate in branded goods has 
been tremendous. Perhaps, the greatest factor 
in this mortality has been the desire of firms 
to put out a product because they had a formula 
for it, or because some other firm has had ap- 
parent success with a similar item, when in 
reality these represent only minor parts of the 
total problem. Too many brands are failures 
because too many brands are put on the mar- 
ket without proper thought, expert knowledge, 
and exact information, and without adequate 
backing of men or money. If more people 
would study the subject for a year or two be- 
fore rushing into the market with a new brand, 
there would be fewer deaths among branded 
goods, and a marked reduction in the total 
number of brands of all products marketed 


today. 
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Tooth paste exports amounted to 262,548 
pounds, valued at $227,397, in December. 
United Kingdom bought more than any other 
country, 67,824 pounds, valued at $45,195. 
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The Discoloration of Toilet Soaps 


The Influence of Excess Alkali as Compared with 


Effects of Metal Salts, 
By E. 


ANY problems can be solved by cooper- 
ation, if we could only secure the coop- 
eration. Schaal ina recent article called 
“The Middle Layer’! urges bringing 
common technical problems out in the open for 
common solution. He quotes the famous ex- 
pression of Theodore Roosevelt, “Ivery man 
owes some of his time to the upbuilding of the 
profession to which he belongs,” and 
what is to be gained by secrecy in the soap 
industry. Sometimes secrecy is nothing but 
the fear of showing ignorance. 





asks 


When a soap is not finished correctly, ac- 
cording to Schaal, a layer of strong soap 1s 
formed on settling between the good soap and 
the nigre. While pumping the soap out of 
the kettle, this layer is not noticed and the 
batch will show too much alkali where a 
sample taken from the top of the kettle may 
have given a low free-alkali test. It is easy 
to understand that this middle layer may hold 
materials, remnants of used bleaching ingredi- 
ents, which are liable to cause later discolor- 
ation of the soap. However, the occurrence 
of the middle layer seems to be very rare in 
kettles holding over 20,000 Ibs. according to 
Steuer.* 

Two articles written by the author some 
months ago on the discoloration of 
aroused a great interest, which was world wide. 
Little is known about the subject. Innumer- 
able times, soap makers are being troubled by 
a darkening of their soaps. Sometimes the 
trouble can readily be found, but often the 


soap 


problem has been solved by saying: “The per- 
fume must have been wrong,” or some similar 
excuse. Also, it happens that after the soap 
has gone bad, an analysis is made. I have had 
occasion previously to point out in Soap* 
that one cannot always draw correct conclu- 
sions from the analysis of soap after they have 
gone bad. “If something goes wrong with a 


soap provided no radical change in the formula 
'‘Seifensieder Zeitung, 54 (1927) p. 683. 
‘Seifensieder Zeitung, 54 (1927) p. 
Soap, Vol. 1, No. 9, p. 25. 
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Free Fat and Oxidation 
SCHOTTE 


has been made, the mistake must have taken 
place in the kettle.” 


Later Analysis Frequently Useless 

HIS is not an important discovery, yet it 

is often neglected. If an analysis is made 
of the soap as it leaves the kettle, much could 
be learned if later the soap goes bad. It may 
happen that a certain excess of caustic soda is 
harmful where carbonate of soda is not. Ora 
too high moisture may spoil a soap. An an- 
alvsis of the soap made after some time will 
not show where the soap was off in regard to 
the two important points, free alkali and 
moisture, 

By testing for free alkali, I mean testing in 
the laboratory and not by the tongue. The 
value of the tongue test can be seen from what 
an oldtimer says about it. According to 
Krings*, an alkalinity of .15 to .20% can be 
estimated fairly accurately, but less than that 
will not be recognized. So the tongue test 
may be good for laundry soaps, but not for 
toilet soaps. 

But before discussing the importance of the 
free alkali and its influence on discoloration, I 
will summarize briefly what appeared recently 
on the subject in the German soap press. 

l‘irst, we find a discussion of Grosser® on 
fat splitting and neutral fat saponification. 
One of the great disadvantages of fat splitting, 
according to him, is the latter discoloration of 
soaps made from fatty acids. The discolor- 
ation is more pronounced in the presence of 
rosin, Grosser suspects that the darkening is 
a catalytic action due to traces of metals. He 
suggests that this subject ought to be further 
investigated. In the same issue, same page, 
Wittka writes a short article on the discolor- 
ation and rancidity of soaps. He is not satis- 
fied with the general belief that rancidity or 
discoloration of soap is caused only by unsap- 


onified fat. That micro-organisms are to 
blame could not be verified by him. ‘The as- 


sumption, suggested by him, independently of 
Grosser, that auto-oxidation takes place and 


‘Seifensieder Zeitung, 54 (1927) p. 581. 


*"Seifensielder Zeitung, 54 (1927) p. 740. 
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that catalyzers speed up this reaction, is further 
investigated. 
Heavy Metals as Catalyzers 

Goop catalyzers for the oxidation process 

are the heavy metals. Fresh soap sur- 
faces were moistened with iron and copper 
acetate solutions. Although the solutions were 
very weak, the pieces moistened showed a 
marked discoloration when exposed to the sun. 


The untreated pieces were only slightly 
changed. Several experiments proved that the 


salts of the heavy metals are detrimental to 
soaps. Copper works the strongest, iron less 
and lead and tin have hardly any action. In a 
later article, Wittka® checks up on his theory. 
Rancidity and discoloration are thus quite defi- 
nitely believed to be hastened by the action of 
sunlight and the presence of the salts of the 
heavy metals, especially the copper and iron 
salts. Further that rosin, as observed by 
Grosser, diminishes the stability of soaps, al- 
though the addition of rosin is often recom- 
mended. Also, the quality of the fats used is 
a big factor. 

Wittka gives among others the following test 
for the durability of soaps. A fresh surface 
of the soap under investigation is moistened 
with a solution of 3 grams of copper acetate 
per liter. After a 6 hour exposure to a quartz 
lamp or a longer exposure to diffused day- 
light the soap will show how it will change 
after a long storage. It must be well under- 
stood that the metal salts do not cause the ran- 
cidity or darkening, but only speed up the re- 
action. In this way, the stability of perfumes 
or colors in soaps can be tested, but Wittka 
does not enter into discussion of the auto-oxi- 
dation itself. 

Brown Spots and Oxidation 

RAGER? tested soap with brown spots. He 

found that the rancidity was most pro- 
nounced on the outside of the cake. » The 
amount of free fat was .37% on the inside and 
on the outside .90%. The amount of oxy fatty 
acids changed from practically 0 on the inside 
to 1.30% in the outer layer of the soap. The 
difference in moisture between the inner and 
outer part of the soap was taken into considera- 
tion in the above mentioned figures. Accord- 
ing to Prager, the rancidity shows up in two 
directions. The higher amount of free fat in 
the outer layer must be due to soap decomposed 
into fatty acids and the high amount of oxi- 
dized fatty acids being in the outer part higher 
than the amount of free fat, indicates that oxi- 
dation took place in the soap molecule. In the 
brown spots, traces of iron were found. 


*Soap, Vol. 3, No. 5. p. 29. 
TSeifensieder Zeitung, 54 (1927) p. 813. 


A soap company sent Prager a cake of dis- 
colored and rancid soap,‘ and this cake was 
pressed with a die just received from the en- 
graver. It probably had some metal dust on 
it. After the die was cleaned a few times no 
more discolorization was observed. This ef- 
fect from a new die has been observed by other 
people, but not much attention has been given 
to it. 

Doubt Tron Discoloration 
RAGER’S experiments are of importance 
as to the finding of the oxy fatty acids. 

However, it is hard to see that soap will de- 
compose into fatty acids. What happens to the 
alkali? Even when this changes into carbonate, 
then, on dissolving in dilute alcohol to test for 
free fat, the fatty acids should combine with 
the alkali or the carbonate again. The dry ex- 
traction method with the soxlet is unreliable 
and as the method of testing is not given, one 
has to take the figures for free fat with some 
doubt. Regarding the finding of oxy fatty 
acids, it can be concluded that rancidity and 
discoloration are caused by the oxidation of 
free fat in the soap or of the fatty acids in 
the soap molecule. While it is easy to under- 
stand that a soap containing free fat will go 
bad, too often trouble occurs with a well sapon- 
ified soap. Now if the presence of traces of 
iron spoils a soap, I believe we might as well 
stop soap making. In the regular way of soap 
boiling and in the consequent further handling 
of the soap, it is practically impossible to pre- 
vent traces of iron from getting into the fin- 
ished product. 

I have mentioned in a further article that 
lead oxide can cause trouble. This is only 
when sulfur containing colors or perfumes 
were used or when a white soap gets under 
unfavorable atmospheric conditions. ‘There is 
no need of getting lead oxide into the soap, 
however some iron will always be present, as 
I have found in good soaps. 

Easily Oxidized Fatty Acids 

A YTHER supposedly bad thing in soap is 

the presence of fatty acids which are 
easily oxidized. The only fatty acids that are 
able to take up oxygen are the unsaturated 
ones, such as oleic acid. Tallow’ contains 
44.5% and coconut oil 6% oleic acid, so there 
are many opportunities for oxy acids to be 
formed. Unsaturated fatty acids and _ traces 
of iron being both present in soap, it looks 
as if it will be impossible to make a soap that 
will stand up longer than six weeks. This pic- 
ture is pretty gloomy for the soap industry. 
However, we know that soaps are made that 


‘Seifensieder Zeitung, 54 (1927) p. 858. 
"Soap and Glycerine Manufacture. BE. T. Webb. (London 1927) 
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will keep longer than six weeks. A thing not 
yet found out is why oxy fatty acids are so 
bad. They may have a bad smell as is claimed, 
and thus a soap containing them will be called 
rancid, but why will they discolor the soap? 
In the oxidation process, the oxy fatty acids 
may be broken down further into other dis- 
agreeable products, but little is known about 
this. There must be something else besides the 
iron and the unsaturated fatty acids that causes 
the discoloration and rancidity. Recently I had 
an experience which may throw some light on 
this difficult problem. 


Effects of Excess Alkali 

WHITE soap which had been packed un- 

wrapped in cartons with pieces of card- 
board between the layers turned darker on 
storage. But not only that, where the pres- 
sure against the cardboard had been the heavi- 
est the soap showed a reddish color. When I 
saw this, a similar occurrence quoted in my 
second article in May, 1927, issue of Soap came 
to my mind. Here, a transparent soap be- 
comes red, especially in contact with the pack- 
ing material. The history of the white soap 
was known and even examination afterwards 
showed that the soap was higher in free alkali 
and moisture than it should have been. Now 
transparent soaps in general are made with an 
excess of free alkali and are higher in moisture 
content than a milled soap. ‘Thus it seems that 
the trouble factors may be a too high excess of 
free alkali and a too high moisture content. 

It is rather surprising that while rancidity 
is commonly blamed on the presence of free 
fat, the real cause in most cases seems to be a 
too great amount of alkali, just the opposite. 
Other people also have found that a too great 
excess of alkali is harmful to toilet soap. It 
has been claimed that the alkali works as a 
catalyzer. To what extent metal salts play a 
tole is hard to sav. We miss in the investiga- 
tions on action of metal salts, as we find them in 
the German soap press, any analysis of the 
soaps. This important point has been neglect- 
ed as the experiments would have indicated a 
great deal more. 


Tongue Testing Futile 

ANOTHER example of discoloration that I 

came across was a green soap which often 
caused trouble. Sometimes within a_ short 
period, the green color would disappear or the 
soap became partly discolored. The color was 
sold as guaranteed alkali proof. This was 
‘asily proved by mixing a solution of the color 
with alkali. The soap contained free fat and 
this becoming rancid, had attacked the color, 
was the general opinion. And it looked that 
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way particularly when the color is alkali proof. 
Sometimes, it happened that the soap looked 
good on the outside but that the inside was 
discolored. 


What should we do if the soap is not all sap- 
onified? Finish the soap stronger, was the ad- 
vice. Any free fat would then be taken up 
in the consequent operations. But with strong- 
er soap, matters become worse. The soap 
never was analyzed. Tongue testing and 
monkeying around with phenolphthalein was 
all the testing that was done. When analyzing 
was started and the alkalinity was known at the 
point where the color was mixed in, it was 
found that above a certain limit, the free alkali 
was detrimental to the soap. When the soap 
was not wrapped it seemed that the alkalinity 
was reduced by the carbon dioxide of the air 
and the soap held its color on the outside. 
When cutting the soap, the discoloration could 
be observed in the inside of the bar. When the 
soap was stored in a hot or humid place the 
discoloration showed more quickly. It was 
quite a discovery that although it was appar- 
ently most logical that free fat was to blame, 
yet free alkali was the real troublemaker. In 
this case sodium carbonate did not seem to have 
any bad effects and I had this in mind when I 
said above that it is necessary to know the al- 
kalinity when the soap is fresh. The alkali may 
do damage but will change afterwards into car- 
bonate and so escape discovery. 

In the beginning of this article I said that 
little is known on the subject of discoloration. 
Soap makers too frequently think they know 
what is the matter when something goes wrong, 
and this \often prevents finding of the real 
trouble. If the soap makers made the soap 
right and knew what they were doing or relied 
on their chemists in advance and during manu- 
facture, much trouble could be avoided. 


—_———_+or— 


Glycerin is not manufactured to any great 
extent, in Switzerland, there being few soap 
producers in that country, according to a recent 
Consul report. Most of the country’s glycerin 
requirements, which average around 12,500,000 
pounds annually, are supplied through impor- 


tations. 
————~+o->——_—_——. 


Walgreen Drug Co., with headquarters in 
Chicago, has added to its chain of retail drug 
stores through the purchase of the Central 
Drug Co., operators of a chain of 21 Mil- 
waukee stores, doing an approximate annual 
business of about $2,500,000. This increases 
the number of Walgreen stores to over 180. 
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Window Displays and the Manufacturer 


Point-of-Sale Advertising Through the Dealer’s Window 
Analyzed for the Manufacturer of Branded Goods 


by C. S. JACKSON 
of the Conwell Graphic Co. 


HIEN the sales possibilities of a circu- 
lation of twenty-four million window 
display impressions are considered, 
it is quite obvious that the type of 

message to get across the right idea most cer- 

tainly warrants careful study and expert atten- 
tion. The sales effected through any window 
display are naturally directly proportional to 
the effectiveness of the display and the expert- 
ness with which it is designed. The physical 
aspects of window displays as advertising ma- 
terial require that a number of definite “rules 
of the game” be observed. With these in mind, 
the manner of securing the best results can 
best be illustrated by the use of examples. 

Those illustrated are displays which have 

proven unusually successful. The display for 

“Flit” was created and executed for the Stanc- 

ard Oil Co. of N. J. and that for “Lucky 

Strike” cigarettes for the American Tobacco 

Co. 

These two illustrate in a striking manner, 
the effect gained by a preponderance of atten- 
tion value. They are so big that they fill and 
dominate any window and yet flexible enough 
to be condensed into a small window. ‘The 
“Fit” display was 37” high and 90” long and 
with the additional small pieces made a com- 
plete window that was calculated to stop you 
if you even turned your head in its direction. 
The subject was based on two popular char- 
acters of a famous cartoonist using the prod- 
uct in a humorous way and the strong flat col- 
ors of the soldiers and the lettering all com- 
bined to shout at the passer-by. It was not 
intended to give “reason why” to prefer 
“Flit” to any other insecticide, but to say “Flit” 
big and strong and to remind you that this 
store carried the article. That it did all this 
is proven by one letter which is a sample of 
many received. A Waco, Texas, druggist 
stated that the display blocked traffic in front 
of his store and required the police to keep it 
moving. His sales for the first week he showed 
the display increased 400 per cent. This dis- 
play received the honor of first prize given by 
the Association of National Advertising Clubs 
as the best display for the year in 1926, 
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‘* ALTHOUGH a magazine advertise- 
ment may create the desire to buy, 
may send the purchaser out of her home 
on the way to the store with a buying 
idea, it can do no more. A striking win- 
dow display as the prospective purchaser 
enters a retail store, takes up the sales 
argument where the publication left off. 
It makes its argument at the place where 
the money is actually spent. It clinches 
the sale by changing a desire to buy into 
an actual exchange of cash for the goods. 
...... The window display speaks 
its piece at the psychological moment.” 
Thus does the author summarize the 
specific job of a window display. 

This is the second and concluding 
article on window displays and their 
relation to the manufacturer written by 
Mr. Jackson for SOAP. The initial ar- 


ticle appeared in the preceding issue. 


—The Editors. 











The “Lucky Strike” display is another exam- 
ple of preponderance of attention value but in 
this case a definite “reason-why” message was 
put across in a remarkably interesting campaign 
of testimonials from the stars of opera, stage 
and athletic world. This message, supported 
by physicians, had a convincing effect that the 
“It’s Toasted” slogan was not an empty phrase, 
but a definite “reason-why” to prefer “Luck- 
ies” to other cigarettes. Constructed somewhat 
after the manner of the “Flit” display and 
about the same dimensions, it also was flexible, 
colorful and extremely attractive. 

Many concerns are adopting the large and 
dominant variety of display principally be- 
cause it really does accomplish that first and 
very important object of arresting attention. 
We have found that the dealer likes them and 
is usually willing to give the space for the in- 
terest they create in his windows. They are 
examples of the kind that ring the bell on the 
cash register. 
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to him by mail and he made the change. The 
entire expense was only something like $3.00 
HINO ach but the duration of the display ran into 
Nr se months instead of days. 

An example of a display that combines nov- 
elty construction for attention value and a real 
sales message, has been used by The Mentho- 
latum Company in its present form for 4 years 
“ow ll in succession, varving design each vear and re- 
poe lying largely on its simplicity of set up, which 
the dealer likes. This construction is a patent- 
ed device with many possibilities of design and 
became so popular that we have issued over 4 
million pieces for some 30 or 40 different ad- 
vertisers. It is really nothing more than the 
old familiar 3 panel display “glorified.” The 

S AN example of some of the “tricks” slanting V front panel permits die cutting of 

which have to be employed to secure deal- package or wording—is viewed Irom a correct 
er co-operation and get duration of display, we angle and allows the side wings to stand 
conceived the idea of putting the dealer’s own straight. The mechanical feature is that the 
individual head on the display figure of a man = Scoring and cutting forms angles which pre- 
behind the product. We believed it would ap- vent warping and can therefore be lithographed 
peal to his vanity, would create a certain 0n comparatively light stock for the sake of 
amount of friendly “kidding” and thereby in- ¢conomy. 





Selling the idea of polishing shoes at home 
and the equipment with which to do the work. 


duce him to keep the display in view more than One of our clients sought to “arrest atten- 
the usual time. It was a rather ambitious thing tion” by a dramatic picture rather than color 
to attempt, involving a great detail of corres- or novelty construction. He believed that 
pondence and hand-work, but we did it on curious people are attracted by a story in a 
three different products and quite successfully. picture as evidenced by the interest shown in 


A life size display was sent out or delivered by posters of moving pictures. So we made him 
salesmen which included a regular standard a picture with a “thrill” and tied it up with his 
head fastened on by an easel which could be product in a logical way. It was designed to 
removed. The dealer sent us a photo of him- fold twice and with other material be packed 
self which we in turn enlarged, hand colored, in a certain size ‘deal box’’-—the deal of one 
cut out and fitted to the display. We sent this doz. free with each 4 doz. purchase was intend- 









em» 11105 DOCTORS SAY THAT <=— = 

23° /f LUCKY STRIKE CIGARETTES \ : 
=< ARE LESS IRRITATING TO SENSITIVE OR TENDER *,., 

=e THROATS THAN OTHER CIGARETTES =» “3S 

















The note of preference is sounded in this elaborate display designed by Conwell for the 
American Tobacco Co. It had an unusually wide and successful distribution, 
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“Flt” display designed by the Conwell Graphic Co. for the Standard Oil Co. of N. BF 


which took first prize in the 1926 contest of the Associated Advertising Clubs. Primarily an 


attention arrester. 


ed to induce the dealer to display it to move 
the goods—and it did. 

The Parker Pen Company employed John 
Held at considerable expense to design a 
“smash of color” and capitalize his vogue in 
their displays. We have built card-board 
houses for paint concerns, constructed holders 
for tires and other heavy objects and have done 
so many stunts, all in the desire to put into 
displays “that something” that “sells the goods” 
that it would take many more pages to show 
them. However, the various illustrations both 
conventional and otherwise, contain some fa- 
miliar names and for examples they illustrate 
the problem of creating window displays that 
sell merchandise. 





S FAR as the soap industry is concerned, 

the very character of its products makes 
soaps and toilet necessities particularly adapt- 
able to window display advertising. ‘lo begin 
with, they are sold through retail channels in 
national distribution mostly. Physically, they 
lend themselves to display both in their form 
and in the subjects which can be used to illus- 
trate strikingly their uses. A woman emerg- 
ing from a bath tub with a bar of so-and-so 
soap in her hand, is calculated to stop the ma- 
jority of passers-by on any street. With prac- 
tically every woman wearing silk stocking to- 
day, displays of correct washing methods with 
this soap or that flake has a ready attention 
and wide interest value. Other examples are 
available ad infinitum. In the case of fly 


This display blocked sidewalk trafhe and sold much Flit. 


sprays, disinfectants, polishes, and_ related 
products, the opportunity for effectual displays 
is in reality numberless. 

Although the manufacturers mentioned 
above, are doing a great deal of high type mag- 
azine advertising, which is no doubt, effective 
inasmuch as it is selling their goods, they are 
quite evidently not, as a group, taking advan- 
tage of window displays to the extent to which 
their products lend themselves to this type of 
publicity. It is the old story. Although a 
magazine advertisement may create the desire 
to buy, may send the purchaser out of her home 
on the way to the store with a buying idea, it 
can do no more. A striking window display 
as the prospective purchaser enters a retail 
store, takes up the sales argument where the 


(Continued on Page 79) 
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A smaller V-front display illustrating the 
correct manner of operating a shaving stick 


holder of Jergens. 
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ETABLISSEMENTS 


ALBERT VERLEY _ 


ILE ST. DENIS (Seine), FRANCE 
S pecialties for Soaps 


Geronol 


An excellent product for soap 
making, unaffected by alkalis 
and noted for its fresh, intense 
permanent odor. 





| 
| 
| 
| 
| 
| 


Ylang Ylang Synthetic 


All of the rich bouquet of the best Man- 
ila natural oil is reproduced with exact- | 
ing fidelity in Ylang Ylang Synthetic. | 





As a basis for soap perfumes it is especi- 
ally useful. As it blends well with other 
perfuming materials, its many uses will 
readily suggest themselves. 


Sole Representatives U. S. and Canada 


ALBERT VERLEY, Inc. 


DAVID A. BENNETT, Pres. 
11 EAST AUSTIN AVE. CHICAGO 
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Shall I Sell Radiator Glycerin ? 


A Garage Owner Answers the Question from Experience 


and in His Own Way Tells the Reasons for His Decision 


By G. G. 


CGGRAHAM 


Bennett's Arlington Garage, East Orange, N. J. 


EK HAVE calls for radiator glycerin, 
but we sell them mostly alcohol. Any 
product that has had the advertising 
that glycerin has had this year is bound 
to have a consumer demand. From this, don’t 
think that I believe glycerin is all wrong, for it 
isn’t. When it works, it works like a charm. 
Another strange thing is that it most always 
works, but when it does not work, it fails as 
completely as it succeeds. 





This is a garage of one hundred cars, and 
here in front of it is a service station. We do 
an average monthly business of $6,000. Now 
$6,000 a month in a garage and service station 
is a pretty fair amount of business. It repre- 
sents about 2,000 sales per month, for our sales 
average $3 each including storage. The people 
that do business here can afford what they 
want and they pay their bills when due. We 
have more Cadillacs than Fords, but more 
Buicks and Hudsons and Nashes than anything 
else. They want what they want, they pay for 
it, and they trust me. 

When I say they trust me, | mean it. They 
trust me in the same way that almost every 
motorist trusts some one garage man. Remem- 
ber that almost every car has its home port. 
\nd it is my job to make buying here so attrac- 
tive that more and more people will acquire the 
habit of thinking of this place as home for 
their cars. To do this, it is necessary to con- 
stantly bear in mind the fact that an automobile 
is something very much more than “just an- 
other car” to its owner, It is frequently his 
pride and joy. A 1919 Ford may be its own- 
er’s darling. We try to think of it that way, 
not as the battered wreck it really is. : 


HAT, you ask, has all this to do with gly- 
cerin? Just this. Any automobile prod- 
uct that is not right all the time is a tricky 
thing to sell. There is more behind the sale 
than just that one profit. There is the con- 
fidence and custom of the owner in his “home 


port”. 
Now, glycerin is an in-and-outer. First, it 
leaks. Yes, I know all about the advertising. 


I know that the glycerin people say “Make 





ERE is the blunt story of a ga- 
rage man written by himself, 
giving his experience with radiator 
glycerin during the past two sea- 
sons. If his conclusions, true or 
otherwise, shed a real light on the 
radiator glycerin problems, they have 
a real value. Only by getting right 
to the heart of these troubles, can 
they be cured. The attitude of the 
garage or service station man toward 
glycerin is important, and the rea- 
sons behind this attitude cannot be 
ignored. Knowing the facts, the ob- 
stacles to be overcome in successfully 
marketing radiator glycerin are ap- 
parent. As has been pointed out be- 
fore, the fact always remains that 
properly used glycerin is a superior 
anti-freeze product. Quite obviously, 
however, the educational job is still 

a big one. 
—The Editors. 











them glycerin tight.” There are some cars that 
never can be glycerin tight and no one knows 
which cars they are, that is, until glycerin is put 
in them. It is perfectly alright to say “don’t” 
on Nashes and Willys Knights, but what about 
the rest? It leaks and it does not matter how 
careful the service man may be. ‘The only 
thing the dealer can do is to spend a full half 
hour on every car whose owner asks for glycer- 
in, making sure that it is tight, and after that 
have the car brought back after a day or two 
to be looked over again. But, the glycerin peo- 
ple did not tell us that two years ago, we had to 
find out for ourselves. 

Second, glycerin dumped into a car in the 
rush of the first cold snap usually goes into 
a dirty radiator. Now, before any permanent 
anti-freeze can be used, a cooling system must 
be cleaned. I mean cleaned with soda, not just 
flushed. A car running all through a season is 
going to have scale inside the block and plenty 
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of it. Glycerin in going to soften this scale, 
remove some of the rust that has accumulated 
in the radiator core, choke the core in some 
cases and cause leaks in others. 


N OW, alcohol has one bad disadvantage. It 

evaporates. But, the whole automobile 
world knows this. Everybody knows just what 
to expect. It does evaporate. but, right there 
is the difference. Wee know what alcohol is 
going to do and we will have to keep a weather 
eye open on alcohol-protected cars all the time, 
and we do just that. Hence, not one car in 
our garage, protected by alcohol, froze up thus 
far this winter, but others did. When I say 
others, | mean cars with glycerin and the patent- 
ed compounds. Of course, these latter have 
their troubles also, only more so. 

Some day, maybe next year and maybe not 
for ten, we are going to sell glycerin again. 

3ut before I do, the glycerin makers are going 

to come right out and tell me what to expect. 
They are going to show me how to make these 
cars tight and keep them tight. They are going 
to show me how to wash these cars out so that 
the system is really clean. They are going to 
educate my customers for me, so that they will 
know that they cannot buy glycerin as they do 
alcohol, that they must prepare for winter be- 
fore winter catches them and that there are 
various little things that must be done to make 
glycerin safe and sure, and that if done correct- 
ly glycerin is a mighty fine anti-freeze. 

Why can't I tell them? It’s not my job. I've 
bought my glycerin and paid for it. I’ve paid 
the customer too, after it leaked. I’m through 
with it until they show me how. I[:ducate my 
public and I'll push the stuff. And I say that 
to the glycerin makers, and the tire makers 
and the firms that sell me patches. /f ts not 
the function of the retailer to pioneer anything. 

HE glycerin people have a long road 

to travel, but it can be traveled if they keep 
just one thought in mind. Tell the public the 
truth, protect them by telling them just what 
to do and what to expect. The public does not 
expect alcohol to do anything more than it does, 
but it does expect glycerin to be something 
other than it really is. The day of glycerin as 
a universal anti-freeze product will come when 
all the world knows its limitations as well as 
its virtues. 

iiclialailatomndinios 

V. P. Lewis, formerly associated with the 
Globe Soap Co., recently joined the sales staff 
of the Los Angeles Soap Co. and is working in 
the Oklahoma district. 


Comment On Radiator Glycerin 

N A communication to the editor of SOAP 

and signed Lars Genser, the question has 

heen raised as to whether or not pushing 
glycerin in the anti-freeze field has been or 
is going to be of any real benefit to the soap in- 
dustry. The communication bears no company 
name or address, and is published merely he- 
cause it discusses a subject which at this time 
is of keen interest to all soap and glycerin pro- 
ducers. 

“While it is true that the result of the anti- 
freeze campaign on the part of glycerin pro- 
ducers of this country has not been commen- 
surate with the time and money spent in the 
past two vears, it must be borne in mind that 
the unseasonable weather has had much to do 
with the lack of interest on the part of auto- 
mobile drivers. .\dmitting for the sake of ar- 
gument that the contact has not been well made 
or the sales promotion intelligently directed, 
there is always the big factor of mild weather 
which has been the main reason for the disap- 
pointing lack of distribution. 

“As a result of anti-freeze agitation during 
1926 and a part of 1927, a foreign surplus of 
glycerin through the artificially created enthu- 
siasm, was transferred to .\merica. Crude 
prices were so high here that the refiners could 
not, even with the tariff, compete with refined 
glycerin, from abroad thus curtailing their own 
purchases of domestic crude. Through the 
medium of unreasonable weather these surplus- 
es together with the accumulation of glycerin 
production of the past six months in_ this 
country, have become a serious threat on gener- 
al market conditions among glycerin refiners 
and users. Soap makers, impressed with the 
vividly painted pictures of profit, held their 
glycerin which might have been sold profitably 
in other directions, and now that the season is 
over, have a surplus of glycerin in either crude 
or refined form that must be sold at the lowest 
value in vears or carried over with consider- 
able expense in the storage and investment in 
the hope that another season their dreams will 
be realized. 

“The real sufferers have been the regular 
glycerin users in pharmaceutical and; other 
lines who have had to pay exorbitant prices 
for their supplies, or as many have done, turn 
to substitutes. Some of these substitutes will 
remain and now with the reduction in alcohol 
taxes, the glycerin market will be a long time 
in reaching normaley. For much of this excite- 
ment and disappointment, the claim that gly- 
cerin producers needed the anti-freeze market 
is responsible. It has been stated in open 
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meetings of the Producers .\ssociation that Britain Exports More Soap in Dec. 
there were few uses for glycerin and_ this 

- British soap manufacturers exported larger 
new outlet was necessary. .\s a matter of fact, 
sedan adall das Yon: tecdswea tae. le quantities of soap in December, than in the 
oO er Cc 2 2 i a > > e ° s 
5 , . previous month, making up the November loss, 


only has to turn to the import records to find 
that the United States has always been an im- 


porter of glycerin, clearly indicating we were 
using more of this very necessary product in 


regular channels than we were able to furnish 
at home. The import figures do not argue the 
need of a new market for domestic material. 

\dd to the in merchandise value 
through shrinkage and failure to sell in other 
directions during the anti-freeze agitation, the 
cost of campaign propaganda, and what have 
the soap makers, particularly the smaller ones, 
gained? They had six months market of high 
priced crude, then a rapid break to the poor 
house prices of 1921. From their angle has 
the anti-freeze been worth while?” 


loss 


———+o+—_____ 


Restrict Spanish Castile Soap 

\ supplemental ruling to the Royal Order of 
May 18, 1827, regarding castile soap, was re- 
cently issued by the Spanish Government. 
As a protection to the castile soap industry 
of Spain, the nomenclature was further 
restricted and the term castile soap was de- 
clared to be applicable only to soaps made 
from olive oil and caustic soda within Spain. 
The new order forbids the use of the term 
as a trade-mark or description of any non- 
Spanish product. It is covered in Royal Order 
No. 1176 from the Ministry of Labor, Com- 
merce and Industry issued Dec. 14, 1927. The 
soap in question as well as being of Spanish 
origin, shall contain not more than two per 
cent of chlorides, not more than 25 per cent of 
moisture, and not more than 0.3 per cent free 
alkali. It shall show a Hubl iodine number be- 
tween 69 and 82. 


—__ + e+ —___ — 


The first Italian hydrogenated plant, owned 
by Soc. Anon. Stereol, formed early last year, 
has started operations, according to a recent 
Commerce report. The factory will have a 
capacity of 5,000 tons of hydrogenated oil an- 
nually. The possibility of hydrogenating olive 
oil foots is being thoroughly investigated and 
considerable progress has been reported made 
in this direction. 

«or 

Japan annually consumes about 4,000 tons 
of glycerin, according to a recent Consul re- 
port. The only Japanese glycerin producing 
firm was teported to have supplied 2,953 tons, 
in 1925, and 3,649 tons, in 1924. 


as compared with October, in dollars, and more 
than gaining back the lost ground in tonnage. 
Shipments totaled 149,794 cwts., valued at 
£336,582. Toilet and shaving soap exports 
dropped somewhat, but large increases were 
registered in shipments of other hard bar soaps. 
Imports showed an increase, for the first time 
in several months, having totaled 26,904 cwts., 
valued at £66,525, December. Toilet and 


shaving soap imports increased sharply, prac- 
tically doubling the November figure, totaling 
6,547 cwts., with a value of £27,225. It is 


worthy of note that the toilet and shaving soap 
imports weighed almost as much as did the 
exports, although imported goods were only 
valued at slightly more than half the value of 
exported soap. Inconsequential quantities were 
re-exported. 

Total British soap exports for 1927 were 
1,624,494 ewts., valued at £3,824.737, divided 
as follows: 


Cwts. £’s 
Soft soap 41,482 78,156 
Toilet, in bars, and 
shaving soap 82,065 726,700 


Abrasive. soap ‘ . Qaida 70,029 
Other hard bar soap 1,434,633 2,780,789 
Other soap . 40,582 169,063 


Total imports, for 1927, were 291,245 ewts., 
valued at £709,177, divided as follows: 


Cwts. £'s 
Soft soap 59,064 59,612 
Toilet, in bars, and 
shaving soap . 68.175 304,355 
Abrasive soap 2.00... 8,815 11,578 
Other hard bar soap . 133,799 299,910 
Other soap ..... 21,392 33,722 


Of the above imported soap, 6,973 ewts. of 
bar soap, excluding toilet and shaving soap, 
valued at £19,636, and 6,873 cwts. of other 
soaps, valued at £33,575, were exported. 

ainiecatiaiienaane 

During 1927, 13,500 tons of vegetable oils 
were discharged at the port New Orleans 
from 17 vessels. This movement began after 
the installation of a special pipe line equip- 
ment by the New Orleans Dock Board four 
years ago. The oils consisted mostly of coco- 
nut oil from the Philippines and African palm 
kernel oil from Hull, England. The time of 
discharge and shipment to soap manufacturers 
through New Orleans was reported materially 
cut down by the new handling methods at that 
port. 
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OUR dollar receives full value 
when you purchase Solvay prod 
ucts. Nearly 50 years of fair dealing, 
with quality products, have main- 
tained the Solvay position in the 
industry. 













Soda Ash 







Caustic Soda Modified Soda 














Special Alkali Sodium Nitrite 
Benzyl Chloride Benzaldehyde | 
Calcium Chloride Liquid Chlorine | 







Ammonium Chloride Para-Dichlorbenzene 





Caustic Potash Liquor Ammonium Bicarbonate 





SOLVAY SALES CORPORATION 


Alkalies and Chemical Products Manufactured by 
The Solvay Process Company 


40 Rector Street New York 


Boston Syracuse Chicago Indianapolis Cleveland 
Cincinnati Pittsburgh Detroit Philadelphia 
Kansas City Atlanta St. Louis 
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American 1927 Soap Exports Drop 


Philippines Again Largest Buyer of American Soap— 
British Exports Twice Those of United States 


OMPLETI soap export figures for 1927 
Estos a slight falling off as compared 

with 1926 and approximately the same 
figures as were recorded by 1925 exports. 
December export figures recently released by 
the Department of Commerce, completed the 
data for the year. Exports in 1927 were below 
1926 exports, in tonnage, in all classes, and also 
lower in value, excepting in the case of laundry 
soap. A total of 77,404,381 pounds of soap, 
valued at $7,862,363, were exported last year, 
eight per cent under 1926, in tonnage, and 
about three and a half per cent under in value. 
Compared with 1925, the past year showed a 
slight increase in pounds and a small loss in 
dollars. 

Toilet exports reached 8,218,582 
pounds, valued at $2,802,558, in 1927, as com- 
pared with shipments of 9,135,353 pounds, 
valued at $3,052,701, in 1926. In spite of this 
loss, exports remained substantially above ship- 
ments in previous years, 1926 having been a 
record year for toilet soap. Laundry soap ex- 
ports dropped somewhat over 4,000,000 pounds, 
to 56,201,290 pounds, but the value of this 
class of soap increase $44,000, to $3,877,961. 
Here too, the report compares well with those 
issued since 1922, when laundry soaps were 
classed separately for the first time, having 
been above the 1925 and 1924 figures, both in 
tonnage and values. Exports of all other 
grades of soap showed the smallest change, 
although a loss is apparent in both pounds and 
dollars. ‘Tonnage dropped over 600,000 
pounds, to 12,984,509, while values declined 
about $60,000, to $1,181,843. 


soap 


HERI were no marked changes in toilet 

soap exports, as to principal countries, 
England having continued to spend more money 
for American made toi/et soap than any other 
country, $442,121, in 1927, as compared with 
$31,700, in 1926. The next three large buvers, 
British India, Cuba and the Philippines, took 
less toilet soap last year, than in 1926, the com- 
parative purchases having been as follows: 


1926 1927 
British India $288,163 $272,741 
Cuba 317,936 257,614 
Philippines 304,120 199,188 


cn 


ons 67 1922 | 1923 | 1924] 1925 ]19 


1927 





Soap exports from the United States over 
the past six years charted in millions of 
pounds and millions of dollars. Average value 
for 1927 was slightly over ten cents per pound, 
the same value as British soap exports over 
the same period. 


Cuba, incidentally, was the second largest toi- 
let soap buyer in every year from 1922 through 
1926. 

Qf principal interest in the laundry soap 
export field is the case of Mexico, exports to 
that country having declined steadily since 
1922. From 1922, through 1926, Mexico spent 
more money for American laundry soap than 
any other, country but, last year, dropped to 
fourth position, with purchases valued at $508,- 
392, only 60 per cent of the 1926 figure. 
This is due to the fact that local soap producers 
have been expanding their laundry soap activi- 
ties considerably, in the past few years. Canada, 
on the other hand, the second largest buyer for 
four years past, increased her purchases by 
about $500,000 to $703,379. Substantially in- 
creased exports to the Philippines placed the 
islands in first position, with receipts valued at 
$745,070, more than $200,000 ahead of 1926. 
Haiti bought $508,608 worth of laundry soap, 
in 1927, practically the same as in the previous 
year, ranking third in the list. 

Not only did Canada take larger quantities 
of laundry soap last vear but, increased her 
miscellaneous soap needs as well, having bought 
goods valued at $250,444, close to a thirty per 
cent jump over 1926. England continued to be 
the second largest buyer, in this class, having 
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YEAR TOILET SOAP 

1913 $2,132,663 

1918 $2,567,614 

1919 $6,034,230 

| 1920 $5,839,146 

1921 $2,822,927 

1922 $2,869,007 
7,565,881 Ibs. 

1923 $3,022,480 
7,369,539 Ibs. 

1924 $2,400,616 
5, 376, 453 lbs 

1925 $2,805,404 
6,760,789 Ibs 

1926 $3,052,701 
9,135,353 Ibs 

1927 $2, 802, 558 
8,218,582 Ibs. 


Soap Exports by Years 
1913, 1918 to 1927 
LAUNDRY SOAP 


OTHER SOAP 
$2,496,904 
51,292,954 Ibs. 
$10,871,335 
116,986,623 Ibs. 
$15,266,696 
157,749,605 Ibs. 


$13,315,691 
123,821,428 Ibs. 
$6,214,358 
73,952,439 Ibs. 
$4,694,406 $1,349,697 
67,079,838 Ibs. 14,173,788 Ibs. 
$4,701,141 $1,583,011 
66,498,491 Ibs. 18,456,371 Ibs. 
$3,818,139 $1,517,948 
54,276,016 Ibs. 17,724,053 Ibs. 
$4,008,884 $1,221,535 
55,806,410 Ibs. 13,098,254 Ibs. 
$3,833,838 $1,244,377 
60,620,712 Ibs. 13,623,014 Ibs. 
$3,877,961 $1,181,843 


56,201,290 Ibs. 12,984,509 Ibs. 











spent $194,502, in 1927, as compared with 
$158,751, in the previous year. Other large 
shipments of miscellaneous soaps went to ¢ cuba, 
Mexico and Australia, the values having been 
$167,737, $86,609 and $73,044, respectively, 
not differing markedly from purchases in 1926. 


U.S. Soap Exports Half Britain's 

RITISH soap manufacturers more than 
doubled the exports of United States soap 
factories, shipped a total of 181,943,328 pounds, 
valued at $18,326,469, in 1927. The average 
value of both British and American export 
soaps was slightly over ten cents a pound. The 
large British export advantage occurred in 
hard bar soaps, other than toilet, shaving and 
abrasive soaps, where the total was 156,032,- 
912 pounds, valued at $13,161,822. This may 
be compared with American exports of laundry 
soap, which were only about one-third as large. 
sritish toilet and shaving soap exports, com- 
bined, were not a great deal larger than Amer- 
ican toilet soap exports, having reached 9,191,- 
280 pounds, valued at $3,539,029. Exports 
of all other British soaps totaled 12,073,152 
pounds, valued at $1,544,997, below the Amer- 
ican miscellaneous class in tonnage but, sharply 
higher in value. The — Kingdom im- 
ported 32,619,440 pounds of soap, valued at 
$3,453,591, in 1927, less tha in five per cent of 
which was exported, the imports having been 
about eighteen per cent as large as the exports. 
In toilet soap, however, the imports were about 
eighty per cent as large as the exports, in 

pounds, and forty per cent as large, in value. 


Process for Transparent Soaps 


ROCESS for transparent soaps containing 

an unusually high percentage of perfume, 
medicament, disinfectant, or similar ingredient, 
has been patented in England by Villain, 
soap authority and originator of Erasmic soap 
some years ago. The British Soap Manufac- 
turer describes the process as follows: “The 
object of the invention is to produce trans- 
parent soaps containing a very high percentage 
of perfume, disinfectant or other chemical in- 
gredients of medicinal value, such as menthol, 
camphor, capsicum, iodine and the like without 
alteration of the detergent or transparent char- 
acter of the soap. The inventor says that “prac- 
tically I produce a transparent solidified per- 
fume having detergent properties.” “The meth- 
od is to add to the hot soap a mixture of 
equal parts of methylated spirit and one of a 
mixture of such perfumes or medicaments as 
the above-named, and then of a soluble form 
or derivative of cellulose, viscose for example, 
for the purpose of forming on the surface of 
the soap, when it becomes dry by exposure to 
the air, a film or coating, which allows reten- 
tion of the perfume or medicament. It is 
stated that, after numerous experiments, it 1s 
found that the harder, purer and brighter the 
fats, and purer and brighter the oils employed, 
also lyes and solvents, then the harder, clearer 
and purer will be the soap. In the process of 
manufacture, steps must be taken to prevent 
crystallization, and ensure that the soap re- 
mains colloidal. The pan used is preferably 
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enamelled inside, and must be absolutely clean, 
as must all other utensils. No appreciable car- 
bonate, sulphate or silicate of soda, or of pot+ 
ash, or sugar must be present, nor any inert or 
crystallizable substances, such as calcium car- 
honate or sulfate china clay, tale and the like. 

“The fats and oils may be saponified by any 
of the well-known processes, the resulting soap 
being dried and dissolved in “industrial”? meth- 
ylated spirit, or the requisite quantity of caustic 
soda may be dissolved to a concentrated lye in 
industrial methylated spirit, and saponification 
effected by means of this, in which case the 
soap may be utilized immediately for making 
the transparent soap, after standing for two 
hours. The component parts found best for 
such a base, are: 


Tallow . 59 
Cochin coconut oil 25 
Bleached palm oil 10 
Pale rosin 10 


“For preference, soap prepared as above is 
transferred to an iron or steel enamelled pan 
fitted with a closed steam coil, or to a steam 
jacketted pan, or even better, to an ordinary 
iron still, with a condenser attached to recover 
part of solvent and perfume composition when 
added. For every 100 Ibs. of soap, 25 Ibs. 
of industrial methylated spirit is put in the 
pan with it, steam turned on and the mixture 
heated to 80°C. then raised gradually to 97°C. 
When the soap reaches 97°C., the soap is al- 
lowed to boil for a few minutes, then the steam 
is shut off and 10 Ibs. glycerin (s.g.1.260) is 
added to each 100 Ibs. of soap. The glycerin 
is well stirred in, then standing is allowed for 
two hours, when the batch should cool to about 
80°C. It should not be allowed to fall below 
72°C., and samples must be taken from time to 
time to ascertain the consistency and_ trans- 
parency. 

“The soap is now ready for the addition of 
the perfume or medicaments, the exceptions 
being essential oils rich in terpenes, artificial 
or synthetic products of a crystallizable nature, 
or aromatic gums or balsams. These, presum- 
ably, would detract from the transparency of 
the soap. The amount of perfume, medica- 
ment, ete., added is rather high, up to 33 per 
cent. being added. This is mixed with a small 
quantity, say from 1% to 3% of a soluble 
form, or derivative of cellulose, such as viscose, 
cellulose acetate, butyrate or aceto-butyrate. 
Cellulose acetate is specially suitable owing to 
its ready solubility in most essential oils, al- 
cohols and esters. 


“The pre-determined perfume, medicament 
or disinfectant, mixed with the same proportion 
by weight of methylated spirit, and the cellulose 
acetate, in the proportion described, form a 
mixture, the whole of which, on being warmed 
up to 80°C. is then added to the hot soap, 
stirred well in and left in the still, or pan, for 
only a few minutes. When cooled to about 
72°C, the soap is run off into frames or moulds, 
and left to cool slowly—the longer the cooling 
takes the more transparent will be the soap.” 





F. T. C. Reports on Cottonseed 

I:vidence of cottonseed price manipulation, 
on the part of crushers and refiners, in violation 
of the anti-trust laws or the Federal Trade 
Commission Act, is not apparent, the Federal 
Trade Commission has announced in submitting 
to Congress a report of its investigation of the 
cottonseed industry. The inquiry is the result of 
a resolution adopted in the House last March, 
declaring prices paid by cottonseed interests to 
cottonseed producers had been uniform for 
several years, appearing therefore that the 
cottonseed interests were in “agreement or 
combination on the prices to be paid the pro- 
ducers.” This was said to be “in restraint 
of trade.” While reporting no evidence of 
price fixing in the cottonseed industry the 
commission gives as a main cause of dis- 
satisfaction, both to the producers of cotton- 
seed and to those who purchase it for manufac- 
ture into oil and by-products, the general lack 
of a uniform system of grading. 


——__~+e-.— —— 


Monsanto Chemical Works reporting for 
1927 showed a net profit after taxes, deprecia- 
tion, and interest of $672,622, almost double 
the figures for 1926 which amounted to $341,- 
407. The earnings for 1927 are equal to 
$6.11 a share earned on 110,000 shares against 
$3.10 in 1926. The profit and loss surplus at 
Dec. 31 was $1,644,642 against $1,676,967 the 
year before, after cash and stock dividends and 
surplus adjustments aggregating $704,947 for 
the year. Current assets were $2,271,213 and 
current liabilities $289,248. 


————_¢-¢-. 


Sales for 26 chain store companies during 
the month of February amounted to $82,204,- 
506, comparing with sales of $71,039,274 for 
Kebruary of last vear for the same stores, ac- 
cording to reports just issued. The gain in sales 
was $11,165,232 or 15.7 per cent. For the first 
two months of 1928, the total gain over last 
vear was 13.9 per cent. 
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CORRFIBRE — The New, Stronger Shipping Package 000 


Our new Corrfibre box, shown above, is a combination Corrugat- 
ed and Solid Fibre container which joins every good feature of both Ps 
into a shipping package of tremendous strength and unusual resist- a 


{ 


ing qualities. sy ¢ 

Corrfibre is made with a high test Jute liner on one side and a heavy thei 
laminated solid fibre forming the liner on the other side, with strong high- sale; 
arched corrugations in between the liners. Whether solid fibre liner is used selli 
inside or outside depends on nature of product to be carried. the 

This box will be found ideal for export service requiring metal strapping, bein 
in which case the solid fibre liner will be put on the outside of the box. No \ B 
matter on which side the solid fibre liner (Fig. 2) is put, it will add to the rig- tors 
idity and strength of the box, while the corrugated sheet (Fig. 3) provides an 
additional cushion to absorb shocks in transit. 

Corrfibre boxes will have Mid-West patented triple tape corners, which 
provide three thicknesses of tape at top and bottom of taped score, (Fig. 1) 
preventing great strain here from splitting and peeling tape. 

The Corrfibre box should appeal especially to shippers who use packages 
requiring metal strapping. Write us about the goods you export and we will 
advise whether or not you can use Corrfibre to cut shipping costs. 
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111 West Washington Street, Chicago, Dept. 26 

OF AMERICA Gentlemen: Please have one of your experts check our present a 


AND packing and shipping methods—without obligating us—for the Al 0 
purpose of reducing our costs if possible. 


MID-WEST BOX COMPANY able. 
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Bon Ami Shows Upward Trend 

son Ami Co. was recently reviewed in a 
newspaper financial page report, which stated: 
“The company makes a popular cleansing prep- 
aration. It is one of the largest domestic con- 
sumers of feldspar, which is an ingredient in 
its product and is obtained through several 
mining subsidiaries. ‘This corporation was 
formed in 1915 for the purpose of taking over 
a business established in 1886, and manutac- 
tures, through subsidiaries, and sells the clean- 
ing and polishing compound trade-marked 
Bon Ami, The use of this compound extends to 
windows, mirrors, porcelain, aluminum, brass, 
nickel and metal ware, painted walls and wood- 
work, white fabric shoes, ete. 

Net income has steadily increased during 
the past vears. In 1922 it amounted to $704,- 
378, in 1923 it had grown to $771,273, in 
1924 it was $891,624, in 1925 about $100,000 
more was added and in 1926 the vear ended 
with net of $1,050,393. Report, just issued, 
for the 1927 year, shows net income of $1,157,- 
503, which is equal to $5.78 a share on the 
“A” stock and $3.14 a share on the Class 
There are outstanding 100,000 
common and 200,- 
common. 


Class 
“B stock. 
shares of no-par Class “.\" 
000 shares no-par Class “B” 


—-—_—+0»—— -— 

Consolidirte .\lkaliwerke, Hanover, Ger- 
many, manufacturers of Westeregeln brand 
caustic potash, have appointed Truempy, Fae- 


sy & Besthoff, Inc.. 75 West St.. New York, 
their sole United States, Canadian and Cuban 
sales agents, for deliveries after April 1. The 
selling privileges also include those of other of 
the German concern’s chemical products, one 
being carbonate of potash. Truempy, Faesy 
& Besthoff, Inc., act as Metropolitan distribu- 
tors for Mechling Bros. Chemical Co., silicate 
of soda, and Michigan .\lkali Co., caustic soda, 
soda ash and sodium bicarbonate. \Westeregeln 
caustic potash was formerly marketed here by 
the Superfos Co., New York. 


+7oFr 
T. H. Harris & Sons, Ltd., London soap 
manufacturers, sustained more damage than 
any other British soap house in the recent 


Thames flood, according to a report in the 
British Soap Manufacturer. Their factory was 
under an average of three feet of water, in 
some places the depth having reached six feet. 
About 250 tons of soap were rendered unsale- 
able, the worst damage, however, having been 
to the factory's electrical equipment, boilers and 
other machinery. .\ week after the flood, how- 
ever, the Harris plant was operating at full 
speed. 
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To Reorganize Jones Brothers 


Title to a controlling interest in the Jones 
Bros. Tea Co., Brooklyn, which operates the 
soap manufacturing organization, the Bonded 
Products Corp., passed to Brown Bros. & Co. 
New York bankers, the middle of February 
when the latter exercised an option which they 
held on the outstanding 7% preferred stock of 
the company amounting to $3,760,000. The 
preferred stock carries voting control, due to 
arrears of preferred dividends, and its trans- 
fer marks the passing of the firm out of con- 
trol of the Jones family which founded it in 
1916. Reports that the bankers bought con- 
trol for another company are denied, and it 
is stated that the new interests plan to expand 
the company*into a much larger organization. 
Recapitalization and reorganization, however, 
will probably be the first step with the object of 
paying back dividends on the preferred stock. 

Jones Brothers Tea Co., and subsidiaries, 
including the Bonded Products Corp., reported 
a net profit of $403,143 for the vear ended Dec. 
31, 1927 after interest, depreciation, etc., equal 
to $10.72 a share earned on 37,600 shares of 
7% preferred stock on which no dividends 
have been paid since June 30, 1924. This 
compares with $8.27 a share on the preferred 
in 1926, 


+Or 


(il Trades Association of New York nom- 
inating committee has announced the following 
selections for 1928-1929 officers of the organ- 
ization: president, T. J. Skidmore, Tide Wat- 
er Oil Co.; vice-president, R. FE. I. Hood, 
Marland Refining Co. ; secretary, Jos. C. Smith, 


Smith-Weihman Co., Inc.; treasurer, Philip 
C. Meon, Borne Serymser Co.: directors, H. 
Mart Smith, W. R. Grace & Co., Albert J. 


Squier, Warren Lubricant Co., A. .\. Hoffman, 
\merican Oil & Supply Co., Wm. L. Koburg- 
er, Wm. L. Koburger Co., Inc., Geo. Suraud, 
Chelsea Oil & Supply Co., Howard W. Sher- 
rill, Welch, Holme & Clark Co., Clifford T. 
Weihman, Smith-Weihman Co., Inc. The 
annual meeting, at which the officers will be 
elected, will be held March 20, at the Hotel 
Conunodore, New York. 


os 


Soap production, in Sweden, has been fall- 
ing off somewhat in value, according to sta- 
tistics for 1926, recently published. Soaps and 
washing powder were valued at 23,961,000 
kronor in 1926 as compared with 24,473,000 
kronor in 1925, 24,350,000 kronor in 1924 and 
1913. 
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Foreign Glycerin Production 

Germany— Exact estimates of Germany's 
glycerin production are difficult to secure, 
in the absence of Government figures. An 
official of the German soap association, how- 
ever, placed the 1926 production at approxi- 
mately 10,000 metric tons, equivalent to pre- 
war. It was stated that a total of between 
11,000 and 12,000 metric tons had probably 
been turned out last year. This material 
was produced by 1,3336 soap factories. Ex- 
ports have been on the upgrade, since 1925, 
shipments in that year having totaled 1,928 
metric tons, in 1926, 3,683 metric tons and 
during the first eight months of 1927, 3,512 
metric tons. 

Russia—Unofficial reports m Germany 
indicate that the Soviet authorities place 
1925-26 production at 3,118 metric tons and 
in 1926-1927, at 4,250 metric tons. Steady 
yearly increases, through 1931-32, when pro- 
duction will approximate 7,800 metric tons, 
are contemplated. 

Italy—Italian crude and refined glycerin 
productive capacity exceeds the country’s 
needs but, as yet, the producers and dis- 
tillers are not utilizing their plants as fully 


Marcu, 1928 
as possible. At the same time, crude im- 
ports practically balance exports and little or 
no refined material is exported, whereas a 
substantial amount is imported. This peculiar 
condition is due in part to the fact that domestic 
production is closely controlled, one firm pro- 
ducing 80 per cent of the crude, the remainder 
being made by five or six small concerns. Two 
scales of prices are maintained, the export 
figure being below that for the home mar- 
ket. Annual production of crude is put at 
around 2,500 metric tons, the plant capacity 
being about 4,000 metric tons. Refined 
goods, to the amount of 1,835 metric tons, 
were produced in 1925. 

Rumania—Rumanian production of crude 
and refined glycerin reached only 28 and 51 
metric tons respectively, in 1926, the figures 
for the preceding year having been 34 and 
16. Imports, in 1926, totaled 60,001 kilos of 
crude and 210,463 kilos of refined. (From 
various Department of Commerce reports.) 

ceacinieaiiieanaed 

Stokes & Smith Co., Philadelphia, describe 
the American Universal Electric Filling Ma- 
chine, suitable for handling dry and paste ma- 
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terials, in a circular, just issued. 
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t; YCERIN imports of the United States for the past five years compared with the figures 
of 1910, 1914, and 1920. The heavy imports of 1926 which exceeded 38,000,000 lbs. 


total, were still two million pounds below the record figure for 1910 of 39,862,000 lbs. 


Aver- 


age refined imports for past five years were 4,600,000 lbs. and for crude, 17,600,000 lbs. Al- 
though the total imports for 1927 approximated this average, they showed a much greater pro- 
portion of refined glycerin. The percentage of refined imports in 1927 was 37% against an 


average for five years of 21 per cent. 








AD Aj 


Si 
the § 
Yor! 
has | 
mite 
far ; 
whic 
Som 
seem 
come 
plosi 
at he 
appre 
they 
and { 
as a 
possi 
hand: 
Crud 
to 9c 
been 
ered. 


In 
ish V 
depar 
the 
in ed 
opera 
time 
crude 
ly wa 
portin 
that 1 
were 
time. 


Altl 
in ton: 
SOAI 
ing va 
also bi 
taled < 
Refine 
pound. 
lands 
559.97 


supplie 


An 
Martir 
a rece! 
was or 
a capit 
Anony 
Fight 








Marcy, 1928 


AP 41 





Glycerin Undertone Firmer 

Some sellers are firmer in their views of 
the glycerin market, say Parsons & Petit, New 
York, in their report of Mar. 2. “The market 
has continued quiet this week. Bids for dyna- 
mite have been made at less than llc, but so 
far as we know, 11'4c is the lowest price at 
which actual transactions have taken place. 
Some sellers are very firm in their views, and 
seem to feel that an improvement is bound to 
come before long. The season when the [x- 
plosives people should consider purchasing is 
at hand, but whether they will operate to any 
appreciable extent, is a question, and even if 
they do signify an intention to cover for spot 
and forward, existing stocks, taking the country 
as a whole, are sufficient to take care of all 
possible needs, and still leave plenty in first 
hands. Prices are nominal at 11%e to 11'%ec. 
Crude. Saponification is probably worth 8%4c 
to 9c, basis of 88%, loose, delivered. Lye has 
been sold at 7'4c, basis of 80%, loose, deliv- 
ered.” 


Oe 


In reporting on palm oil conditions in Brit- 
ish West Africa, F. M. Dyke, in the research 
department of the Niger Co., pointed out that 
the main problem of the trading concerns lies 
in educating the natives to the value of co- 
operating with the oil mills. At the present 
time they lean very greatly toward their own 
crude extracting methods, which are extreme- 
ly wasteful, being very backward about sup- 
porting the mills in any way. Mr. Dyke noted 
that most of the easily reached palm sections 
were being worked to the limit at the present 
time. 


—_—_—_—$§+-¢-———————— 


Although December glycerin import figures, 
in tonnage, were given in the February issue of 
SOAP, the official Government report, cover- 
ing values, as well as countries of origin, may 
also be of interest. Crude imports, which to- 
taled 387,750 pounds, were valued at $42,700. 
Refined goods, to the amount of 686,244 
pounds, were valued at $118,933. The Nether- 
lands shipped most of the refined glycerin, 
359,978 pounds, and France was the largest 
supplier of crude, 171,985 pounds. 


+Or 


A new soap and oil factory is being built at 
Martinique, French West Indies, according to 
a recent Commerce report. The firm, which 
was organized at Fort de France last fall, with 
a capital of a million francs, is stvled Societe 
Anonyme d’Huilerie et de Savonnerie Reunies. 
Eight tons of copra will be handled per day. 


Kranich to Build New Plant 

Herbert Kranich, president of the Kranich 
Soap Co., Brooklyn, N. Y., as organizer and 
treasurer of the Lavan Realty Corp., has pur- 
chased through the realty firm the entire block 
front bounded by Delavan, Richards, and Com- 
merce Streets, Brooklyn. Within a short time, 
the realty corporation will erect a modern 
four story plant on the entire property of ap- 
proximately 80,000 square feet in conjunction 
with the Kranich Soap Co. The property 
which fronts 200 feet on Richards St. is located 
in the Erie Basin section of Brooklyn and is 

















PRESENT BRoOKLYN PLANT OF KRANICH Soap Co. 


ideally situated for soap manufacturing oper- 
ations. Title was taken Feb. 6, 1928. 

The present factory building of the Kranich 
Soap Co. is located on the property. This 
plant which occupies some 18,000 square feet 
has been the home of the company for the past 
three years. The Kranich company has been 
engaged primarily in the manufacture of soap 
specialties, such as automobile soaps, liquid 
soap bases, medicinal soaps, castile soaps and 
the like, and in this field, the company has 
grown rapidly during the past few years. The 
increased demand for these soap specialties, is 
given by Mr. Kranich as the reasons necessary 
for the larger plant to take care of expanded 
manufacturing operations. 

Caustic soda will be manufactured by the 
Tacoma Electrochemical Co., Tacoma, Wash., 
recently incorporated for $1,000,000 in Wil- 
mington, Del. The firm, which is owned by 
the Pennsylvania Salt Mfg. Co., Philadelphia 
heavy chemical manufacturers, will soon open 
temporary offices in Tacoma and will start con- 
struction work at the plant, construction plans 
for which have already been made. A site, 
with good shipping facilities, has already been 
secured. 
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Michigan Alkali Company 


General Sales Department 


21 East 40th St. - - - - New York City 









Chicago Office: 1316 South Canal Street, Chicago, Ill. 






Works: Wyandotte, Mich. 
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Soap Premiums Held To Be Sales 


\rticles of jewelry, given in exchange by a 
manufacturer for coupons clipped from wrap- 
pers or cartons of his goods, are held taxable 
as a regular sale of jewelry, according to a de- 
cision by the United States Court of Claims in 
an action brought by Colgate & Co. The soap 
firm brought action to recover taxes paid on 
jewelry given as premiums in which it claimed 


Rosin Limit in French Soaps 5% 

The French government has just prepared a 
bill which would prohibit labelling as pure all 
soaps made in France containing more than 5 
per cent of rosin, according to a report from 
American Consul, Lucien Memminger, at Bor- 
deaux. It would also prevent the sale under 
the name of soap of any product not made from 
oil or fats by treatment with alkali, a minimum 


of 35 per cent of hydrated acid fats being re- 
quired. If labelled “72 per cent” the product 
must contain 63 per cent of acid fats; if “60 


that the merchandise was given away and did 
not fall under the meaning of the tax laws. 


The Court ruled that giving away jewelry rue 1. Oe . Path 
- exchange for coupons was a_ part of per cent, | it must contain 35 per cent tats. 
the sale of the original product, that the lhe bill is reported to be supported by soap 






manufacturers who use principally oils and 
fats, but French naval stores producers are 
opposing it vigorously because of the depres- 
sion it may cause in the rosin industry. 


company charged an additional price for the 
product so sold, and that this was a regular 
part of the business of the soap firm. The 
giving away of jewelry placed the company in 
competition with other firms selling jewelry 
and hence placed the transactions within the 
scope of the tax law. 


The “Bois et Resineaux” charges supporters 
of the bill with being motivated by prejudice 
against rosin in the manufacturing process 
rather than by any concern for the consumers’ 
preferences, saving that the latter really prefer 
rosin soaps. The use of rosin in soap is largely 
a post war development in France. More rosin 
is now used for soap than for any other pur- 
The opposition, in the above named 


Opportunities for Export Trade 
The following opportunities for export of 
American soaps and allied products have come 
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pose. 












iK to the Bureau of Foreign and Domestic Com- journal, states that “it appears to us that the 
N merce, Washington, D. C. American manu- project is an exhibition of the spirit of routine 
% facturers can secure the full details of the in- of certain manufacturers who continue to prac- 
Vi quiries by communicating with the Bureau, tice old methods of soap manufacture and who 
Vv care of the Department of Commerce. Be sure’ prefer to ask the government for protection 
Vv to mention the number of the Foreign Trade against progress rather than to modernize their 
y Opportunity in writing. factories.” They state that the oils and fats 
V) 29,102 Laundry soaps Porto Rico Agency used in soap are largely imported, SO that the 
| 29,205 Soap chemicals yagidac urcnase aw 1 yassed WoUul¢ ye preterring toreign to 
V) 29,205 Soap chemical 3agdad Purct ] i l Id be pref g foreign t 
! 28,996 Laundry blue Egypt Agency home industries. 
28,979 Polishes, all Egypt Agency oa 
29,014 Washing pwdrs. Panama Agency J 5 F 
| 29.014 Washing powders Holland gency Alkali Consumption in 1927 
29,013 Toilet soaps New Zealand Agency 


28.736 Toilet soaps S Penteud  aewkecse rhe total production of caustic soda in the 












28.789 Dentifrices Argentina Agency United States in 1927 amounted to 552,000 
| 28,938 Fly spray Egypt Agency tons. Of this, the soap industry consumed be- 
9Q ) ba wr ane . ~ rhiaca ~ md 
28,908 Laundry soap Porto Rico Purchase tween 135,000 and 140,000 tons last vear, the 
28,849 Insecticides Poland Purchase lavaest comsumaiur jeleees ‘Sl: aa 
Vi; 28.848 Cleansing preps. Germany argest consuming industry. ve textile in- 
Vj 20.537. Laundry Soap Porto Rico Agency dustry was the second largest consumer with 
Y 29,601 Disinfectants Canada Penni about 105,000 tons. The production of soda 
> ry > » S *. ¢ e rohacea . - . - 
Y oa Ll a — —o ash in 1927 was approximately 1,530,000 tons 
| oF se oilet soaps a Agency eer eS oh aa : ae et ~, 926 
¥ 29.683 Toilet Goods Sweden Agency ol ig gah, yen hee me 235,000 
¥ 29,823 Cheap soaps India Agency tons. le glass industry was the largest user 
y 29,804 Toilet soaps Australia Agency of soda ash last year with 660,000 tons con- 
Y 29,807 Shaving soaps Germany Agency sumed, with soap producers second. 
Y 29,762 Soaps India Agency 
VY 29,802 Insect powders Czechoslovakia Agency ‘ ‘ Shape ; P 
NY American Products Co., Cincinnati, have in- 
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KK 


stalled equipment for manufacturing their own 
toilet soaps. They will manufacture their own 
cold made soaps and will purchase chips and 






Warde B. Chittenden, director of purchases 
of the Palmolive-Peet Co., Chicago, was elected 








NZ! ° . . - . . = 
y a director of the company at the annual meeting mill the latter for their toilet soaps, according 
~ of stockholders held Feb. 10 at Chicago. to Cincinnati advices. 
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SAPOFIAIN 





We invite you to try our Sapofixins 
in your Soaps as reinforcers. 


Sapofixin Eau de Cologne 
Sapofixin Hyacinth 
Sapofixin Lavender 
Sapofixin Lilac 

Sapofixin Lily of the Valley 
Sapofixin Orange 

Sapofixin Pine 

Sapofixin Rose 

Sapofixin Violet 


CAND 


Heine © CO. 
NEW YORK 


TELEPHONE BEEKMAN 1535 


52-54 CLIFF STREET 


Sole Distributors for HEINE & Co., A. G., Leipzig 
in the United States and Canada 
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Los Angeles Soap Co. will build a new ad- 
ditional plant in’ Fresno, California, some 
time during the next year. The land is marked 
to-day by a large billboard announcing “the 
future home in Fresno of the Los Angeles 
Soap Co.” 

+o, 

Du Bois Soap Co., Cincinnati, are marketing 
a new product for use in dish washing machines 
under the trade name Lite-ning Klenzer. 


~ i 


Colgate & Co. has gained a commanding lead 
in the New York Wholesale Drug Trade Bowl- 
ing -\ssociation tournament, after trailing the 
team of Lanman & Kemp for most of the sea- 
son. As of the beginning of March, Colgate’s 
bowling team had won 25 games and lost 8, as 
against 20 and 13 for Lanman & Kemp. Gra- 
selli Chemical was third with 17 and 13. 
Standard Oil of N. J. and E. R. Squibb & Son 
were tied for fifth with 15 won and 18 lost. 


or — 


Gold Dust Corp., New York, announce the 
election of ‘I. A. Morrow as vice-president and 
a director of the company. Mr. Morrow holds 
similar titles in the 2 in 1, Shinola & Bixby 
Corp., a Gold Dust subsidiary, also being gen- 
eral manager. 

+or 

Perkins Soap Co., Springfield, Mass... man- 
ufacturers of textile soaps, are now marketing 
a new liquid olive oil soap under the name of 
Laungerol, especially designed for the wash- 
ing of fine fabrics. .\n advertising campaign 
is being planned for the company by Picard, 
Bradner & Brown, New York. 

ter 

Fischer Soap & Oil Co., Cincinnati, announce 
the organization of a service department for 
dry cleaners. Samuel J. Miller, plant manager 
at the Fischer factory during the past two 
years, will have charge of the work. 


+o@r 


Auto and hand soaps are now being made in 
the new factory of the Krich Products Co., 
Vineland, N. J. The firm, which is headed by 
Maxwell Krich, markets its products under the 
trade names Sunrise and Han-So. 


on 


Frederick R. Johnson, nineteen year old 
heir of the founder of the Palmolive Company 
of Evanston, Ill., and Lydia Davies, 19 year 
old daughter of Mr. & Mrs. W. W. Davies of 
Louisville, Ky., eloped February 15, from the 
Winter Carnival at Dartmouth College where 
Johnson was a student. They are at present 
roughing it in a shack at Lynnhaven River, a 
few miles from Norfolk, Va. 


3-2 


Kagle Soap Co., 2807 West Lake St., Chi- 
cago, has been incorporated for $20,000 and is 
now manufacturing various soap products, in- 
cluding laundry, auto, dry cleaning, surgical 
and shampoo base soaps, all to be marketed 
under the brand name “Eagle.” John G. Griffin, 
for many years past with the Davies-Young 
Soap Co., manufacturers of specialties for the 
laundry and dry cleaning trades, are the men 
interested in the new company. 





—— +08 

Billy B. Van, president of the Pine Tree 
Products Co., Newport, N. H., manufacturers 
of pine soaps, is now appearing in a leading 
part in “Sunny Days” at the Imperial Theatre, 
New York. Mr. Van is one of the most wide- 
ly known comedians on the American stage. 

sor 

rank Kline of the sales staff of the Los 
\ngeles Soap Co. did a personal business for 
the company of over two million dollars in 
1927, a record for Los Angeles Soap salesmen. 
Mr. Kline has been with the company since 
1912. 

enesiitipiiaiaamian 

Stein-Brill Corp., 25 Church St., New York, 
used machinery house, have bought all of the 
machinery and equipment used in the Woodley 
Soap Co.'s factory at Boston, and are now 
offering it for sale. It is understood that the 
Woodley concern will hereafter buy their soap 
in bulk, or under private brand, and will con- 
fine their activities exclusively to marketing 
problems. Stein-Brill have also secured the re- 
maining Fairchild & Shelton equipment, the 
business, located at Bridgeport, Conn., having 
gone into the hands of a receiver several 
months ago. 
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John T. Stanley Co., New York soap mak- 
ers, have leased a considerable amount of prop- 
erty adjoining their factory, the lease running 
tor twenty-one years. 

«o> 

Recently a number of reports regarding the 
activities of the Bowering Soap Co., Long 
3each Harbor, Los Angeles, have been circu- 
lated. They indicated that a large soap factory 
was being constructed by firm, some noting 
that it was being built near the ocean so cheap 
supplies of salt might be obtained. Possibly 
the reports were premature as letters sent to 
the above address have been returned marked 
“unclaimed.” 


+o 


Haskins Bros. & Co., Sioux City, Iowa, have 
appointed Frank .\. Freeman manager of sales. 
Mr. Freeman formerly handled the sales of the 
firm’s products in Texas. 

~ Or 

Rathgeber New Haven, Conn., 
manufacturers of cleansers, have taken over 
the soap department of the Connecticut Fat 
Rendering Co., also of New Haven. 


Bros., 


a oe 


Techo Chemical Products, Inc., Reading, 
Pa., manufacturers of special detergents and 
laundry soap for the dry cleaning and laun- 
dry trades, announce that M. H. Goldman, 
formerly research chemist for the National 
Association of dyers and cleaners, has joined 
their organization. Mr. Goldman will have 
charge of the products going into the laundry 
and dry cleaning fields. 





+o > 


Manhattan Soap Co. has caused the arrest of 
one of their Chicago salesmen, Julius Chanek, 
on a charge of appropriating about $40,000 of 
the company’s money through securing checks 
made out to fictitious grocers as rebates for 
soap given in return for coupons. The re- 
port indicated around $25,000 of the money 
had been returned to the company. 


+> — 


Los Angeles Soap Co. has filed a_ petition 
with the I. C. C. asking lower freight rates on 
soaps, scouring compounds, ete., from Los 
Angeles to points in New Mexico and Arizona. 

sor 

The D. A. Schulte interests, reported else- 
where in this issue as planning a chain of 5c to 
$1.00 stores, have incorporated the Schulte- 
United 5c to $1 stores, Inc., capitalized with 
$15,000,000 of preferred stock and 800,000 
shares of no par value common. 


Hand soaps and other soap products will be 
manufactured by Leon Cantor, 5120 Abbott 
Ave., S., Minneapolis, Minn., in the near fu- 
ture, plant and other arrangements being under 
way at the present time. 

‘eke 

Ernest Walls, managing director of Lever 
Bros., Ltd., British soap makers, has resigned 
from the firm’s board of directors, says a re- 
cent issue of the British Soap Manufacturer. 

+o 

Buckeye Soda Products Co., Cincinnati, dis- 
tributors of the Standard Silicate Co.'s silicate 
of soda, announce that W. F. Cornell, founder 
and vice-president and treasurer of the former 
concern, has accepted a position with the Stan- 
dard Printing Ink Co., Cincinnati, as sales man- 
ager. Mr. Cornell has been with the latter 
firm since March 1. 

<icstpiaiimndelteas 

Charles W. WNlaus, for eighteen years past 
in the sales department of the Central Commer- 
cial Co., Chicago, joined the sales department 
of the Benner Chemical Co., Chicago cleaning 
compound manufacturers, March 1. 


++ 


Paul C. Trimble, editor of the National 
Cleaner & Dyer, New York, has been appoint- 
ed managing director of the National Associ- 
ation of Dyers and Cleaners, succeeding Ivan 
M. Tull, recently resigned. Mr. Trimble is 
not new to association work as he was execu- 
tive secretary of the Ohio cleaners and dyers 
organization until he became associated with 
the National Cleaner & Dyer about a year ago. 

<or 

Nelson \V. Marshman has been appointed 
assistant manager of the Association of 
American Soap and Glycerin Producers and 
of Cleanliness Institute, of which Roscoe C. 
I;dlund is general manager. Mr. Marshman 
was formerly Associate Secretary of the New 
Haven, Conn., Chamber of Commerce. 


~~ 0 





Fred F. Jordan, general manager of the 
Emery Candle Co., Cincinnati, stearic acid and 
red oil manufacturers, is in Europe on a six 
weeks pleasure trip. Mr. Jordan left about the 
nuddle of last month and wilf return around 
the first of April. 

<> aaleeiiaeiealas 

Cottonseed oil exports totaled 7,677,353 gal- 
lons, during 1927, almost three quarters of a 
million pounds under exports in the previous 
vear and, with the exception of two of the vears 
since the enactment of the present tariff law, 
below shipments in any year since 1889. 
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Soap Perfume Oils 
Produced by 


ROUREszBERTRAND FILS 


LARAGNE (FRANCE) GRASSE BOUFARIK (ALGERIA) 








Geranium African Geranium Bourbon 









Lavender Fleurs Vetivert Bourbon 






Petit Grain, South American 





Ylang Ylang Bourbon 






Ylang Ylang Nossi Be 












As sole agents, in the U.S. and Can- 
ada, for Roure-Bertrand Fils, long a 
primary source of supply for these 
highly important Soap Perfume Oils, 














we invite comparison of these oils 


with 





those you are now _ using. 


GEORGE SILVER IMPORT CO. 
461-463 FOURTH AVENUE 
NEW YORK CITY 
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Po distinguish tallow from hardened oils, 
determination of unsaponifiable matter is a 
check. Beef tallow and its profits contain 
only 0.27% unsaponifiable with a maximum of 
0.359%. Other animal and vegetable oils con- 
tain much greater amounts except castor oil 
which has 0.20%. Determination of this con- 
stant in addition to tests for nickel and 1iso- 
oleic acid will distinguish the two.—Chemische 
Umeschau, I*ctte, Ocle, Wachse, Harse, 34, 
295, 1927 

sdaineeshetdbliiagaia 

LLime-proof soaps are formed by the addi- 
tion of methylhexalin to ordinary soaps. Of 
100 grams of soaps used in hard water, 30 
er. were lost as lime soap, but only 25 gr. of 
methyvlhexalin were added. While this addi- 
tion does not prevent formation of lime soaps, 
it holds them suspended in a finely divided state 
so that they do not deposit in the fibres of the 
material being washed. The action of methyl- 
hexalin is greatly intensified where sulfonated 
oil soaps are used in place of ordinary soaps. 
However, color of the methylhexalin-sulfonated 
oil soap is dark, the soap is soft, and lathering 
powder is diminished.—Scifensieder Zeitung, 
54, 779, 781, 1927 


+08 — 


Soaps of naphthenic acids possess many de- 
sirable properties such as their colloidal nature, 
their low surface tension, and disinfecting prop- 
erties, in many respects resembling coconut oil 
soaps. They give washed goods, however, a 
very disagreeable odor which is very tenacious, 
the odor being due to phenols, mineral oils, 
and complex alcohols. Various methods were 
used to deodorize the soaps, the most successful 
of which was by oxidation through treatment 
with 5 per cent turpentine oil and 25 per cent 
water, and subjecting to an air blast for one 
hour at 100 deg. C—Masloboino Schirowoje 
Delo, No. 5, 1927. 


a 


Brown spots around edge of soap are ascrib- 
ed to presence of iron, estimated to be several 
hundredths of a milligram per 15 grams of 
scap. Analysis of cake showed: total fatty 
acids, 72.4 while exterior of cake showed 78.9; 
unsaponifiable plus unsaponified fat, 0.37, and 


on exterior, 0.98; 
and on outside 1.30. 
$13, 1927 


oxidized acids, trace only, 
Seifensieder Zeitung, 54, 
See also SOAP, this issue, page 23. 


+e 


The theories of Langmuir and Harkins on 
the structure of interfacial surfaces are con- 
firmed by studies of the saponification reactions 
of fats in a heterogeneous system. Results on 
the nature of the reaction, velocity, etfect of 
type of fat, etc., were explained satisfactorily 
by these theories.—Anales Soc. Espana fis 
Quimica, 25, pg. 332, 1927 

adhe : 

Alkali detergents of a colloidal character 
give the maximum cleansing and germicidal 
effects in automatic bottle washing machines. 
The germicidal properties of the solutions vary 
with degree of alkalinity. Chief merit of a 
colloidal alkali for bottle washing lies in its 
improved detergency whereby the activity of its 
alkaline content as a germicide is enhanced by 
mechanical removal of bacteria from dirt 
binder in which they may be entré apped on the 
glass surface, by emulsification of grease or 
other solids, or by adsorption between dirt or 
bacteria and the colloid—Glass Container, 6, 
No. 11, pg. 13, 1927 

ONE mee 

Sodium silicate in soaps is determined as fol- 
lows: The aqueous extract after the caustic 
soda, and carbonated and silicated alkali are 
determined, is evaporated to dryness with hy- 
drochloric acid and the silica separated in the 
usual way. This method avoids weighing out a 
second sample of soap and its tiresome pre- 
liminary burning for the usual determination. 
Silicated soaps sometimes leave a small quan- 
tity of insoluble silica on the filter paper after 
washing with alcohol and water, so that it is 
advisable to burn this paper with that on which 
the silica is filtered off.—Perfumery & Essen- 
tial Oil Record, 18, 492, 1927. 

npacnninlailiatninnil 

Purifying any normally solid animal or vege- 
table wax is covered by special apparatus and 
method under U. Patent No. 1,646,280 as 
follows: Material is heated sufficiently to 
liquefy it with trisodium phosphate and water 
and heavy impurities are allowed to settle out. 
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This machine 
wraps 200 
cakes per 
minute ~ 





High Speed Wrapping 


means lower costs 


Wraps either laundry or toilet soap 


This machine lowers wrap- 
ping costs—it gives you greater 
production from your floor 
space and labor—requires only 
one operator to produce 98,000 
cakes per 8-hour day. 

By installing a belt conveyor, 
you can feed the machine di- 
rectly from the soap press. To 
make packing easy we have de- 
signed the machine so that the 
completely wrapped cakes of 
soap come out on edge—ano- 
ther feature that saves labor. 


This machine is used for laun- 
dry soap or toilet soap. The 
wrapping it produces is_ uni- 
formly neat — tight, smooth, 
ends firmly sealed with glue. 

Like all our machines, this 
high speed model ican be de- 
pended upon to give many years 
of economical service. 

Whether you need machines 
now, or later, it will pay you 
to find out how much this ma- 
chine can save you. Get in 
touch with our nearest office. 


PACKAGE MACHINERY COMPANY 


SPRINGFIELD, MASSACHUSETTS 


NEW YORK: 30 Church Street 


CHICAGO: 111 W. Washington St 
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Procter & Gamble Distributing Corp. award- 
ed 6,000 cakes soap for West Point Quarter- 
master Dept. at 6.3¢ cake. 

— 

International Chemical Co. awarded 5 bbls. 
cleaning compound for Panama Canal supplies 
at 8.32c¢ Ib., and also 3,250 Ibs. of same for 
textiles and fabrics at same price. 

sonaicadiiaiilatdciaat 

John P. Lynch Co. awarded 15,000 Ibs. wash- 
ing soda soap for San Francisco medical de- 
partment at 2.15¢ Ib. 


+] —-— 


H. D. Lehds Co., New York, awarded 10,000 
mops for Philadelphia U. S. Marine Corps at 
29.42¢ each. 

Standard Supply & [Equipment Co., Phila- 
delphia, awarded 4,000 Ibs. cleaning compound 
for Frankford Arsenal at &.7c¢ Ib. 


Starrett Equipment Co. awarded 2,000 gals. 
disinfectant at 97.8¢ gal. for the U. S. Marine 
Corps, Washington, D. C. 

<+-o-»>—___—_ 

American Creosoting Co. awarded 8,000 gals. 
creosote oil for Mississippi River Commission, 
Memphis, Venn., at 19.6¢ gal. 


+oOr 


Prices on branded goods for Brooklyn Quar- 
termaster Dept. noted as follows: Colgate’s 
talcum powder at 13.9¢ to Colgate & Co.; Men- 
nen’s talcum powder at 15.8¢ to Be Vier & Co. ; 
Kolynos tooth paste at 19.5¢ to Be Vier & Co.; 
Williams tooth paste at 14.5¢ and Pebeco tooth 
paste at 32c also to Be Vier & Co.; Colgate’s 
tooth paste at 15.8¢ to Colgate & Co.; Cuticura 
soap at 20.8¢c to Austin, Nichols & Co.; Life 
Buoy soap at 5.73 and 5.86¢ also to Austin, 
Nichols & Co.; Palmolive soap at prices from 
6.35¢ to 6.82¢ according to shipment point to 
Palmolive-Peet Co. and F. H. Leggett & Co.; 
Woodbury Facial soap at 18.le and Pear’s 
scented soap at 16.1¢ to Austin, Nichols & Co. ; 
white floating institution soap at 4.8¢ to Proc- 
ter & Gamble Co.; Ivory soap at 6.27¢ and 
6.4c¢ to B. B. Earnshaw & Bro. and Be Vier 


un 


& Co.; Colgate’s shaving cream at 20c to Col- 
gate & Co.; Palmolive shaving cream at 22.5¢ 
to Palmolive-Peet Co.; Williams shaving cream 
at 20.8le to Austin, Nichols & Co. 
—nmcniicniliil 
Colgate & Co. awarded quantity of their 
shaving cream at 20c for Quartermaster Dept., 
West Point. For same place, Palmolive-Peet 
Co. awarded quantity Palmolive soap at 6.4¢ 
cake. 
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James Good, Inc. awarded 500 bottles am- 
monia water for Navy Department aircraft 
factory at Philadelphia at $340.00. 


———_+-0>—_—_— 


Ik. I. Houghton & Co., Philadelphia, awarded 
4,000 Ibs. cleaner for Frankfort Arsenal at 
FF oe Tk 

Unele Sam Chemical Co. awarded 100 qt. 
cans of furniture polish for U. S. Marine 
Corps, Washington, D. C., at 28¢ can. 


—_——_+o+—__—_- 


B. ‘T. Babbitt, Inc. awarded 3,597 cans of 
concentrated lye at Ze can for Quartermaster 
Dept.. Fort Sam Houston. Factory & Yard 
Supply Co., New York, awarded 2,880 pack- 
ages stove polish at 5c ea. for same place. 

tien 

Alexander C, Fergusson, Jr., awarded one 
60,000 Ibs., caustic soda at $3.23 per 
hundred Ibs. for the Bureau of Engraving and 
Printing, Washington, D. 'C. 


Car, 


stor ~ 


The standard commercial specifications for 
Stoddard’s dry cleaning solvent have been final- 
ly revised by a committee of manufacturers, 
working in conjunction with the Bureau of 
Standards. The Bureau is prepared to furnish 
copies of the completed specifications. As soon 
as sixty-five per cent, by volume, of the manu- 
facturers, agree to adhere to the standards, the 
Bureau will publish them as a commercial stan- 
dards recommendation. The N.A.D.C. is spon- 
soring a movement looking toward the adop- 
tion of the standard cleaner for exclusive use 
in dry cleaning plants. 
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Can you supply 


Bulk or Private Brand 


SOAPS — SOAP BASE — DISINFECTANTS — CLEANSERS 
POLISHES — HOUSEHOLD INSECTICIDES, ETC. 


+ GHICZ2OC TI +- 


HERE is a real market 

among the readers of 
SOAP for all kinds of bulk 
and private label soaps, 
liquid soaps, disinfectants, 
deodorants, cleaning prep- 
arations, polishes, fly 
sprays, insecticides, etc. 


ANY companies are 

not in a position to 
manufacture each and every 
product which goes to make 
up their complete line. 
Products not manufactured 
are, quite naturally, bought 
in the trade. Then, there 
are other manufacturers 
looking to expand their 


lines without increasing 
their manufacturing facili- 
ties. Are you in a position 
to handle this kind of busi- 
ness in your specialties? 


F YOU do or can manu- 
facture any of these 
products in a large way and 
desire to dispose of a por- 
tion of your output to be 
sold to other manufacturers 
and distributors, to be mar- 
keted under private brand 
or for repacking, it will pay 
you to apprise the trade 
of this fact through the ad- 
vertising pages of SOAP. 


“+4HKZOe T+ 


Write to the Advertising Department of SOAP, 
136 Liberty St., New York, for further information. 
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RECORD OF TRADE-MARKS 

















The following trademarks were published in 
the February issues of the Official Gazette of 
the United States Patent Office in compliance 
with section 6 of the Act of Sept. 20, 1905 as 
amended March 2, 1907. Notice of opposition 
must be filed within thirty days of publication. 
As provided by Section 14, a fee of ten dol- 
lars must accompany each notice of opposition. 


Trade-Marks Filed 


Mole—This on a striped background over 
the words “rub the nose on the glass,” de- 
scribing a liquid cleanser. Filed by Gold 
Dust Corp., Jersey City, N. J., Aug. 25, 1927. 
Claims use since July 30, 1927. 

HRH—This in black letters describing 
cleaner. Filed by The Absorene Mfg. Co., 
St. Louis, Mo., Nov. 25, 1927. Claims use 
since Jan. 8, 1903. 

Kil-O-Mite—This in 


scribing disinfectant. 


black letters de- 
Filed by Kil-O-Mite 


Chemical Co., Athens, Ala., April 4, 1927. 
Claims use since Jan. 1, 1920. 
De-Th-O-Lene—This in black letters 


describing insecticides. Filed by P. O. 
Schoelles & Co., Apalachicola, Fla., Novy. 3, 
1927. Claims use since Oct. 2, 1927. 

Como—This in black letters describing 
toilet and bath soap. Filed by Procter & 
Gamble Co., Cincinnati, Ohio, July 6, 1920. 
Claims use since July 2, 19206. 

STL—This in outline letters written 
across three figures describing a powdered 
cleaning and polishing preparation. Filed 
by Keek Co., Inc., St. Louis, Mo., June 15, 
1927. Claims use since Mar. 30, 1927. 


SMC—This in striped letters between two 
fancy designs describing spot removing 


Cleaner Co., 
1927. Claims 


cleaner. Filed by S. M. C. 
Des Moines, Iowa, June 27, 
use since May 17, 1927. 

Whirl Wind—This in black letters de- 
scribing a metal polish. Filed by I. Lewis, 
Denver, Colo., July 18, 1927. Claims use 
since June 3, 1927. 

CSP—This in black letters with the words 
“Clean Surface Products” written on each 
of the three letters respectively, describing 
paste and liquid cleaning and polishing pro- 


ducts. Filed by Clean Surface Products Co., 
Chicago, Ill, July 29, 1927. Claims use 
since June 13, 1923. 

Wigg’s—This in black letters describ- 
ing soft soap, also for powdered soap. Filed 
by The Wiggins Chemical Co., Inc., Cincin- 


nati, Ohio, Oct. 13, 1927. Claims use since 
April 1922. 
Sil-Glo—TVhis in black letters inside 


a fancy border describing metal polish. Filed 
by E. A. Browne & Co., Yonkers, N. Y., 
Dec. 5, 1927. Claims use since Oct. 5, 1927. 

La-Em-Strait—This in black letters 
between two lines, describing toilet soap 
especially adapted for the hair. Filed by 
Ho-Ro-Co Mfg. Co., St. Louis, Mo., Dec. 16, 


1927. Claims use since Nov. 7, 1927. 
Cleansoleum—This in black letters 
describing soap cleaning preparation. Filed 


by Midland Chem, Labs., Dubuque, Iowa, 
Dec. 16, 1927. Claims use since Nov. 1925. 

Broadway— This in black letters describ- 
ing shoe polishes, dressings and cleansers. 
Filed by Geo. J. Kelly, Inc., Lynn, Mass., 
Dec. 10, 1925. Claims use since Apr. 30, 
1920. 

Fuller—This in black’ letters describing 
metal polish. Filed by the Fuller Brush Co., 
Hartford, Conn., Oct. 5, 1927. Claims use 
since May 29, 1920. 

Picture of a soldier in dress uniform de- 
scribing insecticides. Filed by the Uniform 
Products Co., Lancaster, Pa., Sept. 10, 1927. 
Claims use since May 2, 1922. 

Bug Choke—This in black letters describ- 
ing powder and liquid insecticide. Filed by 
Agatha P. Thomson, St. Louis, Mo., Dec. 
15, 1927. Claims use since Dee. 1, 1927. 

Roach Choke—This in black letters de- 


scribing insecticides, powder and_ liquid. 
Miled by Agatha P. Thomson, St. Louis, 


Mo., Dec. 15, 1927. Claims use since Dec. 
1, 1927. 

Ross—This in black letters describing 
soap. Filed by Sydney Ross Co., Newark, 
N. J., Dec. 21, 1927. Claims use since 1917. 

Clark—This in black letters on a fancy 
background describing cleaning compound, 
metal polish and spot remover. Filed by 
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Free flowing trisodium phosphate is simply a description of 
Victor trisodium phosphate. This product is not only well 
known for its free flowing characteristics, but for its bril- 
liant, white, uniform crystals, and the excellent service 
given to buyers from warehouses located at central points. 
Address your trisodium phosphate inquiries to Victor. 










VICTOR CHEMICAL WORKS 
CHICAGO 
New York Nashville St. Louis 














61 to 65 pkgs. per minute 
average for 2% years ! 


Kendall Mfg. Company 


Providence. R 1 





wy 12, 1927 


© nnve receiveé your letter of the Sth mening us 
to stete our experience with your “Improved Bond” weighing 
eré filling mechine. 


© put thie machine into service in fissing Soepine 
24. It 








an excelient record and «re gisd 
g to you. 





very truly youre, 


KENDALL MPO. COMPAFY. 
QU P For uth 


Superintendent. 











|| 





For further particulars send samples of 


1° your cartons to 
This letter refers to our . 


Model M.K. as illustrated ; 
sina iininaaaiaaiiaaaain National Packaging Machinery Co. 


192 Green Street, Jamaica Plain 
Boston, Mass. 
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Clark Chemical Co., Bay City, Mich., Dee. 
23, 1927. Claims use since July 1, 1927. 

Ammo— This in black letters underlined 
describing washing or cleaning compounds. 
Filed by American Ammone Co., New York, 
N. Y., Dec. 28, 1927. Claims use since 1913. 

Le Debut Vert—This in black letters de- 
scribing soap. Filed by Richard Hudnut, 
New York, N. Y., Dec. 31, 1927. Claims use 
since July 25, 1927. 

Le Debut Blanc— This in black letters de- 
scribing soap. Filed by Richard I[ludnut, 
New York, N. Y., Dec. 31, 1927. Claims 
use since July 25, 1927. 

Le Debut Bleu—This in black letters de- 
scribing soap. Filed by Richard [ludnut, 


New York, N. Y., Dec. 31, 1927. Claims 
use since July 25, 1927. 
Raindrops— This in black letters describ- 


ing combination water softener, cleaner and 
soap. Filed by Raindrop Chemical Co., 
Streator, Ill, Dec. 31, 1927. Claims use since 
Sept. 15, 1927. 


Richesse— This in black letters describing 
soap. Filed by Richard Hudnut, New York, 


N. Y., Jan. 12, 1928. Claims use since Dec. 
24, 1927. 

Penimaid—This in black letters describ- 
ing toilet and bath soap. Filed by J. C. 
Penney Co., Wilmington, Del., Jan. 17, 1928. 
Claims use since Dee. 15, 1927. 

Kilrite 
insecticides. Filed by | 


This in black letters describing 
’.S. Sanitary Special- 


ties Corp., Chicago, Ill., Dec. 19, 1927. 
Claims use since Mar. 10, 1926. 
Trade Marks Granted 

238,834—Tooth Paste. The L. D. Caulk 
Company, Milford, Del. lriled May 19, 
1927. Serial No, 249,214. Published No 
vember 22, 1927. Class 6. 
238,253—-Insecticides. Hillvard Chemical 


Company, St. Filed October 


Joseph, Mi Ms 


14, 1927. Serial No. 256,082. Published 
Nov. 22, 1927. Class 6. 
238,347— Insecticide, Disinfectant and 


Deodorant. Fred W. Porter, doing business 
as Tampa Veterinary Laboratory, ‘Tampa, 


Fla. Filed June 17, 1926. Serial No. 233,- 

M88. Published October 4, 1927. 
238,416—Bleaching Fluid and Disinfect- 

ant. San Francisco Grocery Co., San Fran- 


Filed March 19, 1927, 
Published May 3, 1927, 


cisco, Calif. Serial 


No. 246,054. 


238,436— Household Insecticide. John C. 
Hopkins, doing business as Pronto Chemi- 
cal Company, Miami, Fla. Filed October 3, 
1927. Serial No. 255,557. Published Novem- 
ber 29, 1927. 

238,447—Insecticide. Adrian W. Hol- 
brook, doing business as Shu-Fly Mfg. Co., 
Monroe, 'N. C. Filed October 6, 1927. Serial 
No. 255,712. Published November 29, 1927. 

238,457—Insecticide. Dragon Chemical 
and Bottling Co., Tampa, Fla: Filed August 


9, 1927. Serial No. 253,243. Published No- 
vember 22, 1927. 
238,592— Liquid Shampoo. Pond’s Extract 


Company, New York, N. Y. Filed April 10, 


1927. Serial No. 247,706. Published Decem- 
ber 6, 1927. 
238,604——Liquid Insect Destroyer. Hyman 


Kill-Em Quick 
Filed October 25, 
Published Decem- 


lewis, doing business as 
Mig. Co., Camden, N. J. 
1927. Serial No. 256,571. 
ber oO; 1927. 

238,824— Insecticide. 
tories, doing business as The Frank Tea & 
Spice Co., Cincinnati, Ohio. Filed Septem- 
ber 19, 1927. Serial No. 254,905. Published 
December 6, 1927. 

238,825—l*urniture Polish. 
Chene Company, Chicago, Il. 
tember 19, 1927. Serial No. 254,892. 
lished November 29, 1927. 

238,837 
Philadelphia, Pa. 
Serial No. 254,691. 
1927. 

239,055—Furniture Polish. Walliam O. 
Harris, doing business as Amba-Glo Com- 
Filed September 30, 


The Frank Labora- 


The Creme de 
Filed Sep- 
Pub- 


Shampoo. John R. Blumenfeld, 
Filed September 13, 1927. 
Published December 6, 


pany, Huntsville, Ala. 


1927. Serial No. 255,447. Published Decem- 
ber 6, 1927. 
239,115—Cleaning and Polishing Materi- 
als. Yankee Polish Co., Ine., New York, 
XN. YY. Filed August 3, 1927. Serial No. 
252,904. Published December 6, 1927. 
239,245—Ilousehold Deodorant and Moth 


Arwell Products Company, 
Filed October 22, 1927. Serial 
Published December 13, 1927. 


Insecticides. 


Preventative. 
Chicago, Ill. 
No. 250,40. 
239,285—Deodorizers and 
\V. Passenheim, doing business as 
Brighton Chemical Supply Company, Chi- 
Filed May 14, 1927. Serial No. 
Published December 13, 1927. 


Oscar 


cago, Il. 
249,020. 
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MYSORE GOVERNMENT {| & 


East Indian Sandalwood Oil N 
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SOLE DISTRIBUTORS pare 
move 
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Essenflour Products, Ltd. past 
adva 
Mysore S. India on b 
notec 
Distillers of Essential Oils and recor 
Manufacturers of Perfumery Products two 
a De 
ly fo 
HE Mysore Government distills and sells only one a 
grade of Oil, a strictly pure genuine Sandalwood for n 


Oil put up in distinctive cans and cases, labelled 
and serially numbered. Oil supplied in other styles of 
containers may be U. S. P., but we can accept no responsi- 
bility for its genuineness or its freedom from adulteration. 
The buyer who specifies Mysore Oil should receive it in 
original containers and is then absolutely protected. 
This oil we offer exclusively in labelled containers. Fur- 
ther protection is insured by the smaller label placed over 
the cap. This label is numbered and a complete record of 

each case shipped is kept by us. 





For your own protection, insist on 
Original Cans and Cases 


PACKED IN 100-LB. CASES—EACH CASE 
CONTAINS 4 25-LB. TINS 
SUPPLIED THROUGH YOUR JOBBER 





COX, ASPDEN & FLETCHER 


Sole Agents in U. S. A. 
26 CORTLANDT STREET NEW YORK CITY 


PHONE—RECTOR 4586 CABLE ADDRESS—COXASPDEN, N. Y. = 
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Market Report on 
ESSENTIAL OILS AND AROMATICS 








(ds of March 9, 1928). 


KW YORK—tThe undertone of the essen- 

tial oil market has become distinctly bull- 
ish during the past month and there is ap- 
parently a belief that prices are destined to 
move to higher levels generally. The low levels 
which have been in effect for many months 
past are given as the chief reason for any wide 
advance. A disposition of consumers to take 
on better quantities at higher prices has been 
noted. Higher prices during the month were 
recorded in citronella, clove, and one or 
two other oils. 


cassia, 


Oi ANISE 
Demand for anise has been steady, but most- 
ly for smaller quantities. The price has re- 
mained firm on spot without change at 58c to 
60c Ib. for rectified oil and a cent or two less 
for natural. 


Ot BERGAMOT 

Although bergamot holds generally firm on 
spot, there is not an especially heavy demand 
from consumers, Demand is mostly for job- 
bing quantities. Most holders of standard 
brands in original containers are quoting $5.50 
up to $6.00 Ib. although some spot oil is quoted 
at $5.25. 

Oi Bots DE Rose 

Offers of spot oil are quite large and the 
spot price is rather soft as a consequence. 
Brazilian oil is offered slightly cheaper on spot 
at $1.75 Ib. up to $1.90 with other oils ranging 
from $2.10 up as to seller and quantity. 

Ort CASSTA 

This was one of the oils which had been dull 
for many months and suddenly developed a 
spot shortage during the period with a conse- 
quent sharp advance in price. Demand found 
stocks light and most holders jumped their 
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Ambergris 
Anethol Civet Geraniol Extra 
eens Musk Geraniol “C” and “D”’ 
Citronellol 
_—— jie: lonone 
Eucalyptol 
: - Integrity | Iraldeine 
Coumarin | O and ; | 
; : rganization Linalool 
Cinnamic Alcohol | Ave Malied the 
Hydroxycitronellal | D&O Safrol 
Methyl! Anthranilate i 2 Label Heliotropine 








Oil Sassafras Artificial 
Oil Patchouly from the leaf 
Oil Geranium Bourbon 
Oil Geranium Algerian 


87 FULTON STREET - 





Oil Sandalwood East Indian 


DODGE & OLCOTT COMPANY 


The integrity of the house is veiled in the quality of its products. 


Oil Geranium Turkish 
Oil Lavender finest quality 


Oil Vetivert Bourbon 
Oil Vetivert East Indian 


. NEW YORK CITY 
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Lanoline 


U.S. P. 


“Golden Fleece” Lanoline is an ex- 


Cassie S Ib. 


A synthetic cassie D 


tremely fine textured product—practically 
odorless—and particularly well suited for 
Shaving Creams, Massage Creams and 
Lanolinated Soaps. All shipments are 
tested for U. S. P. requirements by Ger- 
man Government Bureau of Standards. 


Terpineol C. P. 


(Water White and Water Free) 





widely known for one 


its fine odor, 
strength and lasting 
qualities. 


Oil of Lavender 


We handle only 


or 
ing 


more 


BF 


As a result of many years of research, 
Lienau & Company have been success- 
) ful in eliminating all by-odors without 
sacrificing any of the true odor strength. 
A chemical analysis of Lienau’s Terpin- ; 
eol shows that: the “specific gravity” is 4 
0.936-0.938 at 15° C. “Boiling Point” com- 
mences at 216° C., mostly boils between 


the finest quality 
lavender oils. 


warn 











Aromatic Chemicals 
A complete line of | 





LLL LE 


216° and 218° C., and'96 to 98 per cent ; 

between 216° and 221° C. the best synthetics 

q produced in France. 

Imported Their use, only 

Chlorophyll sparingly, will add 

; (Oil, Alcohol, Water and Alcohol Soluble) a quality note to 
Y Sole American Agents | | your SsOaps. 


Pfaltz @ Bauer, inc. 


300 PEARL STREET-NEW YORK { 
CHICAGO LOS ANGELES ° 
217 E. Illinois St. 683 Antonia St. 


Montreal, Canada 
207 St. James Street 


oo oowoww. Sey yyy - yyy > >, 


BENJ. FRENCH, Inc. 
160 FIFTH AVE. - NEW YORK 


Agents for 


Descollognes Freres - Pilar Freres 
Lyon, France Grasse, France 
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quotations up to $2.00 Ib. inside early in March. 


Some are quoting as high as $2.20 spot. Sup- 
plies of 80-85% oil are reported unavailable 
and no prices are being quoted here. The 


price of rectified oil jumped close to 20 per cent 
during the month. 
Ort CEDAR 

There has been a steady demand for cedar- 
wood in both bulk quantities and jobbing lots 
during the month with prices quite firmly main- 
tained. For large quantities 26¢ Ib. in drums 
was done early in March with smaller quanti- 
ties commanding up to 29e. Oil cedarleaf was 
firm at 90c up to $1.10 Ib. as to seller and 
quantity. 

Oi CITRONELLA 

Higher prices for shipment of Ceylon oil 
and the belief that spot stocks have been rather 
sharply cut down, brought higher spot prices 
during the month. Spot drums closed inside 
at 35¢ with some holders naming 37c. Java oil 
held unchanged and dull on spot at 43c to 46c 
Ib. in drums. 

Ort CLOvEs 

During the period, clove oil prices stiffened 
somewhat and at the close, distillers were ask- 
ing inside at $1.35 Ib. Demand was reported 
more active. 

Oi GERANIUM 
Cables during the month named much higher 


figures for shipment but the effect on the spot 
market was not immediately pronounced. Spot 
demand showed some signs of picking up after 
many months of dullness and was taken as an 
indication that stocks in consumers hands were 
smaller. Spot oil, Bourbon or African, in 
drums ranged from $2.90 to $3.25 Ib. 
Orr LAVENDER 

A tendency on the part of low sellers to with- 
draw from the market or to move their prices 
up was noted during the period. At the close, 
the range as to quality and seller was from $3.00 
to $4.00 Ib. Spike ranged from 90¢ to $1.25. 

On LINALOE 

Higher prices in Mexico and scarcity of spot 
stocks brought prices here up to $2.10 to $2.20 
lb. with goods not easy to find at those levels. 

ove 

United Drug ¢ Boston, filed a new char- 
ter in the State of Delaware with a capital 
stock of $41,500,000 to take over the assets and 
business of the Massachusetts company of the 
same name. The company recently merged with 
the Sterling Products Co., well known man- 
ufacturers of proprietary products. The 464 
Liggett Drug Stores operated by the Louis 
IX. Liggett Co., a subsidiary of the United Drug 
Co, reported a gross business for January of 
$4,778,157, an increase of $55,821, or 1.18 per 
cent over January, 1927. 


Heliotropine Large Crystals 


There is a difference in Heliotropine. Our 
product is guaranteed absolutely free from 
any by-odors of the raw materials used in its man- 
ufacture. It has that very desirable, clean, refresh- 
ing fragrance only obtainable in the finest quality. 


Prices and sample upon request. 


P.R. DREYER INC. 


26 CLIFF STREET - - 


NEW YORK 


Sole U. S. asa for 


VANILLIN- FABRIK 


HAMBURG-BILLBROOK 


TELEGR-ADR.:VANILLINFABRIK ¢ TEL; SAMMELNUMMER D8 3432 (3) 
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“COLUMBIA BRAND” ||| ! 


Soda K 
Ash i = 


Light - Dense 


Caustic 
Soda 


Solid - Flake 
Ground - Liquid 





Columbia Chemical Division 


Pittsburgh Plate Glass Co., Barberton, Ohio 


Address al] communications to 


| 
Quality -- Service : 
: 
THE ISAAC WINKLER & BRO. CO. ! 


























Sole Agents - 
‘ 
FIRST NATIONAL BANK BLDG. 50 BROAD STREET 
CINCINNATI, OHIO NEW YORK 
| 
Is 
ie 
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Market Report on 
SOAP AND DISINFECTANT CHEMICALS | 











(ls of March 9, 1928). 

N KV YORWK—AlIthough there were reports 
of slow business from some quarters of 
the country, the general bulk of chemicals 
which moved into soap and allied channels con- 
tinued in good volume during the past month. 
lew changes in prices were recorded and a 
disposition to take better quantities of materials 
at the market were noted. Some of the rosins 
were easier on increase in stocks at Southern 
points. A turn in the glycerin market was 
noted early in March. Prices for pyrethrum 

established new high levels during the period. 

ALKALIES 

Movement of both caustic soda and ash to 
soap and allied manufacturers during the past 
month has continued, heavy and apparently 
about on a parity with the figures of 1927, 
Some industries are reported to be taking 
slightly less alkali than last year, but the total 


consumption figures are said to approximate 
1927 very closely. Basically, the alkali mar- 
ket position is still firm in spite of some ad- 
ditional new production which has come into 
the market of late. 
ROSINS 

Rosin prices dropped off slightly during the 
month due chiefly to the lethargic character of 
demand. The net loss in values of the period 
ranged from 25 to 40c per barrel, which in- 
cluded a slight recovery from the low point of 
late February. Wood rosin moved downward, 
but was advanced sharply near the close to 
$7.50 bbl. at works by leading producers. The 
close for gum rosins at New York gave B, 
$9.00 bbl.; F, $9.75; K, $10.15; WG, $11.20; 
WW, $11.75 bbl. 

GLYCERIN 

The first break in a steady decline covering 

fifteen months took place in the glycerin mar- 
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THE 
NEWPORT 
PRODUCTS 


TETRALIN and HEXALIN 


for 


soap 
makers 


Hydrogenated Coal Tar Bases with 
High Boiling Points and 
Better Dissolving Properties 


for oils, waxes, greases and fats than the sol- 
vents commonly used — therefore they are 
ideal for incorporation with Soaps and Deter- 
qents destined to be used in textile processing. 


The Newport Chemical Works, Inc. 
Passaic, New Jersey 


Branch Offices and Warehouses: 
Providence, R.1. Philadelphia, Pa. 





Boston, Mass. Chicago, lll. Greensboro, N.C. 
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cA Good 


Executive Decision 


‘‘From now on, that form order is standard, 
Miss Jones. You will send it to the Diamond 
Alkali Company every 30 days until further 
notice. That will automatically keep us sup- 
plied with dependable alkalies without fur- 
ther bother on our part. 


Diamond Alkalies are unreservedly guaran- 
teed to be full test and our people like the 
way they ship our orders.” 


DIAMOND ALKALI Co. 
Pittsburgh, Pa. 


and everywhere! 





























You will find in GRASSELLI Tri Sodium Phosphate 
unvarying uniformity—you can depend on every ship- 
ment being the same high quality. 


Shipments more prompt and complete than you can 
secure from any other source of supply. This, of 
course, is made possible by our 17 Grasselli branches 
and warehouses in 17 cities. 


THE GRASSELLI CHEMICAL COMPANY 
CLEVELAND Est. 1839 OHIO 
New York and Export Office - 347 Madison Ave., Cor. 45th St. 


Branches and Warehouses 


Albany Charlotte, N. C. Milwaukee Philadelphia 
Birmingham Chicayo New Haven Pittsburgh 
Boston Cincinnati New Orleans St. Louis 


ooklyn Detroit Paterson St. Paul 


GRASSELLI GRADE 


CA Standard ‘Held High for 8&7 Years 
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ket early in March, when sellers stiffened their 
views and refused further concessions and some 
advanced quotations from the low point of the 
market. Offers of both C. P. and dynamite 
were smaller and the tone of the market gen- 
erally firmer. It is believed that stocks have 
already been cut down in certain quarters, al- 
though they are reported by no means small. 
The low point of the movement was Ile for 
dynamite and 7c for 80% crude. Both were 
up slightly at the close and a renewal of interest 
hy consumers was looked for. 


CoaL-TAR PRopucts 

Most coal-tar products, cresylic acid, creo- 
sote oil, cresol, were in fairly active demand 
over the period and priccs were about the same 
as a month ago. Naphthalene was in active sea- 
sonal demand and there was talk of a price ad- 
vance of refined material following a jump in 
crude prices. Cresylic acid was strong at 72¢ 
to 75c gal. for dark on spot and 73c to 76c 
for pale. Prices for naphthalene held at 5c 
for flake and 5'%c for balls ranging upward. 
Heavy contract shipments are reported. Creo- 
sote oil and tar acid oils were firmly held 
without price change. 


MIscELLANEOUS PropuctTs 
Pyrethrum has been a strong feature dur- 








D+ 
WURSTER & SANGERINC 


A P 63 
ing the period with prices reaching new high 
levels. The position in Japan, however, was 
reported easing off slightly although no appre- 
ciable drop in prices was noted. Spot powder 
was named all the way from 38c Ib. up to 45c 
as to seller. Demand for paradichlorbenzene 
has remained heavy and prices were strong, 
but unchanged. 
Swedish Market for Toilet Goods 
Sweden continues to be a good market for 
foreign toilet preparations in spite of increas- 
ing domestic production, according Attache 
T. O. Klath of the Department of Commerce, 
located at Stockholm. Imports into Sweden 
in 1925 were valued at 2,611,000 crowns 
(crown averaged $0.2685 in that year), hav- 
ing almost tripled in value since 1923, as is 
evident from the following tabulation: 











Crowns 
| 12.) 5 eee 460,000 
1922 826,000 
1923 Saiechine Ds macis ie ee en 990,000 
| ie aad 2,544,000 
| 2 2, ERM eC 2,611,000 


The principal sources of supply—France, 
Germany, Denmark, and the United States— 
have not shifted the order of their importance 

(Continued on Page 77) 
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Flick Separators for Glycerine Plants 


“We are considering, seriously, installing two additional Flick Separators on our present 
evaporators at the Glycerine Plant since the one has proven so satisfactory.” 


‘The separator that we _ installed 











has proven very satisfactory in oper- 
ation.”’ 


“It has prevented entrainment and 
frothing losses at times when the op- 
eration has become irregular.” 


“It separates practically all entrain- 
ment carried in the evaporators during 
regular operation.” 

‘There are times when, due to op- 
erating conditions or for other reasons, 
the separator has to carry quite a 
heavy load, and at these times we have 
found it very valuable.” 


We stop glycerine losses. Write us. 





WURSTER & SANGER, INC. 
5201 Kenwood Ave. 
Chicago, III. 
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‘Buy direct from the Manufacturer ! 











Vegetable Oils — Fatty Acids 


CORN — COCONUT — COTTONSEED — PEANUT 
and PALM KERNEL 


There are numberless obvious advantages in buying your raw 

materials direct from the manufacturer. Not the least lies in 

our ability to handle our customers’ orders promptly at all 

times. Over fifty years’ experience in this business means 

that the oils and fatty acids will be right in quality and price. 
What are your needs? 


Barrels, Drums or Tank Cars Spot or Shipment 


C. F. SIMONIN’S SONS, INC. 


Established 1876 
TIOGA and BELGRADE STREETS - PHILADELPHIA 








Vegetable Oils and Chemicals 


for 


SOAP MANUFACTURE 


Since 1897 Direct Importers of 


Choice Green Italian Olive Oil Foots Caustic Potash, Electrolytic, 90/92% Guaranteed 
Palm Oil, Genuine Lagos and Niger Carbonate of Potash, Calcined, All Tests 
Palm Kernel Oil Yellow Pressed Olive Oil Guaranteed Pure 


Degras (Woolfat) : 
Dealers in 


Red Oil (Oleic Acid) Fatty Acids Peanut Oil 
Saponified and distilled Rapeseed Oil Coconut Oil 


Direct Importers of 
GUMS—Congo—Pontianak—East India—Kauri—Copal—Sandarac 
WAXES—Japan 


TG. COOPER & CO. INC. 


Get our prices before buying — Spot, Future, Contract 





Manila—Damar 


Carnauba—Beeswax 
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Market Report on 


| TALLOW, GREASES AND OILS 











(Written March 8, 1928). 

KW YORK——The past month has seen 
considerably more activity in the fat and 
oil markets, especially the last few days of the 
period, Consumers have been taking quantities 
of most all products in this line in good 
quantities and prices are generally firm in all 
directions. Cottonseed oil strengthened ma- 
terially and, while other soap materials, such as 
tallow, coconut oil, palm oil, olive oil foots, ete., 
are priced very little above the previous periods 
closing, and then only in spots, they are above 
many of the quotations named during the 
past month. Palm kernel oil is slightly lower. 

COTTONSEED OIL 
During last week cottonseed oil varied but 
little in price, averaging about the same figures 
reported a month ago. Spot P.S.Y. was inside 
at OY ye spot, ranging to 10¢ for future delivery. 
Crude sales were made at 77sc, Valley and 


Southeast, and down to 75gc, Texas. An up- 
ward movement, toward the close of the period, 
resulted in an approximate half cent advance 


all along the line, and the market closed in a 


firm condition. 
TALLOW 

The decline, which started at the close of 
the last period covered by this report, Ccon- 
tinued, taking city extra down to 8!4c. Large 
sales, to several large consumers, who had not 
been in the market for some time, coupled with 
the advance in cottonseed oil, has caused an 
upward turn, however, city extra having closed 
at S'oc and faney at %. Supplies are not 
pressing the market. 

Coconut OIL 

(ood consuming demand, alone with the 

general scarcity of copra, has kept coconut oil 


at about the same price noted here last month, 


Stic for Coast tanks and 84xgc for spot tanks. 


+ 





Stearic Acid 


Double and Triple Pressed— 
Cakes and Powder 


Especially suitable for use in the 
manufacture of shaving creams, textile 
soaps, metal polishes, textile specialties 

and related products. 

Large production insures the uni- 
formity of Emery stearic acid and is 
your guarantee that we can meet your 
demands for quality and service day in 
and day out. May we quote on your 
next requirements? 


CINCINNATI 


New York Office - 


Stocks carried in prin- 


cipal American cities 





THE Emery CANDLE COMPANY 


Woolworth Building - Phone Whitehall 4573 





Red Oil | 


Regular Elaine — Olive Elaine | 
Special Olive Elaine 
Fatty Acids 

Special Olive Elaine is recommended 
by the N.A.D.C. for use in dry clean- 
ing soaps. This and other grades of 
Emery brand red oil will improve your 
soaps, polishes and Similar products. 

These oils run absolutely uniform, 
with an unusually low percentage of 
unsaponifiable material. Shipments can 
be made at all times, and on short no- 
tice, from warehouse stocks located 
throughout the country. 


OHIO 


Representatives in lead- 


ing foreign countries. 














The World’s Largest Manufacturers of Stearic and Oleic Acids | 
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25 BEAVER STREET . - NEW YORK 
Telephones - Hanover 5527-28-29 Cable Address ‘‘Freyhorgan”’ 
Vegetable Oils - Tallow - Greases 
Coconut Oil Olive Oil Oleo Stearine 
Palm Kernel Oil Olive Oil Foots Oleo Oil 
+H 
b re " HIGHEST QUALITY 
Charles W. Aiken : 
— Vegetable Oils 
Consulting Engineer 
Direct from 
of producer to you! 
Thirty-five years Castor Oil Peanut Oil 
experience in the de- Cocoanut Oil Sesame Oil 
sign, equipment and Corn Oil Rapeseed Oil 
operation of Soap Fatty Acids 
and Glycerine Plants. Boiled Down Cottonseed Soap Stock 
May I be of service wae 
to you? Samples and Prices on Request 
Address sal 
45 Bromfield Street TUNLEY & CO., INC. 
BOSTON . MASS. Produce Exchange : - New York 
Telephones—Bowling Green 5070-5071 
































WELCH, HOLME & CLARK CO. 


563 GREENWICH STREET 
NEW YORK CITY 


Vegetable Oils 


Olive Oil Palm Oil Cottonseed Oil 
Olive Oil Foots Palm Kernel Oil Cocoanut Oil 
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Packages are from one cent, and up, higher, Crude cottonseed oil stocks increased about 
according to quantity. Lower prices, down to nine million pounds, during January, totaling 
Sc Coast, were named during the period. 168,519,168 pounds Jan. 31, the increase hav- 


ing slightly more than balanced the loss regis- 
tered in December. Refined oil stocks contin- 
ued to mount, totaling 538,256,701 pounds Jan. 
31, about 36 million pounds above the Dec. 31, 
1927 figure. On Jan. 31, 1926, crude oil stocks 
were 7 million pounds higher and refined oil 
stocks 142 million pounds lower than on the 
same day this year. 
secnisioseeiiiaiiieeiiain 


PALM OIL 

Palm oil has put in a fairly active month, 
business in this item having been particularly 
good during the past few days. Lagos is tem- 
porarily scarce on spot and is accordingly sell- 
ing at slightly higher levels, 8c. Shipment 
lagos is unchanged, at 75xc, with both spot and 
shipment niger unchanged, at 7'4c and 7c 


respectively. : ; 
Hand washing posters for employes’ wash 


rooms in industrial plants are now being 
distributed to numerous plants throughout 
the country by Cleanliness Institute. These 
are in colors, four posters to a set, and are 
being distributed free of charge. All urge 


OLIVE O1L Foors 
Spot supplies are not large but, neither has 
there been a great deal of buying. Quotations 
remain the same, spot oil being at 10c, nearby 
9Y%c, April 9¢ and May-August 834c. 


7 OLIVE OIL roe frequent washing of hands with soap and 
Without change at from $1.20 to $1.30 a Water. 
gallon on spot and $1.20 for shipment. De- — 
mand is slow. Triangle Package Machinery Co. is the new 
PALM KERNEL OIL corporate title of the Triangle Packaging Co., 


Reports indicate that the past month has Chicago, the change having been made in order 
seen a renewal of activity in this item. Prices to indicate more clearly the nature of the firm’s 
were marked down enough to prove attractive, business. Several new packaging machines are 
having closed at from 8'%c to 834c for spot being developed by the company’s engineering 
and shipment tanks. Sales under these figures department and it is expected that some of 
were made during the month. Packages range these will be announced to the trade in the near 
from a half cent to a cent higher, as to quantity. future. 
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Vegetable Oils 


Olive Oil Foots Corn Oil Cottonseed Soap Stock 
Palm Kernel Oil Coconut Oil Corn Oil Soap Stock 
Domestic and Oriental Soya Bean Oil 


FISH OILS - GLYCERIN - VEGETABLE TALLOW 


ROESLING, MONROE & CO. 


25 Broadway 327 S. LaSalle St. 52 California St. 


New York Chicago San Francisco = 


Mi 
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WILSON BROKERAGE, INC. 
“STRICTLY BROKERAGE” 


Tallow - Greases - Oils 


Tel.: Bowling Green 4159 


429 Produce Exchange New York, N. Y. 
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This statement appears in our advertisements. 


The only concern in the United States 


specializing in Italian Pumice Stone 


Concentrated effort on one product for more than twenty-five years. 
Continued study of the properties, uses, and adaptability of Pumice Stone, and 
the application of this knowledge to the service of the trade. 
A modern plant furnished with the most up-to-date machinery and devices for 
obtaining a high quality product, insuring continued production of uniform, 


unchanging, evenly bolted grades. 
A steady and reliable source of supply from the best mines on the island of 


Lipari, Italy. 
Pumice stone is an important item in your manufacturing process. The 
wrong material can bring you considerable loss. Let us eliminate this possi- 
bility for you by supplying your factory with our pure American Ground 
Italian Pumice Stone. 
We also carry stocks of the Italian Ground Pumice Stone in all grades. 


Prices and samples will be sent on request. 


What it means to you: 


NATIONAL PUMICE STONE CO,, INC. 


242 Water Street 


New York 



































“At your good service” 





Associated 
with 
Electro 
Bleaching Gas 
Company 


Pioneer 
Manufacturer 





o 
Liquid Chlorine | 


CAUSTIC POTASH 


(Flaked, solid or liquid) 


CAUSTIC SODA 
(Flaked, solid or liquid) 


PARADICHLOROBENZENE 


NIAGARA ALKALI COMPANY 


9 EAST 41S? ST NEW YORK CITY 
PLANT: Magara Jalls, N-Y- 





Joseph Turner 
& Co. 
Sales Agents for 
Caustic Soda 
and Bleach 
19 Cedar St 
New York 























Alum 
Amr 
Amm 
Bay 
St. 
Do 
Benz: 
Tec 
Bleac 
Bora 
Carbc 
Carbo 
Caust 
China 
Creso 
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Form: 
Fuller 
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CURRENT PRICE QUOTATIONS 











Chemicals a dae ee 


Dynamite, drums 


Acetone. 6: Fo Gis be vneserveewius th. ae 14 Saponification, tanks .... x tb. 09 “10 
Acid), Boric, bles accsenvessccceastbe | 09 10 Seap, Tye, tanks .................tb. 07% —_.08 

Cresylic, 95%, dk., drums .........gal. 71 I (92 io ay + Ale aaa ee ee ae 

97-99%, pale, drums ...... eos ate oe By i a 1 peo ig im hae ct hn ay ne ton — 7 

“or 85% Rexx eee eat eas «fo. Tes : 12 yeaa abe 4 pa ; 

a het tech ~ f Bitte OG MRS oiiccacceconey onde 100 Ib. 1.10 .20 

ees an ee ee 40 en Se RRNA ib. 4.25 4.50 

Sultnrous, Gay GHYRG ccc 56s ccs ccc eess tb. .06 .07 Synthetic... 2... sees cere e eee ners Ib. 3.25 3.50 

I neue t > Mercury Bichloride, kegs ............ tb. 1.65 1.80 
wee Laat: bite rous, bbls. ........ ol 1 “30 om yee ears _— Secures: tb. 05 06 

ones ’ ON BE IEA : wae sy Nitrobenzene (Myrbane) drums ......tb. -09 12 
Alcohol, Ethyl, U. S. P.,. bbls. ...... gal. 2.75 3.00 Paradichlorobenzene, bbls. ............ tb. 18 .20 

Complete Denat., No. 5, drums ext..gal. .48 .50 Paraformaldehyde, cases ...........-. th. 43 -50 

Neen : 02% 0314 Petrolatum, bbls. (as to color) .......tb. -04 -09 
am, potash, lump, Ib. «ase One W972 Phenol, (Carbolic Acid), drums ...... tb. 18 .20 
Ammonia Water, 26 deg., drums wks.. fb. .03 .04 >: . - "4 a 
- Pm, Ci lee kaa viele x cece we evn ae oe gal. 72 Py 
Ammonium Carbonate, tech., bbls......tb. 10% aa Patach. Canahes devine tt 074 Ory; 
Bay Rum, Porto Rico, denat., bbls... .gal .80 90 Sa Meppecy Aaah 2 iit as Rae aR nah = rand gps 

Ce Reeves. Bhi ’ ad 80 90 Potassium sigh COBRA eke oa as >. Pe oa 

ot. - Waren eee aN e oe yal, P ° > : > a i ae : ‘ i 

DOT DUNG nik nce santa nc eccasts tb. -60 70 Pumice Seane,. Powe rts ad 
Benzaldenyde, U. S. Be. csvcccccce wool. (1.40 1.40 Rosins (600 th. bbls. gross for net)— 

Machaicall rcs aaccsaees nik eee oa tb. 68 yy. Grade B to H, basis 280 bbl. ......tb. 9.00 10.00 
Bleaching, Powder, drums ....... 100 tb. 2.40 3.00 Grade K to N ccccciccccesecsess bbl. 10.15 10.70 
Borax, pd., cryét., bhis., kgs. ........ tb. 04% -05 Grade WG and WW chenvere'es bbl. 11.20 11.75 
Carbon Bisulphide, drums ............ tb. .06 .07 Wood, works .........++ss. ..+ bbl. — 7.50 
Carbon: Tetrecnioride: ...<cccsccccceses tb. .07 -08 Rotten Stone, powd., bbls. .......... tb. 02% 05 
Caustic, see Soda Caustic, Potash Caustic : Silica; Ref, floated. ox. ccvsncntecsuaes ton 20.00 30.00 
ia CIRO EE soci cr case Reet ieene ton 20.00 40.00 Soda Ash, Contract, wks., bags....100 tb. 1.38 1.50 
Cresol, U. S. P., carbys. .......0s00 tb. 18 .20 Five bbis., up, local ..cccccccecs 100 tb. 2.29 2.50 
Creosote: Oil, GTS: bo cn kc icc cen s'ee gal. 14 17 Soap, Mottled 40 Ib. box ..........0. th. «35 18 
POrtialgenyae, WONG... ..05 so 0 ow scccces gal .09 .10 Powdered White, U. S. P., ........tb. .28 30 
Piers: TEMG. CNS) ooo cise sc ccccavecss ton 25.00 35.00 Gieems Ue SRS ao occ enees eae tb. 07 08 








A new automatic Cutting Machine 
for TOILET SOAPS 


This new machine, long needed in the soap industry, 
automatically cuts soap into bars as it comes from the 
plodder, then into cakes and then pushes the cakes on to 
a rack or traveling belt to be taken to the press. Its 
speed is governed by the ploddet’s output. 





The machine is simple in design and is easily adjusted 
to handle various size bars. It will cut any size cake 
from 1 ounce to 6 ounces. Houchin-Aiken quality, built 
into this equipment, means that it will Jast. 


It will pay you to install this new machine, through 
the saving of the wages of at least one operator and 
through the increased capacity which it will give your 
| Aewenareger Ss Ae é Es milling plant. 














You will be interested in having complete information 
about this absolutely new automatic cutter. Write to us. 


HOUCHIN-AIKEN COMPANY - HAWTHORNE, N. J. 
Makers of All Kinds and Types of 


SOAP MACHINERY 
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Palm Oil Palm Kernel Oil 1 
Plantation Average Analysis | mi 
Lagos and Softs f.f.a. - 3.60 ee “D 
Semis and Niger 2.5 red - 30 yellow | Tar 
Deliveries in all positions | Cast 

in | | Core 

Fat 

BULK, TANK CARS, DRUMS and BARRELS | Cod, 
ts WW & 

1 ( PS" 

| Fat 

THE NIGER COMPANY, INC. sf} ov: 

82 BEAVER STREET NEW YORK | New 

Agents for | “vei 

British Oil & Cake Mills, Ltd., Hull, England “it 
Lard, 




















Kellogeg’s 


Is used in a large percentage of 
the soap made in this country. 


Manila Silver Seal Cochin 


Recovered (Fatty Acids) Edible 
SPENCER KELLOGG AND SONS, Inc. 


General Offices New York Offices 
BUFFALO, N. Y. GRAYBAR BUILDING 


Crushing Plant Refinery 


MANILA, PHILIPPINES EDGEWATER, N. J. 
STOCKS IN ALL PRINCIPAL CITIES 
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Soda Caustic, Contract, wks. sld...100 th. 


Five drums up, solid, local......100 th. 

Five drums up, grnd. fik........ 100 tb. 
ee ee ere err 100 tb. 
Soda, Sesquicarbonate, bbls. ..... 100 tb. 
Sodium Chilorid@ (Salt) ...és.ccsccnes ton 
Sodium Fluoride, bbls. .............- Ib. 
Sodium Hydrosulphite, bbls. ........ tb. 
Sodium Phosphate, bbls. ............ tb. 


(Trisodium phosphate) 
Sodium Silicate, 40 deg., drum....100 Ih. 


Drums, 60 deg., Wks. ..<..cse0. 100 tb. 
In tanks, 10c less per hundred works. 
Tar Acid Gils. FE25 cick cee tues gal. 
Bie SUGAR, VE. occccdcccvscvceces Ib. 


Oils—Fats—Greases 


actor, Io bo We .occsevscesseoees th. 
i Se I, ee hae ates wea ceeces tb. 
Cocos, tae, Fe Ws. ics cb wdsicn secs th. 
AG: OMNES 56555 eas nee enncse.d tb. 
Fatty acids, mill, tanks: 2... 00.0005 Ih. 
Coed, Newfoundland, bbls. ........... gal. 
AMI INS Bg! eee nte us cases eae gal. 
Corn. EE, GRE ogo iis5c ced ces crennn Ib. 
ee ees | 
Cems SE koe ase havens ese Ib. 
ee RN ik ance seay rae a aes th. 
Cottonseed, crude, tanks mill ........ tb. 
MR oad ocesdiw aca ah oon Rae ee Sra eran est tb. 
Fatty Acids, mill, Dbis. 2.260.005. th. 
Degas, Amer, Vhs. x cisivass ccnesnees Ib. 
UE soda S cen ohee ad eeueeies th. 
eR. UN a 5 « ohn gas isik o:siss.e eae e tb. 
PRGUINOE. “UONSio 4c vialnacciacescasu ne eens th. 
Greases, choice white, bbls., N. Y..... tb. 
GMMR ich comic harceack cea wel cece Ib. 
PUNE WER 85 6's nea ste a eeenptad mata erae a om ark ee ee tb. 
BNR oe oe crc a ee Sa lee tb. 
Me TOMO ic kes sos cas dceckenwes Ib. 
Lard, prime steam, tierces ............ Ib. 
COMPOMIEN THEKGED 56 6a vse dckceetes Ib. 


2.90 
3.66 
$1.31 
1.30 
3.00 
13.00 
.09 
.24 
-04 


O934 


0414 
0536 


‘04 


3.10 Lard Oil, edéble prime .....06iccce cus Ib. 
3.80 Extra, bbl re. Tere re cet 1 
4.55 EMita, INO. LBS  oiencdceeaetan s Ib. 
1.50 No. 2, bbls. ... eebaverpenioks th. 
3 75 Linseed, raw, Dbis:; :Sp0t<< 6icccece cues tb. 09% 
20.00 "TOMNS:. SAU: cus dnnva macciewle case adnan tb. 
10 Bovded,, 5° bile late... ncctcccoucves tb. 
‘65 Menhaden, Crude, tanks, Balt. ....... gal. 
Rt@ut DPGSned, DOI Kecinccaesacessad tb. - 
; Yellow, bleached, bbls. ..........2. gal. — 
a Extes Dieached. BO <cciscveccocus gal. — 
‘ Olen; Gk. No. EDR Deo he scares tb. 
30) No. 2, bblis., N. ¥ aise ce OK eae th. 
oy Dick 2, DO Dee Bessa vtenewadwecee th. 
ta Olive, denatured, bbls, N.Y. ........gal. 1.20 
Ss) ee bv nia Reiko anes tb. 
Poca. Gomer Ne Ma cvewsccctawceacs fb. 
14% SMIDMENG sn. acs nese ale ere ie tin O84 
1414 Pala, Ragos, casks Spot: ..i.<s.ckte cues tb. OS 
O85e SHIMIEMAE.. id cs ccqandeweseeecnes tb. a 
08% Niger, casks, spot «.0.ceceesccees th, 0714 
07% SIMMER, i'2.0 + ashe wag WER eR EASA th. - 
65 Palm Kernel, casks, pkgs. .........- tb. .09 
.63 SO GONE 6S ce cenee's eden Owdaw Ib 
05'4 Peanut, refined, bbis:, Ni Yi iscccces tb. 
oRt4 CIS) Dis Tel BS Siccecuanncaanne tb. - 
0934 Red Oil, distilled, DbIs. «oviccvcsccwens tb. 09% 
i i Sanonine. BOM. <ccccceceusecewas tb. -10 
neac WOE cvectesrcencedcducescudere tb. -- 
10 4 Sova Bean. crude tks., Pacine Coast...th. 
“N90 37 Crude, this. Woods. <casiccitactwccsus tb. _ 
Refined, bbin; NooYs .dvesssscecems Ib. 13 
06 Stearic Acid 
0534 eee re rere th. 11% 
0414 "EPIDIS- Peeaset, DMG vc casicaddeccesios tb. 13% 
OF —Stearine: ol€0) BBISs >i scns ca tao auecu th. 0934 
uD / Fatlow,. fancy, f.o.b. plant <4 2.6 ia Ib. 
00% City, extra loose, f.o.b. plant ...... tb. — 
ee Tallow oils, acid’ess, tanks, N.Y. .....th. 
0“ Re C72 Ie.) Ar, peccatcla oleae care tb. 
‘ Whale, nat. winter, bbls.. N. Y. ...... Ib. — 
1 Bichd.,. winter, bbls, Ws Y ssccceas gal. — 
cnt Extra bichd., bhis., Ni. Yi scceccochals ~- 








CHINA CLAY 





THE GLIDDEN FOOD PRODUCTS Co. 


2670 Elston Ave. 
Chicago 


82 Wall Street 
New York 





Refiners - Importers - Exporters - Dealers 


COCONUT OIL, Cochin and Ceylon 
COCONUT OIL FATTY ACIDS PALM OIL 
PEANUT OIL FATTY ACIDS 
CORN OIL FATTY ACIDS 


CORN OIL, Crude 


PALM KERNEL OIL 
PURIT Decolorizing Carbon 


(For bleaching Vegetable Oils, Fats & Waxes) 


Write to nearest office for samples and prices. 
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High Production 
SOAP MILLS 




















JOHNSON Automatic Wax Wrapper 


Po 2 Parts Made 
INT 4inOurOwnPlant 
HEN you buy a JOHNSON Auto- 
matic Packaging Machine you buy 

a job built from the rough casting to 
the complete unit 

THE assembled under 

| OINT our own roof. 


Lire There are no inferi- 


1 Fitted to Your 
Plant Requiremen’ 


2 ni 


or misfit parts, no 
sub-contractors’ de- 
lays, no “passing 
the buck.” 

The grayiron 
castings used in our 
machines are pro- 
duced in our own 
foundry from pat- 
terns made in our 
10 own pattern shops. 
Our machine shop is equipped with 
the latest type of precision machine 


OAT ACRE! 


tools. 

JOHNSON Sales Engineers in the field 
will study your packaging requirements and 
submit a plan and proposal, without charge. 
Their recommendations are based on specific 
service and operating conditions in your 
plant. Ask us to send one of these men to 
your office. 


Catalog and Bulletin mailed on your request 
’ 
JOHNSON AUTOMATIC SEALER CO., Ltd. 
Battle Creek, Mich., U. S. A. 
NEW YORK 


30 Church Street 


CHICAGO 


208 So. La Salle St. 























THREE ROLLER TOILET SOAP MILL 
for medium and small output. About 
2200 lbs. finest toilet soap in 8 hours and 
three passings. Rolls are hardest chilled 
iron, water cooled, 11”x22”. Extra large 
feed box divided in two compartments by 
removable slide permits batch milling with 


a minimum of labor. 


If your production in toilet soap is 
limited, this machine represents the best 
opportunity to avail yourself of the most 
up to date development in soap mills at 
moderate cost. Ask for price and speci- 


fication. 
Inquiries Solicited 
J. M. LEHMANN CO., INC. 


250 WEST BROADWAY 
NEW YORK CITY 


Se solicita correspondencia en espanol. 























Alm 


Apri 
Anis 
U. 


Berg 
Bircl 
Cr 
Bois 
Cade 
Cajuy 
Calan 
Cam] 
Wh 
Canat 
Rec 
Caray 
Cassia 
Red 
Cedar 
Cedar 
Citron 
Tava 
Cloves 
Copaik 
Eucaly 
Fennel 
Geranir 
Bout 
Hemlos 
Lavend 
Spike 
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Essential Oils Lemongrass, native, cans .......eeee. tb. .90 1.00 
Almond, Bitter, U. S. P. ....... tb. 2.75 25 LR BRS SOME on 65> Penida ree 
Biter. bo Be Ae ok oes tb. 3.00 75 Neroli, Bigarde, 1% & 1 Ib. bot...... tb. 75.00 100.00 
DUNE, “AMEE oie ora ge cher tat uke caro bate th. 80 85 ees : Be Bs vice a varceaa teen ees tb. 100.00 125.00 
ficie tb (3) tb 2 
Apricot, Giermel, cats. ...6cicecieesescs tb 60 62 af, meee - % : tpl gti lg : ps vee — 
Asis ech. Gane — coe. th. 56 58 Wutmeg Us So Pee tiie: ocx cca ssees tb. 1.65 1.70 
u.. S&S P., cans th. 58 60 Cranage. Ditted: OB. iscisin csadseavws th 2.75 3.00 
. ; = . sect” Wer Indse Ging ics ecclccecaine-as th. 2.70 2.90 
Bay, tins oe +. eee sees eee eee eee eee, b 1.75 90 REAMMAR COG o acoccreaca sched sito Ib. 3.00 3.30 
Bergamot, coppers ........ tb 75 ERNE n Cers vita cee s We vre-ed eee tb. 2.10 2.25 
rhheis sans Hy 0 
oat ag ee pe nt top eh ee f Origanum, cans tech. .. Ib. 25 28 
Birch Tar, rect., bot. ......00.. tb. 55 0 < 
STUGG. TIRE (one eso 6s win beeen Ib. 18 20 PRICHONE, was ceccieecenns. cv mse Ib 8.00 9.00 
Bois de Rose, tins t ag I Pennyroyal, dom. tb. 1.90 2.00 
Cade. eane Hy 27 29 PUIOUIO: i iewnk Sdeccnweeceeeecwee It 1.45 1.60 
Cajuput, native, tins . Ib. 75 .80 Peppetmint,. Nate casess os o0< sieeee sce fb. 3.30 3.50 
Calamus; hot. ..... : t 2 ) Redis., U. S. P., cases Ib. 3.50 3.75 
Camphor, Sassy, drums ............. Ib as 16 Petite: Gram; Si Ans Sina once eco tb. 1.60 1.70 
WME RUNES, a.o:cc src cctie ares es tb 11 12 Pinus Sylvestris ..... th 85 1.25 
Cananga, native, tins I 3.2 35 Pumilio, U. S. P. tb 2.25 2.50 
A cainscany~ Saree we AG 25 Boece: "Prahehttcs ss apdic dais eee z. 9.00 9.50 
Caraway Seed Pee eee eee eee ee ee eens b 1.60 69 POG BEE 6 ge 5's 5 5 0 ose ace ene oz. 9.50 11.00 
Sb CER eT ee Ib. 1.35 4 ASUNCIRES. & nacduccesiaes a ae Rer ents IZ. 2.00 2.75 
meaiatitird, U. 5. P., cans : a Rosemary, U. S. P., drums ... tb. 48 55 
Cedar Leaf, tins b 90 00 Tech: We tins, ©... een ih. 36 
Cedar Wood, light, drums ........ ib 27 30 Sandalwood, E. Ind., U. S. P. ...... tb. 7.00 7.25 
Citronella, Ceylon, drums th. 35 3 W. Indian (Amayris) tb. 2.29 2.40 
FOVR. “OTUME 6c ns cases cece Ib. $3 16 , ‘ 
Bineeccnlh SPs Gans th, 13 Sassafras, eS Pe wae ccletace @ ccecnstetas tb. .80 1.00 
IDOI Siuiw's ha ieine sae ea Hens eee wares. Ib. 1.00 05 cabwiotan a : ” “ 
Eucalyptus, Austl., U. S. P., cans... .tb 58 60 Spearmint, U.S. P. .. Ib bint 30 
Bensiel, U.S. Pio WAG oc coo cccccc ver tt 80 90 DUM cc ancsadade sks eax .tb. .90 1.00 
Geranium, African, cans Ib 2.90 25 rhyme, red, U. S. P tb 75 -80 
Bourbon, tiS << 66.0. b 2.90 25 White, ee Ae ey a eee tb. .90 95 
Hemlock, tins ..... tb. 90 00 ROGDy 60h caeiecdrrusnrs Rade raMmee een tb. -60 .70 
Lavender, U. S. P., tins . th. 3.00 00 Vetivert, Bourbon tb 6.00 9.00 
Spike, Spanish, cans ... th .90 25 PROM cc icone eine ken eak tb. 20.00 22.00 
Lemon, Ital., U. S. P. b 2.¢ iy Ylang Ylang, Bourbon th 8.00 12.00 
| ying Pp 7 | 
| XT t 
| js Oo qualit | 
quality | 
comes low price | 
f 
quantity production | 
in drying chip soap. | 
,Both quality and | 
| : 
quantity results are | 
Hy : | 
| obtained by the use | 
| of the Sargent Three 
| Swing Shelf Con- 
| veyoOr_ progressive 
| stage Chip Soap Drying Machines. These machines 
il . . . . 
| may be had with or without Chilling Rolls. 
i 
| 
| C. G. SARGENT’S SONS COR 
* e ° 
GRANITEVILLE MASSACHUSETTS 
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An “ 
Csr 
| Euc: 
Euge 
Gera 
(Lanolin—Adeps Lanae Merck) 10 
Rod 
Particularly adapted for shaving creams, Thyn 
soaps, and other toilet preparations. Free from — 
the impurities usually found in ordinary Lanolin. Ben 
Ber 
Send for a sample Citron 
Couma 
Dipher 
MERCK & CO. fe 
INC. | Indol 
MANUFACTURING CHEMISTS lhe 
Philadelphia New York RAHWAY, N. J. St. Louis Montreal Meth 
| Parac 
| Salicy 
Chemicals and Soapmakers’ Supplies 
CRUDE AND REFINED GLYCERINE 
OLIVE OIL FOOTS CAUSTIC POTASH 
EMPTY DRUMS OLIVE OIL 
FATS, GREASES AND OILS 
PARSONS & PETIT 
ESTABLISHED 1857 
63 BEAVER STREET -- NEW YORK 
ae Agents for 
Distributors for EMIL FOG & FIGLI 
DIAMOND ALKALI CO. MESSINA ITALY 
Caustic Soda Soda Ash Essential Oils = 
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Aromatic Chemicals NOIPUUNE) TERR cic vdcescuccdnewnaewone tb. 11 15 
WOURE PINDGGWE crséicccccccccescucnes tb. 6.50 7.00 
ISOLATES BOE 0 hac sd cases neccesusveceacedus tb. oe _ 
‘ MEME Ka Cerecwece Cee aeibesuacnewes tb. -50 2. 
ME ois acguageeavesd«xaeedwan soe Ib. 1.10 1.25 e 
_ tt a 75 300 Phenylacetaldehtyde: «.i0<..60600ccscccens tb. 5.00 8.00 
Citr nellal ia Se he rk ar ule ae ai pap os i Phenylacetic Acid, 1 fb. bot. ......... tb. 3.00 4.00 
esadeental ee ia PTL Ny t. a “9a Phenylethyl Alcohol, 1 tb. bot. .......tb. 4.50 6.50 
abs U. cere rd 2.75 3.00 MAGUINGE .ooyockes wacas sce tnceeuetaea tb. 9.00 12.00 
Scnatal Gi ee tolas th ae 3.50 Terpinyl Acetate, 25 tb. cans ........ tb. 1.00 1.25 
go ee anenapK HER 3.75 Terpeneol, CP, 1,000 tb. drs. ........ tb. 34 36 
MMMM iidicbiascecieunetiociaveces tb. 3.75 3.90 SORE ens py sin ae THEN eRe se eEN ORAS os es 
Tinalool th 4.00 5 00 Vanillig,;. U. So Pec scavciewdsctewoers tb. 7.50 8.00 
OME. « 5.9'ac's 918-d veda enw wlelewemese ae ea ; ‘ 5.0€ ee ae 
MUMAAT TT cuddle alee at tb. 10.00 15.00 Wart WOGG: ce es ccecvevencsvonewennean tb. 1.50 2.50 
Pe ee <e o th. 28 30 
Thymol, U. S. P 27 2.5 . 
MWe ETS Ore Warde kee se ecreeewons tb. 2.70 2.50 Miscellaneous 
SYNTHETICS Insect Powder, bbls. ee er ee tb. .38 45 
Aectophenone, ©. Py ius cicciesccase eas tt 3.00 3.75 Concentrated Extract ...... +++ Bal. 2.75 3.00 
senzaldehyde, tech SR eiee Aisa «ak bale eee .65 70 os ne a tt 11 12 
Se : 5 AATADIC, AMD. SH cose cveescvvacees ye . ele 
ox wage annealed eaeees He eo White, powdered 5..06cs0cseccsecs tb. as .20 
Meine noth er ee tb. 1.10 1.25 Karaya os. .ssseees gitnseeteesees Ib. «10 15 
a 2 Tragacanth, Aleppo, No. 1 ........ th. 1.23 1.65 
Citronella] ....2.<. ede Rig oun area. e wee eee 4.00 ».U0 WENT os a acooeat es ocd awe Maree tb. -50 60 
Citromeltyi ACOIMe ..ccccscaccccccces tb. 13.00 14.00 ‘Pere, Wee. Bs cucccccscwcseecus tb. 1.20 1.30 
GRIN 6s 5.a eb la ceoe care amowe ee tb. 3.60 3.75 Waxes— 
DONTE OBIE oo sks cccccacedcuceeews tb. .90 1.00 Bayberry - bgs. -...-. hay, ; -Ib. 30 32 
eran als Moetati a nit 2 ep a, bg nee ee vats coe = a6 
sph ces ele abcanits SRST a esi es eae neee | WAM sty Aiea ORR cick kacoensveiemaleos . 38 40 
PRGORPODIG, GOR oi ckccccceceases vee tb. 1.75 2.00 ROOUeG, COle se csvasacccunpetcenwer tb. 42 .44 
FYGCORVCHIONENAD. 2 5 6iscccceséiecceser tb. 10.00 11.00 Care Bille oes ccevcccacndeeen th. .24 .26 
CURSE | REE Or ren ane sre cee oz. 6.00 6.50 Carttaalian NOeE é..6 vce bnew ead a 55 58 
| EEE Pe ee Pea ae a ee wvcelDs 5.00 9.00 No. 2 Yel. gl ececé-ai¥.ba 06 wale eae aoa th. -50 52 
Lihaly) ACCBte ic iscssccessasevecaves tb. 3.50 7.50 Fite. Gy. Senne > #64 nn SRE Renae a te 
EE ORE IE SINE tb. 3.25 3.50 da el cessed te > et ea pe > 2 = 
Methyl] Acetophenone .........-.e000. tb. 3.75 4.25 Param, sich eae io. Sh ees ws o 7 
MOUNSGMIRNE: (orci chscuice nena tse od tb. 2.50 3.25 Pine Oil, stm. dist. ....... wees e Bal. 72 ft 
DCMRUEUEE circa pecs aenerecxeenee tb. 8.00 9.00 cf et Sy rrr gal. 50 255 
pauewlate. UU. Si Py. seisieccccecedess tb. 40 45 Comimercial g7GUe o)icciesccuceaes gal. 32 .40 











An inexpensive perfume for 
Soaps - Sprays - Deodorants, etc. 


TERPINEOL, C.P. 


Made by one of the oldest German 
manufacturers of chemicals 


Schering-Kahlbaum, A.G., Berlin 


Get our samples and prices before you place 
your next order. Stocks carried tn New York. 


Sole U. S. Agents 


C. B. PETERS COMPANY, Inc. 


110 WILLIAM STREET NEW YORK 
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THIN CHIPS! 


This new Proctor Dryer produces Soap 
Chips of transparent thinness—exactly the kind 
now in popular demand for package laundry 
soap—also the chip that can be produced most 
efficiently in making cake toilet soap. 

New throughout—new chilling rolls—new 
dryer, this machine not only produces the 
most satisfactory soap chip, but it excels in 
high capacity, saving of floor space, reduced 
steam consumption, low cost of operation. 








mi 
mo 
the 


Jar 










Write. 





PROCTOR & SCHWARTZ, Inc. 
PHILADELPHIA 



















% W Lanoline is an American 
manufactured product produced 
under the supervision and control 
of American chemists according to 
American U. S. P. standards and 
its purity is thereby guaranteed. 
“Largest producers of Lanoline in 
the United States.” 


THE} QWCO. 


Bopf & Whittam 
Established 1914 


Westfield, N. J. 


Pioneer American Manufacturers 













Quality Colors 
for SOAPS 


Long experience enables us to 
produce colors for all types of soaps. 







If you have a shade you want 
matched send us a sample. We 
have complete facilities for matching. 






Liquid soap colors a specialty — 





send for samples of F. & S. greens 





and ambers. 






FEZANDIE & SPERRLE, Inc. 
205 Fulton Street New York 


Import - Manufacture - Export 
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Toilet Soap Imports Lower 

Toilet soap imports, during January, were 
materially jower than receipts in the same 
month last year and were likewise below 
the average for the last six months of 1927. 
totaled 105,205 
pounds, valued at $36,738, as compared with 
121,381 pounds, valued at $48,782, in Janu- 
ary, 1927, and a monthly average of slightly 
over 130,000 


$49,000, during the last six months of 1927. 


January, 1928, imports 


pounds, valued at about 
Castile soap imports reached 328,429 pounds, 
valued at $44,508, in January, as against 
224,522 pounds, valued at $36,436, in Janu- 
ary, 1927, and a monthly average of 200,000 
pounds, valued at $30,500, in the last six 
months of last year. Imports of all other 
soaps amounted to 146,243 pounds, valued 
at $13,724, much below the receipts in Jan- 
uary, 1927, of 316,959 pounds, valued at 
$33,705, about equal to the July-December, 
1927, monthly average, in dollars, but con- 


siderably below the latter in tonnage. 





“The selection of the proper soap is of supreme 
importance to the Toilet Requisite manufacturer. 
The successful shaving cream, tooth paste, etc., 
depends upon the soap used and absolute uniform- 
ity of soap make-up.” 


Toilet Goods in Sweden 
(From Page 63) 


since the war. It is believed, however, that 
some of the imports from Denmark are of 
American origin as several American export- 
ers maintain stocks in the free port of Copen- 
hagen for ultimate distribution in the Scan- 
dinavian countries. 

The United States has long supplied most 
of Sweden's consumption of: dentifrices, and 
in 1925 was the source of over 90 per cent of 
such imports. The United States has also en- 
joved increased sales of perfumery and cos- 
metics, available statistics revealing that the 
value of the trade in 1925 was double that of 
1924. Sweden is not prejudiced against for- 
eign goods, and apparently prefers them to 
those of domestic manufacture. As the com- 
petition from continental manufacturers, and, 
to some extent, from the domestic producers, 
is quite keen, it is essential that an American 
firm endeavoring to enter this market should 
have close contact with the local dealers. This 
contact is best maintained by appointing a rep- 
resentative in Stockholm rather than in Co- 
penhagen as has been the practice of several 
American houses. 





ROMSO 


REG. U.S. PAT. OFF 


LABORATORY CONTROLLED 


NEUTRAL WHITE SOAPS 


PULVERIZED - GRANULATED - FLAKE - CHIP - MILLED 
“Powco Brand” Neutral 
discriminating manufacturer the selection of the ideal 
characteristics demanded by his particular product. 

Let us tell you about concentrated Shaving Cream Base 
Produced by 
JOHN POWELL & CO., INC. 
114 E. 32nd St. 


sre 


White Soaps afford the 





- New York 
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Palm Oil Palm Kernel Oil 











Softs — Mediums — Hards Crushed and Extracted 
Bulk and Packages Bulk and Packages 
Direct importations from Rice Oil - Sheanut Oil 
our own Produce Sta- Sun Flower Oj! 
tions in the Oil Palm Soya Bean Oil 

Districts of West Africa. San Cl 


Importers of Sumatra and Malay Palm Oil 


AFRICAN & EASTERN TRADING CO., INC. 


8-10 Bridge Street New York City 
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Window Displays in Merchandising 
(From Page 29) 


publication left off. It makes its argument at 
the place where the money is actually spent. 
It clinches the sale by changing a desire to 
buy into an actual exchange of cash for the 
goods. Particularly in the case of soaps, in- 
secticides, polishes, and the like, where the 
number of brands is multitudinous, this last- 
minute sales argument in the form of a window 
display, reminds that this is the brand to buy. 
The window display speaks its piece at the 
psychological moment. 

T IS quite evident that innumerable manu- 

facturers with national distribution have 
found it pays to advertise through the window 
medium. ‘Those few who find fault with its 
uncharted, unaudited and indefinite features, 
are those who have bought some ink on paper 
—a pretty picture or a weak display, and ex- 
pected it to produce sales. It is a strange fact 
that a medium that has so many millions of 
dollars spent upon it every year should receive 
so little consideration when it comes to adver- 
tising appropriations. Many manufacturers in 
planning their campaigns, usually under the 
guidance of advertising counsel will lay out 
elaborate and expensive plans for publicity 


mediums. When it comes to point-of-sale ad- 
vertising too many say “well, with what's left, 
we will buy some window displays.” 

Why not greater attention for the point-of- 
sale advertising? Why is it not even more im- 
portant since it is here the actual results in 
profits are obtained. It is because of some in- 
definite features of window display advertising, 
which are however, not insurmountable, that 
more care should be exercised in order to avoid 
wastage through ineffectual displays and loose 
methods of distribution. The specialist on 
point-of-sale advertising should be called into 
conference, acquainted with the plans for pub- 
licity, and his ideas secured. Only by this 
method can a company know where it stands. 
And only by this plan, can a concern get the 
most effectual results through a thoroughly bal- 
anced campaign of advertising. 


a 


Harry C. Wright, well known and well liked 
throughout the perfuming material trades, died 
carly last month at Tucson, Arizona, at the age 
of fifty-four years. He had been in Arizona 
for almost three years, poor health having com- 
pelled him to discontinue his association with 
Morana, Inc., New York essential oil house, 
and seek a more favorable climate. 





PUMICE 


Special inducements to Carload 
and Contract Buyers. 





Ask for our booklet giving data on 
other soapmakers. 


HAMMILL & GILLESPIE, Inc. 






materials for 





225 Broadway 
NEW YORK 









Sealed Against All Leakage 


Just tighten up the locking bolt 
and this Hackney Removable Head 


clean and keep clean. There 
is not a seam or crevice in it to 


Our 


bulletin tells a lot more 


Barrel is sealed against all leak- accumulate _ residue. new 


age—both in and out. 
Hack- 


ney is easy to 


PRESSED STEEL 
TANK COMPANY 
5739 Greenfield Ave. 


Milwaukee 


Hackney 1335 Vanderbilt Con. Bldg. 
New York 


MILWAUKEE 


about Hackney. Send 


for it today. 


In addition, 


1159 Continental Bank Bldg., 
Chicago 
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Garrigue Barometric Catchall and Barometric Condenser 


— conditions permit, 
the catchalls on GARRIGUE 
Evaporators are elevated with the 
barometric condensers and the re- 
turns from the catchall, instead of 
being led back to the evaporator, are 
dropped into an open tank through 
a barometric column (U. S. Patent 
No. 1,317,488). By this means 
the operator is continually kept in- 
formed as to the amount of liquor 
being carried into the catchall and in 
case of excessive frothing can store 
the excess liquor in the tank until 
normal conditions are re-established. 


WM. GARRIGUE & CO., Inc. 
9 S. Clinton St. Chicago 
COMPLETE INSTALLATIONS FOR 
GLYCERINE RECOVERY 
Glycerine Distillation Oil Refining 
Oil Hydrogenation Fatty Acid Distillation 
Soap Powder Manufacture 




















You Can Filter 
LIQUID SOAP 
Crystal Clear 


The New 
HY-SPEED 


Filter Does it 





without 
Electric Internal bl 
Pressure Filter— trouble or 
Cap. up to 300 work! 


gallons an hour 


Connects to light socket-—pumps the liquid 
out of tanks, through the filter and into bar- 
rels or cans—filtered crystal clear—no experi- 
ence required—no loss of liquid—cleaned in 
three minutes. 


Write for Catalog SF3 


ALSOP ENGINEERING CO. 


47 W. 63rd Street New York 


ee ETE 


ooo ee ee 


Filters, Mixers, Pumps, Bottle Fillers, Tanks, etc. 
eec @ GQuywwe, ees @ - 


/\Yynonymoug, 
with American \ 
Wynthetic y 
“A 


TSERMANN 


CITRONELOL 
for soap 

A true Citronelol at a price 

suitable for perfuming toilet 

soaps. The low price should 

not be confused with the high 


quality the product represents. 


The Pound $3.35 
Re 
VAN DYK & COMPANY 


Founded 1904 


6 Platt Street New York City 


Say you saw it in SOAP! 
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Soap in French Morocco 


Prior to the penetration of European civiliza- 
tion into the Shereefian Empire, the greater 
percentage of soap consumed by the native pop- 
ulation, with the exception of those living in 
certain coast towns, was of a native manufac- 
ture, says a recent consul report. This soap was 
manufactured to a very large extent, and in 
fact, formed one of the staples of native trade, 
the centers of manufacture being Fez, Rabat, 
and Marrakech. The use of native soap still 
exists, and native factories operate under the 
same conditions as in earlier times, especially 
at Fez, though to a much smaller extent than 
formerly. European soaps have largely sup- 
planted the native brands. Native soap is a 
soit black mixture, manufactured from olive 
oi! and now with the addition of imported oils. 
The potash is obtained from the ashes of cer- 
tain plants, especially broad bean straw. The 
caustic soda, which, prior to the war, was sup- 
plied exclusively by Germany, has been largely 
taken over by the Belgians. 

The market for European soap was opened, 
during the war, by the British, who introduced 
their soaps into Morocco. These soaps were 
much appreciated by the natives and found a 
ready sale. After the signing of the peace 


treaty and the return to quasi-normal conditions 
in France, the soap manufacturers of Marseilles 
made a bid for the Moroccan market and, aided 
by the falling French exchange, were able to 
supplant the British products. The market 
was keenly disputed by the French manufac- 
turers, and each firm in order to undersell its 
competitors, added more and more extraneous 
substances to its product, so that at one time, 
outside of two or three reputable brands, the 
soap imported into Morocco from Marseilles 
was anything but soap. Finally by a Vizirial 
Decree of September 24, 1924, the composition 
of soap was regulated, and at the present time 
soaps containing 72 per cent of saponifiable 
matter form the bulk of the imports, although 
a certain amount of inferior quality clearly 
marked with the percentage of such matter is 
still allowed to be imported. 

The principal drawback to the Marseilles soap 
is its degree of humidity. It is shipped fresh 
and sold at once, so that, if employed immedi- 
ately, it melts away during use. The British 
soap, which is of a much harder quality, is just 
beginning to appear again on the local market, 
owing to the stabilization of the French ex- 
change, and it remains to be seen whether it 
will win back its former favored position with 

(Continued on Page 109) 


















Can and Package Filler 


We build Cappers, Sealers, Tube Winders, furnish all 
equipment for making tin and paper cans, cartons or bags. 
Write for our references. 
packers in the United States. 


C. T. SMALL MANUFACTURING CO., Inc. 


1204 FERGUSON AVENUE 


Automatic 


Description——Fills Soap Powder Cleansers, 
Insecticides, Soap Paste, etc. Takes 
square or round cans when fitted with 
proper attachments. 

Range—Adapted to cartons and bags and 
tin or paper cans from |” high, |” dia. 
to 10” high, 6” dia. 

Equipment—Equipped for one size of pack- 
age only, extra attachments furnished 
as required. Can be adapted to fill 
paste, powder or chip soap. 

Speed—100 or more cans per minute, de- 
pending on size of can and nature of 
product. Will pack materials as tight 
or loose as desired. 

Guarantee—Will fill 98% of all good con- 
tainers with mean variation of !' ounce 
per pound or less. 

Horse Power—2 Horse Power, 240 r.p.m. 
belt or motor driven as required. 

Do it automatically - Increase production 
Cut overhead - Reduce labor cost 


They include many of the largest 


ST. LOUIS, MO. 
Phone—Cabany 6074 
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—AT LAST— 
Powdered Soap 


Manufacturers 
HERE IT IS! 





The J. & W. Powdered Soap Dispenser 


The glass bowl holds enough powdered 
soap for from 250 to 300 hand washes, 
with a nickle plated, attractively designed base 
containing five compartments. Each compart- 
ment holds just enough soap for a good hand 
wash. A plunger discharges the contents of 
one of these sections and fills an empty one 
at the same time. Inside the bowl is an agi- 
tator which keeps the soap in motion. The 
dispenser is about six inches high and the 
diameter is four inches. 


Wuite for information and sample. 


“oe 


CALIFORNIA 
DIE CASTING & 
MANUFACTURING CO. 


126 WEST 39TH STREET 
LOS ANGELES, CAL. 




















Covossus OF RHODES 
TRADE MARK 











American-Ground Italian 
Pumice Is Best for All Uses 


And especially do soapmakers favor Rhodes 
“Colossus’’ Pumice Stone. Imported from 
the Rhodes warehouses in Italy where it re- 
ceives its first painstaking inspection and is 
freed from every trace of ‘‘rasaglia,’’ iron and 
black obsidian. It is graded, ground, bolted 
and dried in our New York plant and packed 


for shipment. 


RHopEs ©Lowur 


AMERICAN GROUND ITALIAN 


Pumice Stone 


Is cleaner, lighter in weight and more uni- 
formly milled than cheaper brands, but this is 
a superior product. No better quality can be 
sold at any price. Rhodes facilities for eco- 
nomic production and marketing make ‘‘Co- 
lossus’’ Pumice the lowest priced, grade for 
grade, and the most economical to use for all 


purposes. 


Send for working samples 
and see for yourself, 


James H. Rhodes & Company 


Dept. J. 
153-159 W. Austin Avenue 
Chicago, Ill. 


Hunterspoint Avenue at Canal 
Long Island City, N. Y. 
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INSECTICIDE AND | 
DISINFECTANT SECTION | 








Official Publication of The Insecticide and Disinfectant Manufacturers Association. 
Harry W. Cole, Holbrook, Mass., Secretary. 


—=3-< 


The Friendly Element 
COMPACT bodies always operate more 


efficiently than large ones. .\ small active 
trade association, if it be trul, representative 
of the industry which it serves, is much to be 
preferred to one where the membership may 
he much greater, but chiefly inactive. Where 
there is a smaller group, there is not only 
greater individual activity, but of necessity, a 
greater personal contact between competitors. 
The element of personal friendship is usually 
greater as a consequence, 

Among the membership of the /isecticide & 
Disinfectant Manufacturers Association, there 
is that little thing which is perhaps not always 
noted and which is so frequently lacking in 
large trade groups. It is the friendly element, 
the element of friendship between members. 
That they may be keen competitors in the same 
line of business has apparently made no differ- 
ence. Although the Association has grown 
one hundred per cent during the past two vears, 
this friendly attitude of the members toward 
each other has not changed. The membership 
of the Association is close to one hundred, but 
this is not too large for somebody to be missed 
if he fails to attend a meeting. 

The Association is singularly blessed by an 
absence of cliques. It operates as a_ single 
team. .\lthough some of the strongest and 
wealthiest firms in the country are numbered 
among its membership, none tries to dominate 
its activities. It has not become hard-crusted, 
and the friendly element. still predominates. 
May it be ever thus. 


o> —__—__ 


The Rideal-Walker Test 

CONSIDERABLE controversy has arisen 

during the past six or eight months in 
disinfectant circles all over the world as to 
what exactly constitutes the Rideal-Walker 
test for determining the phenol coefficient of 
disinfectants. The Food. Drug & Insecticide 
\dministration of the U.S. Department. of 





\griculture maintains that this test must be 
carried out with five cubic centimeters of cul- 
ture and the same quantity of diluted disinfec- 
tant. Some manufacturers agree with the Gov- 
ernment interpretation of what constitutes the 
true Rideal-Walker test, while others disagree 
and contend that the original method called 
for only two cubic centimeters of culture and 
that this is the true method. Conflicting 
authorities have been arrayed on both sides. 
The Government is firm in its contention and 
insists on the use of 5 ce. of culture. 

The British Disinfectant Manufacturers’ As- 
sociation uses as standard the old Rideal-Walk- 
er method, that is the method employing only 
2 cc. of culture. American manufacturers have 
pointed out, and quite justly, that where on ex- 
port business, they use the method of testing 
which ts recognized by the United States Gov- 
ernment, that they operate at a distinct disad- 
vantage in competition with English exporters. 
This difference in standards brings up the fact 
that the approved method of the /isecticide & 
Disinfectant Manufacturers Association is not 
the Rideal-Walker test, but is the Hygienic 
Laboratory Method. The Government is frank 
to recommend this latter method for coal-tar 
disinfectants. 

Why would it not be the sensible thing to 
adhere strictly to the Hygienic Laboratory 
method both for domestic and export business, 
and to inform foreign buyers of this fact and 
let them know the comparative values of the 
english R-W figures and the Hygienic Labora- 
tory coefficients? Everybody would then be 
on an equal footing and a definite standard 
would again be established. 

lalate ott 

Sir James Walker, writing on “Soap and 
Soap Solution,” remarks as follows, according 
to Cleanliness Journal: “No perfectly  satis- 
factory explanation of the detergent action of 
soap solutions has vet been given.” Page Lang- 
muir and Harkins! Their explanations may 
not be correct—time may tell that—but they 
certainly are satisfactory. 
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Notes of the Industry 














Leon A. Smolen, formerly a salesman with 
John Opitz, Inc., New York household insecti- 
cide manufacturers, is starting a toilet prepar- 
ation manufacturing establishment. Mr. Smo- 
len may be reached at 557 E. 169th St., N. Y. 
name 

Lehn & Fink Products Co, in reporting for 
the year ending Dec. 31, 1927, showed net 
profits of $1,277,142, equivalent after allow- 
ances for the dividend on the management 
stock, to $4.31 a share on the 285,000 shares of 
common stock outstanding. This compares with 
net profits of $1,440,606 in 1926 or $5.26 per 
share on 265,000 shares then outstanding. 


———_++ +—____ 
Associated Manufacturers Co., Milwaukee, 
manufacturers of liquid soaps and _ sanitary 
specialties, is building a new plant at Waukesha, 
Wis., a short distance west of Milwaukee, for 
the manufacture of liquid toilet and potash 
scrub soaps. 
peitceaailen tects 
Universal Chemical Co., Lynchburg, Va., 
organized early this year, is now getting into 
production on various sanitary products, in- 
cluding liquid soap, cleaners, sweeping com- 
pounds, disinfectants, theatre sprays, polishes, 
etc. The firm will be incorporated in the near 
future, with $50,000 capital stock. David 
Cohn, president, handles the sales end of the 
business and Albert Levy, secretary-treasurer, 
is in charge of manufacturing operations. 


ee 


Monsanto Chemical Works announce. that 
their San Francisco office was changed to 373 
Jrannan St. on March 1. 


+o ——— 


H. & V. Chemical Products, Inc., Brooklyn, 
manufacturers of pine oil disinfectants, have 
been admitted to active membership in the In- 
secticide & Disinfectant Manufacturers Asso- 
ciation. William Haag is designated as voting 
representative of the company. 


———— *#o5 


Western I-xterminator Co., 120 5. Fremont 
Ave., Los Angeles, Cal., expect to start making 
their own line of soaps, disinfectants, house- 
hold insecticides and related products in the 
near future. Carl Strom and G. R. Lovejoy 


are proprietors of the concern. 


Stanco, Ine., capitalized at $10,000,000, has 
taken over the manufacture and sale of Flit, 
Nujol, Mistol and white mineral oil, formerly 
handled by Stanco Distributors, a part of the 
Standard Oil of N. J. Officers are, president, 
I, H. Bedford, Jr.; vice-presidents, C. L. Bow- 
man and A. J. Van Wynon; directors, Evans 
Ie. \. Stone, Frank Abrams, John Wolke, C. L. 
Johnson and .\. .\, Lacazette. 


—_—__——_< ee——___—— 


Continental Can Co., manufacturers of plain 
and decorated cans and sprayers, with factories 
and offices in various parts of the country, are 
completing arrangements looking toward the 
acquisition of the U. S. Can Co., Cincinnati. 
The latter firm’s directors have recommended 
that the stockholders accept Continental's 
proposition, 





3. 


Harold I. Koppelman, president and general 
manager of the U. S. Sanitary Specialties 
Corp., Chicago, and Mrs, Koppelman, returned 
from a cruise through the West Indies early 
this month. The Koppelmans left Chicago 
late in January. 

Cooper, McDougal & Robertson, formerly 
William Cooper & Nephews, Ltd., British 
disinfectant manufacturers, have acquired 
Morris Little & Son, the total capitalization 
of the combined firms being -£1,800,000. 


+0->—__—_ 


C. Campbell Baird, president of Baird & 
McGuire, Inc., Holbrook, Mass., accompanied 
by Mrs. Baird, is spending a few weeks on a 
combined business and pleasure trip in Cuba. 


+or 


B. H. Baker and M. FE. Kuhn, president and 
treasurer respectively of the General Naval 
Stores Co., spent several days at the firm’s Cin- 
cinnati office recently, having subsequently 
gone South to visit the factories of the New- 
port Co., Pensacola, Fla.. and the Acme Prod- 
ucts Co., De Quincey, La., associated compan- 
ies. I. V. Romaine, General's technical direc- 
tor, and R. J. Spitz, in the New York sales 
department, also visited the two Southern fac- 
tories. 








Plan now to be present at the Mid-Summer 
meeting of the Jnsecticide & Disinfectant Man- 
facturers Association at the Edgewater Beach 
Hotel, Chicago, on June 4, 5, and 6. 
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Increasing General 


Disinfectant Sales 


Germ Consciousness of the American Public 
and How Manufacturers Might Capitalize It 


By PETER 


DouGAN 


of Merck & Company 


(Before 14th Annual Meeting, Insecticide & Disinfectant Mfrs. Assn.) 


URING the past year, several new 
chemical compounds have been brought 
forward for consideration as disinfec- 
tants. The Company which I represent, 
probably like others, has been testing and trying 
some of them, but for one reason or another 
up to the present, we have not found those 
which we have studied practical for general 
disinfecting purposes. These newer com- 
pounds while possessing marked germicidal 
powers, are apparently better suited for the 
treatment of specific human ailments and our 
laboratories and sales department are develop- 
ing them for those purposes. 





In the general field of the disinfectant busi- 
ness, the members of this industry manufactur- 
ing and marketing cresol type of disinfectants 
are still faced with competition from products 
labeled Cresol Compound, U. S. P. At the 
prices these U. S. P. disinfectants are offered, 
there is grave doubt as to their quality. Un- 
doubtedly, the steps taken by the Insecticide 
and Fungicide Board to enforce the ruling as 
to misbranding of this tvpe of disinfectant have 
not had sufficient time to show results. The 
Board’s ruling, however has induced new pro- 
ducers to bring out products bearing a distine- 
tive name of their own and not Cresol Com- 
pound, U. S. P. The appearance and simple 
tests which have been given to some of these 
products indicate that they are made from the 
‘Cresols,’ or more likely cresylic acid. Those 
members who are marketing the cresol type of 
disinfectants thus face additional competition 
that must be met either on a competitive price 
basis or better by quality attained by care in 
the manufacture of the disinfectant, and ex- 
actness in the wording of labels and circulars. 


Potential Sales 
N TAKING a forward look for the in- 
~ dustry, we wonder if the members of the 
industry are taking advantage of the many 
features in American life which are broaden- 
Ing the outlook for the sale of disinfectants. 
National advertisers are referring to the 
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dangers of germ life in their advertisements 
for the sale of products which are not disin- 
fectants. 

For instance, a paragraph from Old Dutch 
Cleanser says, ‘Old Dutch assures healthful 
cleanliness ; removes all visible dirt, stains, dis- 
colorations and also invisible impurities.’ The 
Royal Electric Cleaner says, ‘No rug is clean 
until this germ laden dirt is out.’ Life Buoy 
Soap advertises, ‘Remove germs, as well as 
dirt, with this purifying toilet soap,’ and in 
addition gives a list compiled by the Life Ex- 
tension Institute of twenty-seven germ diseases 
that hands may carry. The current advertising 
of the Laundry Men’s Association says, ‘Laun- 
drv-washed clothes guard health because every 
step in the laundry process has been planned 
for complete sterilization as well as cleanliness.’ 
In another paragraph, it is explained that pro- 
gressive laundry owners now use sterilizing 
washing formulas. 


Slumbering Germ Consciousness 
THe emphasis that is put on germs and 
sterilizing by these advertisers surely in- 
dicates that there is a slumbering germ con- 
sciousness in the American people. Are we 
as manufacturers of disinfectants with a prov- 
en power to kill germ organisms, talking ad- 
vantage of the conditions? Soap is not a re- 
liable disinfectant. It removes the germs, but 
we sell tested disinfectants that will kiil germs. 
Still another phase of the question comes up 
in the activities of Health Officers. SOAP 
in its August issue had an article referring to 
the campaign of Dr. Harris, Health Commis- 
sioner of New York City, against dry sweep- 
ing. The New York Times of October 25th, 
1927, printed an extract of the talk given over 
the radio by Dr. Matthias Nicoll, Jr., New 
York State Commissioner of Health, on the 
need of caution as the new school year begins; 
and the following paragraphs are worth more 
than ordinary notice : 
“With the opening of school, hundreds of 
youngsters are brought together in school yard 
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Value of Pine Oil 


in Soluble Disinfectants 


Hercules Steam-distilled Pine Oil merits the consideration of manufac- 
turers of soluble disinfectants because it is: 
A powerful germicide. 
Low in cost. 
Available in large quantities. 
Pleasant to smell. 
Non-toxic. 
Non-caustic. 
Non-corrosive. 

8. Non-injurious to body tissues, cloth or metals. 

Hercules Steam-distilled Pine Oil may be rightly characterized as a gener- 
al disinfectant. In the correct dilutions it is known to kill seventeen well-known 
disease-producing bacteria. The organisms killed by pine oil in the proper dilu- 
tion belong to the following groups of pathogens:- (1) Gram negative, non- 
sporing bacilli; (2) granular gram-positive non-sporing bacilli; (3) acid-fast 
bacilli; (4) encapsulated gram-positive cocci; (5) gram-positive chain-forming 
cocci, the septicemic group; and (6) the hemorrhagic-septicemic group. 

This represents all the dangerous non-sporing pathogens which cause 
epidemics—that are a menace to public health. 

We will gladly furnish samples of pine oil and detailed information as to 


its proper use at your request. 


HERCULES POWDER,COMPANY 


(INCORPORATED) 
961 Market Street, Wilmington, Delaware 
Largest producers of pine oil and wood rosin in the world 
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HERCULES POWDER COMPANY 


961 Market Street 
Wilmington, Delaware 


Please send me a test sample of Hercules Pine Oil. 
Name ‘ 
Company . 


Street . 














City... State 
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Say you saw it in SOAP! 
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and school room and the number of hours 
spent in the open air is materially lessened. 
Some few of these children may have had a 
communicable disease during the summer 
months and recovered. Of others infected be- 
fore the close of the spring term, a small per- 
centage may have retained the infecting germs 
after all symptoms of the disease have disap- 
peared. These children, being perfectly well, 
although carrying disease organisms, go to 
school on opening day and naturally are ad- 
mitted, as there are no signs to indicate that 
they may be a danger to their schoolmates. 

“With the close contact which comes in 
school rooms, movie theatres, churches and 
other places where children gather in large 
number, the carriers soon infect a number of 
other children, and these in turn become active 
disseminators of the germs and a sharp in- 
crease in the number of new cases of com- 
municable diseases comes after school 
begins.” 

The Doctor advocated teaching the children 
rules of personal hygiene such as keeping the 
hands away from their faces, to wash their 
hands at frequent intervals and always before 
touching food; to cover the mouth and nose 
with a handkerchief when coughing or sneez- 
ing; and for parents, the importance of keeping 
at home any child who shows the slightest sign 
of illness. 


soon 


Practical Disease Prevention 

HILE this talk of Dr. Nicoll referred to 

school children, the same advice to grown- 
ups would not come amiss inasmuch as in pur- 
suing their daily work there is the same crowd- 
ing and contact with many people who are not 
well, with the carriers of diseases, the handling 
of many things that are used in common to 
which can be traced the epidemics of influenza, 
pheumonia, ete. 

The manufacturers of disinfectants, such as 
we, believe that the use of disinfectants pro- 
vides a means of hastening the day when com- 
municable disease can be prevented. Our ap- 
proach to the problem we think is the logical 
one of not merely removing the dirt from one 
place to another as we do in cleaning, but to 
add to the cleanser a disinfectant that will kill 
the germ in the dirt. 

Fundamentally, we believe doctors agree 
with us for they themselves do just the things 
we recommend when handling a sick person 
or preparing for an operation. They disin- 
fect as well as clean. That we are not closer 
to the doctors is perhaps due to natural mis- 
takes that were made years ago, either in mak- 
ing claims that were too broad or starting off 
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on the wrong line. And perhaps the biggest 
mistake occurred when the manufacturer first 
introduced his product. 


HWrong Marketing Angle 

IERIE he has a disinfectant. It was shown 

to and offered to a doctor. The doctor 
was intensely interested in a patient suffering 
from an ailment of germ origin, tried it, found 
it helpful, reported results and immediately Mr. 
Manufacturer added to his circulars how his 
product was such a good disinfectant that it 
would relieve or was a remedy for that ailment. 
What followed was that the doctor judged it 
as a remedy rather than a disinfectant for 
sterilizing things or places where there was 
contamination. Then another cause for our 
present day difficulty is found in the fact that 
formerly there were no established standards 
for proving the disinfecting strength of the 
product. Most times it was figured according 
to the chemical composition. 

As to the first problem :—The members of 
this industry who are marketing disinfectants 
are adhering to the purpose of recommending 
their products for the work of disinfecting 
and sterilizing railroad cars, trolleys, waiting 
rooms, factory buildings, office buildings, 
schools, institutions, homes, ete. Our aim is 
not to treat ailments, but rather to set up con- 
ditions in which germ life cannot propagate 
itself. This we realize is not a_ simple 
problem. 

That it is not an impossible problem is, we 
think, proved by the progress made in treating 
animal diseases where it is recognized that the 
surroundings and quarters of the animal shall 
be disinfected as well as cleaned. The good 
results accomplished in treating animal ail- 
ments and preventing the spread of animal 
diseases have proved the wisdom of disinfect- 
ing animal quarters and will also prove itself 
equally valuable when we humans use disin- 
fectants in our homes, and in those places 
where we do our daily work and when we also 
disinfect the places and things which we all 
use together. 

As to the second difficulty, we offer stand- 
ardized disinfectants with a definite rating as 
to their germ killing power. ‘This rating is 
established not by the chemical composition, 
but by bacteriological test which proves that 
the disinfectant will kill germ life. This is the 
phenol or carbolic acid co-efficient test. 

With such a standardized bacteriological test 
the doctor or any other buyer of disinfectants 
has proof that the product will truly disinfect 
and we believe that our members will find it 
to the advantage of all if each one will empha- 
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size in their sales work the thought that the 
regular use of a disinfectant will fortify the 
cleaning operations because of killing germ 
life and thus set up a safeguard against the 
communication and spread of transmissible 
diseases. Let’s drive home the idea that it is 
worth while to kill germs which we know are 
in the dirt when we are getting rid of the dirt. 
Might not the application and use of disinfect- 
ants in this way when added to the recom- 
mendation of Health Officers and followed by 
the public make the preventive work they are 
doing a great deal more resultful? 
jeinnniaininaiannianinn 

Clifton Chemical Co., New York, recently 
introduced a new rug shampoo among cleaners 
and report that it is meeting with good suc- 
cess. Literature is being prepared, at the pres- 
ent time, giving information about the various 
wholesale products produced by the company. 


————+e+>—__ 


Polymerized formaldehyde, such as_para- 
formaldehyde, is mixed with a dry substance 
such as quick lime. When used, water or liq- 
uid is added which generates heat by reacting 
with the lime, which heat volatilizes the disin- 
fectant, in this case formaldehyde. Patented 
in England, No. 263,613. 








“ot OF THE GREATEST ASSETS OF ANY 
INDUSTRY IS A STRONG TRADE ASSO- 
CIATION. THE GREATER ITS MEMBERSHIP 
WITHIN ITS INDUSTRY, THE GREATER ITS 
INFLUENCE, AND THE MORE VALUE TO 
EVERY COMPANY WITHIN THE INDUSTRY. 


WITHIN TWO YEARS, THE INSECTICIDE & 
DISINFECTANT MANUFACTURERS ASSOCIA- 
TION HAS DOUBLED ITS MEMBERSHIP. 
IT IS THE ONE ASSOCIATION WHICH IS SERV- 
ING THE INTERESTS OF THE LEGITIMATE 
MANUFACTURER OF DISINFECTANTS, HOUSE- 
HOLD INSECTICIDES, LIQUID SOAPS, AND 
GENERAL PRODUCTS OF SANITATION. IT IS 
THE ACTIVE GUARDIAN OF THE INTERESTS 
OF THESE MANUFACTURERS. THE ANNUAL 
DUES ARE NOMINAL: THE BENEFITS ARE 
GREAT. 


THE PUBLISHERS OF **SOAP"’ ITS OFFICIAL 
PUBLICATION, WILL BE GLAD TO PUT YOU 
IN TOUCH WITH THE PERSON WHO CAN 
GIVE YOU COMPLETE DETAILS ABOUT 
MEMBERSHIP. 








Tropical Insecticide Markets 


The most prevalent household insects in 
3ritish Malaya are mosquitoes, cockroaches, 
flies, and other crawling and flying insects com- 
mon to the tropics. Most of these insects are 
more or less evident throughout the vear and 
are disease-carrying, particularly the mosquito. 
There are many insecticides now in use con- 
sisting of incense powders and punks, liquids, 
pastes and powders, some imported and others 
put up by local chemists. At present, popular 
fancy apparently inclines toward a liquid insec- 
ticide as a result of a strenuous sales campaign 
conducted by a well-known American manu fac- 
turer. Insecticides are retailed by drug stores, 
grocery stores and most of the larger establish- 
ments handling household goods. Stores han- 
dling insecticides usually cater to the trade of 
the Europeans and of the wealthier and middle 
class natives. However, though there is at 
present little market among the natives for in- 
secticides, a large potential market exists and 
with proper cultivation the consumption should 
be greatly increased. Marketing facilities how- 
ever, are limited and the manufacturer will 
have to create his own consumers’ demand by 
extensive and efficient advertising. 

In Cuba, insecticides were formerly market- 
ed in powdered form, but, during the past few 
years, the liquid sprays have been introduced 
and, owing to systematic advertising and the 
general propaganda carried on by American 
manufacturers, sales are increasing. Insecti- 
cides are most in demand during the summer 
months, June to September, and the merchants 
usually accumulate stocks in the spring to meet 
this demand. The largest business is done by 
local branches of American companies who sell 
their products to the small “bodegas.” The 
“bodega” is usually a small combined bar and 
grocery store. Doing business with these small 
stores requires a very complete credit reporting 
system, and an intimate knowledge of the finan- 
cial position of the “bodegas.” Insecticides are 
also imported by representatives and by com- 
mission agents. (Consul General L. J. Keena, 
Havana). 


—— 





Household insecticides, disinfectants, deodor- 
ants, germicides, and similar preparations 
amounting to 15,000,000 pounds, valued, at 
$3,650,000, were exported from the United 
States in 1927, while nicotine and tobacco ex- 
tracts, valued at $640,000 (2,300,000 pounds), 
and other agricultural insecticides amounting to 
$500,000 (4,400,000 pounds) were other im- 


portant items of the group. 
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The Insecticide 


Market In Italy 


The Opportunities for the Increased Sale of American 
Insecticides and Disinfectants in the Genoa District 


Surveyed by the Chemical Division, Dept. of Commerce. 


TALLAN producers of insecticides, germi- 

cides, and disinfectants are giving their 

attention at present to developing new pest- 
and vermin-destroying preparations intended to 
take the place of similar articles which hither- 
to have been imported. It is claimed that some 
of these products, at least, can be manufactured 
in Italy as well as in Germany, France and 
the United States, and that they can be offered 
to consumers at a lower price, owing to the 
customs duties levied on insecticides of foreign 
origin. It is believed that impetus has been 
given to the movement by the successful intro- 
duction recently of several American insecti- 
cides. 

There is a considerable demand for house- 
hold insecticides, and various preparations for 
combating flies, mosquitoes, fleas, moths, and 
other insect pests are on the market. Some, 
especially those of American origin, are re- 
ported to have had an exceptionally large 
sale of late. The most popular insecticides 
are those preparations in liquid form which 
are applied by means of an atomizer or 
sprayer. These liquid preparations or “sprays” 
are on sale in most of the larger drug stores 
and grocery shops and they are purchased by 
householders in general, but only to a very 
limited extent by poor families. | Formerly 
powder insecticides were chiefly employed, 
but these have not been found to be 
especially effective for exterminating house- 
hold pests in general. One of the most widely 
employed insect powders is manufactured by 
an Italian concern and sold under the trade 
name of “Razzia” at about 15 cents for a pack- 
age containing about 25 grams. Sticky fly 
paper, of course, is known and used in this 
territory. Kerosene is still used occasionally by 
the poorer classes as a vermin destroyer. 

The germicides and disinfectants used in the 
Genoa district are of Italian origin, and are said 
to be employed extensively by certain firms 
which specialize in the disinfecting of ships, 
private houses, flats, hotels, hospitals, schools, 
military barracks, and railway coaches. Toxic 
gases are also employed for the extermination 
of vermin; the basis of these is sodium cvanide, 


and so far as can be ascertained, they are all 
compounded in local laboratories. On account 
of the poisonous character of these germicides, 
they have to be handled with caution, and are 
applied under the supervision of the health 
authorities. 


HE most satisfactory method of selling 

insecticides and disinfectants appears to be 
that which has been employed by some Ameri- 
can firms whose products have already been in- 
troduced and are now being sold successfully in 
the Italian market, namely, to appoint some firm 
or individual to act as general agent and distrib- 
utor. The requirements of the retail trade 
are customarily supplied by the distributor 
either by direct contacts or through sub- 
agents. Retailers, as a rule, however, do not 
carry large stocks, consequently distributors 
should have ample quantities on hand in 
order to make prompt deliveries. The custom- 
ary credits demanded and allowed are 60 to 90 
days. Many of the American insecticides sold 
in this market are shipped in bulk and put into 
cans or bottles after reaching Italy. 

Italian imports duties are given in the tar- 
iff in gold lire which have a nominal value of 
19.3 cents. The conversion into paper lire 
is effected at a rate established periodically by 
the Ministry of Finance. With few exceptions, 
duties are based on weight. It is not possible 
to specify the duties which apply to insecticides, 
germicides, and disinfectants without first 
knowing the chemical or other product on which 
the manufacture of such preparations is based. 
Insecticides are not specifically indicated or 
classified as such in the Italian customs tariffs, 
and samples probably would have to be submit- 
ted to the authorities in each instance in order 
to obtain a definite decision regarding the duties 
which would be levied upon them. Pyrethrum 
flowers are classified under Tariff No. 777, and 
the duties thereon are as follows: Fresh or 
dried flowers, not pulverized, 3 lire per 100 
kilos. Pulverized flowers, and insect-destroy- 
ing preparations of pyrethrum, 20 lire per 100 
kilos. 


The daily newspapers, and placards display- 
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ed in store windows, are the principal mediums 
emploved by the firms which at present are 
selling insecticides in Italy. Billboard adver- 
tising, although widely used, does not appear 
to have been utilized to any extent thus far by 
manufacturers of insecticides. The cost of 
billboard advertising in Italy is less than in the 
United States, and it is thought, especially with 
regard to the introduction of new commodities 
or brands, that quicker and better results would 
be obtainable by this method of advertising 
than by anv other means. Advertisements and 
all advertising literature, such as catalogues, 
folders, of course, must be in Italian text, 
otherwise they are practically valueless. 


+or 


Argentine Market for Insecticides 


Household insecticides are a stable commod- 
ity in Argentina and the market is relatively 
important, considering the limited population 
of the country, about 10,000,000 people. The 
household insects most prevalent are flies, ants, 
cockroaches, mosquitoes, moths, bed bugs and, 
in some parts of the country, a small red insect, 
known as the “bicho colorado,” which is much 
akin to the chigger found in some of the 
Mississippi Vallev states. These insects are 
more annoying than injurious, except the ants, 
which cause considerable damage to vegetation. 
The means used to combat them are the same 
as in the United States with the possible ex- 
ception of ants which are very destructive and 
for which there are more devices used than in 
the United States. All kinds of both liquid 
and powder insecticides are used. Flies and 
mosquitoes are more prevalent in the summer 
time but, the other insect pests are encountered 
throughout the year. Many well-known Amer- 
ican brands of insecticides are found on the 


market. They are usually carried by drug 

stores, grocery stores and _ general stores. 

(Commercial Attache Alexander V. Dvye. 

s3uenos Aires. ) 
en 


National Acme Co., Cleveland, makers of 
can and barrel filling machinery announce the 
appointment of Guy Hubbard as advertising 
manager. Mr. Hubbard has accordingly re- 
signed his position with Mechanical Engineer- 
ig, a New York trade journal, and is now 
lecated in Cleveland, 


—_———+2 


David A. Schulte, chain store operator, is 
planning a new chain of some 1,000 stores, to 
handle articles valued up to one dollar, similar 
to the Kresge and Grant chains. 


Disinfectants in South America 
by James H. McGutre 
Treasurer, Baird & McGuire, Ince. 
coisctanniiligmaiaiiada 

ARGENTINA is the most progressive and 

fastest growing country of South America 
and is a large market for sheep dips and disin- 
fectants. The importation of these products 
is steadily increasing. In 1923 they amounted 
to 8,539,896 kilos, in 
1926, 9,802,237 kilos, 
first six months of 
1927, 5,460,568. In 
1923, the United States 
supplied 4!4%, in 
1927 614%. ‘England 
in 1923, 90.8%, 1927, 
88%. Imports from 
other countries in or- 
der of importance in 
1926 were Belgium, 
Holland, Switzerland, 
Germany, and France, 
who together supplied 
about the same amount 
as the United States. 
The Primativa Gas Co. of Buenos \ires manu- 
facture a small amount of dip. 

















James H. McGuirti 


\t present, there is no import duty on sheep 
dip into .\rgentina, but disinfectant is dutiable. 
Before a dip can be sold in Argentina, 1t must 
he subjected to a field test under the direction 
of the Department of Agriculture. About 500 
animals must be supplied by the manufacturer 
for these tests and the other expenses paid by 
him. After the dip has been permitted, im- 
portations are regularly tested by the authori- 
ties. 

Several brands have been on the market in 
\rgentina for a great many vears and natural- 
ly are very well established. In order to 
introduce a new brand extensive advertising 
would be necessary. The consumption of dis- 
infectants in Uruguay is not so great as in 
Argentina. An English concern is manufac- 
turing there and has the bulk of the business. 
In Brazil, the gas company of Rio manufac- 
tures a disinfectant and practically dominates 
the field as the product is sold relatively cheap. 
It is a low coefficient disinfectant. There 
should be a limited market for a high grade 
disinfectant. The insecticide field in the above 
countries is thoroughly covered by many of 
the well known American brands. The makers 
advertise extensively and the products have 
a wide distribution. 
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Army Specification For Insect Powder 


—_—_—__+0 +—_—__—__ 


PROPOSED | specification for insect 
A powder (powdered pyrethrum ) has been 
issued by the U. S. Army with a view 
of securing the criticism of the insecticide in- 
dustry or others prior to making the specifica- 
tion final. Opinions should be forwarded 
promptly to Lt. Col. M. A. Reasoner, U. S. 
Army Medical Supply Depot, Ist Av. and 58th 
St., Brooklyn, N. Y. Col. Reasoner requested 
that this specification be submitted to interested 
parties in the industry for comment through 
the pages of SOAP. 
The specification follows: 
The technical requirements of this specification con- 
form in detail to the technical requirements of the 
United States Government Master Specification No. 


353, for the commodity as approved by the Federal 
Specifications Board. 


I. MATERIAL: 

1. Insect powder shall consist of the powdered 
flower heads of one or both of the following species 
of chrysanthemum. 

(a) Chrysanthemum (Pyrethrum) 

lium (Trev. Bocc.) 

(hb) Chrysanthemum (Pyrethrum) roseum (Web. 

& Mohr.) 


Il. GENERAL REQUIREMENTS: 

1. The insect powder described under this specifi- 
cation shall be a product resulting from the reduction 
to an impalpable powder of insect flower heads of 
one or both of the species named, and of the grade 
known in the trade as “closed” flowers, consisting 
essentially of the une xpanded flower heads with at- 
tached ray flowers and free from added stems and 
other adulterants. It shall be made of flowers that 
have been properly harvested and cured so as to re- 


cinerariae fo- 


tain the maximum insecticidal efficiency, and the 
powder shall have the characteristic color and odor. 
II. DETAIL REQUIREMENTS: 


1. It shall not contain insect flower stems in ex- 
cess of the amount occurring attached to the flow- 
ers as harvested, and in no case in excess of five 
percent (5%). 

2. It shall not contain 
(2%) of ash insoluble in dilute 


more than two _ percent 
hydrochloric acid. 


IV. METHODS OF 
Bens: 


1. Sampling. 


INSPECTION, TESTS, 


(a) No samples shall be submitted with bid. 

(b) In the case of packages of 5 pounds, or less 
than 5 Ibs. three packages, selected at random from 
each lot of 100 packages or major portion thereol ; 
two packages from each lot of 25 to 50 packages, and 
one package from each lot containing under 25 pack- 
ages, shall be taken. In the case of packages of over 
5 Ibs. a representative sample, consisting of about 1% 
to 1 Ib. shall be taken from each of 5 percent of 
the shipping containers selected at random (2 ship- 


shall be sampled in shipments con- 
8 to 20 containers both inclusive) 
placed in clean, dry bottles, 


ping containers 
sisting of from 
which samples shall be 


which shall be securely and tightly stoppered with 
clean dry corks, sealed, marked and sent to the 


laboratory for test. 
2. Methods of Analysis. 

1. Chemical Methods. 

(a) Total Ash. Weigh 5.0 grams of the samples 
into a platinum or other suitable dish, ignite at a 
low temperature in a muffle until all organic matter 
is destroyed and weigh the residue. If total ash is 
in excess of 8 percent the presence of foreign matter 
should be suspected, and tests made for lead, chromi- 
um and other metals. If total ash is less than 5 per- 


cent the powder probably contains an excessive 
amount of stems or is made from open or low 
grade flowers. 


(b) Ash Insoluble in Hydrochloric Acid: Boil the 
ash obtained under “Total Ash” with 40 cc. of dilute 
(1:4) hydrochloric acid in a beaker for ten minutes, 
filter, wash thoroughly with hot water, ignite and 
weigh the residue. 

2. Microanalytical Methods: 

See U. S. Department of agate Bulletin No. 
624 pp. 28-32 (1920), and U. S. De partment of Agri- 
culture Bulletin 795 (Reyv.) a 5-7 (1923). 

3. The purchaser reserves the right to use any 
additional information in order to ascertain whether 
the material meets the specification. 


V. PACKING AND MARKING: 

1. Unless otherwise specified in contract, insect 
powder shall be packed in metal cans or airtight car- 
tons, each containing 1 pound net weight. Each can 
or carton shall have a perforated top to permit of 
easy distribution of the powder and shall be so con- 
structed as to permit closing to preserve contents and 
prevent sifting when closed; cans to be marked with 
the name of the material and the name of the manu- 
facturer. 

2. Unless otherwise specified in contract, deliveries 
shall be packed in cartons or boxes, each containing 
one dozen cans, and shall be marked with name of 
the material, name of the contractor, and contract 
order number on which delivery is made. 

3. In case purchaser desires the material to be 
packed otherwise than as here specified he may so 
indicate in the proposal, in which case the material 
shall be packed as called for in the contract. 


Metal polish exports totaled 215,087 pounds, 
valued at $33,692, in December, shoe polish 
shipments 314,014 pounds valued at $76,575, 
and other blackings and polishes 259,860 pounds 

valued at $49,052. United Kingdom led in pur- 

chases of metal polish, 36,274 pounds, Egypt 
bought the most shoe polish, 30,811 pounds, 
and Canada was the largest buyer of other 
blackings and polishes, shipments to that coun- 
try having reached 63,123 pounds. 
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Where the job is a big one— 


BROWN’S AUTO-SPRAY No. 50 


For use in bulk disinfecting and 
exterminating work — in cattle 
cars, stockyards, poultry houses, 
stock farms, vermin and insect in- 
fested buildings, etc. 


This portable light weight sprayer 
holds two and one half gallons ot 
liquid, stands eighteen inches high, 
weighs six pounds empty and about 
twenty-three pounds loaded and is 


it is unsurpassed. Also available for 
applying white-wash, removing 
wall paper, etc. Standard equip- 
ment for exterminators as well as 
for sale with disinfectants and in- 


available in brass or galvanized 
steel. For the uses outlined above secticides to bulk users. 


Send for complete information and prices. This advertisement, 
pinned to your letterhead, will bring both at once. 


THE E. C. BROWN COMPANY 
ROCHESTER NEW YORK 

















Since the very inception of the Liquid Soap industry the 
names of WATROUS and BOBRICK have been outstand- 
ing in the development and manufacture of Liquid Soap 
Dispensing equipment, and now the ideas, inventions and 
patents of both have been incorporated into one perfect 
| dispensing system— 


| | THE Sop-0-zZoN 
| GRAVITY FEED 
LIQUID SOAP SYSTEM 


Our Engineering Department offers a free Service to Jobbers and 
Liquid Soap Manufacturers. We will gladly figure any job for you and 
can ship either the parts or Complete Systems all ready to set up. 


‘ &, BOBRICK CHEMICAL CORPORATION 








Established over 21 years 


SERVING THE MANUFACTURER AND JOBBER ONLY 














ls % Da eit 7 cae , ee Eastern Division 
& et Ae SS SS ee 87 Fifth Avenue 

, peace Bes ; a New York Cit 
A An AS i, ee a oa . 


. ad ~- > Western Division 
ae 111-117 Garey Street 
Los Angeles 
Write for Catalogue and Price List. 
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Egyptian Market for Insecticides 


Of the many types of household insects 
found in Egypt, some are potential disease 
carriers, although the majority are merely an- 
noying. Flies swarm in great numbers in all 
parts of the country, and are thought to carry 
ocular diseases and typhoid. The mosquitoes, 
most generally known in Egypt are not the 
disease-carrying species. Roaches, bugs, scor- 
pions and centipedes are very common and 
chiefly frequent dark, warm, damp corners. 
They are especiaily numerous in Alexandria 
and the smaller towns and villages, and in 
some of the suburban districts of Cairo. The 
scorpions and centipedes are exceptionally 
hardy, in fact the centipede cannot be combatted 
with ordinary contact poisons. There is no par- 
ticular season for any of the household insects 
of Egypt, hence the demand for insecticides 
is generally constant. While, at present, the 
alien population is the chief outlet, there is a 
vast potential market which may eventually 
be developed by educating the masses in the 
principles of hygiene. Grocery stores and phar- 
macies are the principal retail outlets. Sprays 
are a more recent innovation in Egypt and are 
well advertised by window and newspaper 
displays designed to attract the attention of the 


buying public. Insecticides in powder form 
are more popular in the Egyptian market how- 
ever, because of their relative economy. It is 
estimated that the value of the annual imports 
of insect powder into Egypt is approximately 
$50,000. The major portion originates in Ja- 
pan while the remainder comes chiefly from 
Italy and Yugoslavia. The local trade esti- 
mates that $20,000 worth of liquid sprays are 
imported annually. In this field, the United 
States leads, with an estimated trade of $9,000, 
followed by the United Kingdom, $5,000, and 
Germany, $2,000. An additional $3,000 worth 
is supplied by local manufacturers. (C. R. 
Matheson, office of the commercial attache, 
Cairo. ) 
<xicaeeldiaadi 

Mid-West soap manufacturers expect ap- 
proximately the same rate of business activity 
over the ensuing three months as in 1927, ac- 
cording to reports filed with the Mid-West 
Shippers’ Advisory Board at Chicago, along 
with a number of other leading industries. 





Plan now to be present at the Mid-Summer 
meeting of the Jnsecticide & Disinfectant Man- 
facturers Association at the Edgewater Beach 
Hotel, Chicago, on June 4, 5, and 6. 
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Pyrethrum- 








Soap Bark - 
Lavender Flowers 


We are specialists in this item. 


Sa 
Sandalwood 


. Benzoin 


Let us Submit Samples and Quotations 


S. B. PENICK « COMPANY 


115 Fulton Street - - 


New York, N. Y. 
Factories at Weehawken, N. J. and Asheville, N. C. 























Houchin-Aiken 
No. 4 
Soap Press 


Machine make your 


DEODORIZING BLOCKS 


Save 5% of your raw material! 


Do away with melting and 5% waste 
—cold press your blocks, etc. 

By pressing your deodorizing blocks 
on this machine you can speed up your 
production, manufacture for less money 
and turn out uniform, smooth, solid 
cakes that will, in themselves, be an 
advertisement for your business. If you 
are still making blocks by hand, or 
in molds, this equipment will save you 
a good deal more than its cost in short 
order. A 5% saving in raw material 


alone will be affected through manu- 
facturing by this new cold process as 
against the melting process. 


The Houchin-Aiken press can be 
adjusted to turn out cakes from 2 
inches to 5 inches in diameter and from 
14 inch to 2 inches in thickness. Best 
of all, this press is a sturdy piece of 
equipment—it will last. Thousands like 
it are in constant use in soap factories 
all over the world. 


Why not send us a small quantity of your raw material? We'll 


turn it into sample cakes. 
conclusively. 


These will prove the value of this press 


HOUCHIN-AIKEN COMPANY 


Hawthorne 


New Jersey 
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Felton Moves to New Plant 

Felton Chemical Co., Brooklyn, N. Y., 
manufacturers of aromatic chemicals and 
odor specialties, began moving to its new 
plant located at 599 Johnson Av. on March 
9, They expect to be definitely settled in the 
new quarters by April 1. The new build- 
ing which is 75 by 150 feet, was erected 














NEW FELTON PLANT IN BROOKLYN 


by the Felton company and is equipped 
with the latest devices for the manufacture 
of perfuming raw materials. The company 
has had a rapid rise in the aromatic chem- 
ical field. It was founded by Dr. Joseph 
Felton in 1922 and was located at 61 to 65 


move to the new building. Dr. Felton 
is a former associate of Prof. Semmler of 
the University of Breslau, the world famous 
authority on essential oils and aromatic 
chemicals. Albert Albek, general manager 
of the firm, has spent a greater part of his 
business life in the perfume centers of 
France, England, and Switzerland. For 
seven years, he was active in the essential 
oil regions of Spain. He is a native of Swit- 
zerland. ‘The company expects to expand 
its line and the production of its standard 
items through the increased facilities of the 
new plant. 
scnieacsiiianti 

Insecticide Campaign in Houston 

\n Insecticide Service Bureau has been 
formed by the Houston Post-Dispatch of 
Houston, Texas, in connection with their na- 
tional advertising department with a view to 
launching an intensive drive against household 
insects. The Bureau will function as part of an 
advertising and publicity campaign in the Gulf 
Coast region of Texas and will be primarily 
educational in character. Radio talks from 
Station KPRC on the eradication of household 
insect life will play a part in the work. One 
of the keynotes of the campaign, in addition 
to educating the public on the disease-carrying 








Taaffe Place, Brooklyn, until the recent features of insects, will be an attempt to ex- 





For filling insecticides into cans-- 


THE MONOSCALE 
FILLING MACHINE 


Why worry with hand filling? Its inaccuracy, mess and 
waste only necessitate extra work and add to your costs. 
At relatively small cost you can get the Monoscale Fill- 
ing Machine, that will:— 
—Measure an exact quantity into each can. 
—Avoid all splashing, dripping, overflowing 
and soiling of cans. 






This fine piece of equipment will continue to do clean, 

accurate work for you after years of use. 

Made in two sizes: Gallon size fills up to gallon cans: 
five gallon size fills from 1% pint to 
5 gallon cans. 
Easily adjusted in a few minutes for 
different size cans. 


Write for pamphlet. 
THE KARL KIEFER MACHINE CO. 
CINCINNATI, OHIO 
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plode the idea that household insects are only 
a summer pest. All vear 
use, in January as well as in July, will be 
pushed in the campaign. Leading health offi- 
cials and biologists will co-operate in the work 
with lectures and radio talks. 





Foreign Markets for Insecticides 

Considering the limited activity within the 
household insecticide industry, it further ap- 
pears, as suggested, in a recent Department of 
Commerce bulletin that there is a market for 
household insecticides made in the United 
States. The housefly is not a particular menace 
but the mosquito is most objectionable in Germ- 
any. The masses of the people employ “home- 
made” defensive measures. The moth does in- 
calculable damage during the German summer. 
The well-advertised ‘“‘Eulan” leads the Germ- 
an market, while naphthaline balls are in com- 
mon use. The prevalence of other insects in- 
festing the kitchen, bedroom, or lavatory is 
less marked owing to generally lower climatic 
temperatures, while the hygienic standard is 
high. Kerosene and Paris Green are used to 
exterminate them. 

South Africa presents a good market for 
insecticides, fumigators, drain pipe openers, 
rodent destroyers, etc., but the demand is be- 
ing well catered to by a number of manufac- 
turers, both American and foreign. All of 
the present established brands are beiug ex- 
tensively advertised and it is ordinarily neces- 
sary to adopt similar methods for creating de- 
mand, before retailers will put in stocks of a 
new line. According to the latest available 
statistics, covering 33,646 gallons of liquid in- 
secticides, valued at £20,271 were imported 
into South Africa. The United States, Great 
sritain, Canada and Germany were the prin- 
cipal suppliers. Insect powder to the extent of 
89,269 pounds, valued at £9,499 was also 
brought in, mainly from these same countries. 
There was also a large quantity of cattle and 
sheep dip shipped into South Africa. 

Small quantities of liquid insecticides are sold 
in the Hankow market principally to foreign 
customers. Hankow is in approximately the 
same latitude as New Orleans and experiences 
hot summers with many mosquitoes and flies. 

Nearly all persons who can afford to do so 
have their homes screened and sleep under 
mosquito nets. The demand for liquid spray 
insecticides is very small, although both British 
and American products are on the market, 
mostly in pint and quart lithographed tins. 
While the price of liquid sprays, in small con- 
tainers, is beyond the reach of the vast ma- 
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First impressions are lasting, and the first thing 
the user of an insecticide or repellant notices is 
HOW THE SPRAYER WORKS. Acme Sprayers 
not only work right when new but they continue 
to work right. Fifty years’ experience, a large fac- 
tory, modern production facilities and an enviable 
reputation to sustain, all combine to insure satisfac- 
tion to the user of Acme Sprayers. 

















See these improvements 


Order a sample of our new No. 200 Sprayer and 
see the new Improvements. The Drip Cup keeps 
liquid from dripping on the floor or person; the co- 
ordinated air and spray tubes produce a mist or fog 
which hangs in the air longer; the special processed 
leather plunger cups take hold instantly and give 
full spray volume; the Vent in the can screw pre- 
vents siphoning and leakage when not in use. 

If our large line does not contain the sprayer 
you want, we will design a sprayer to your specifi- 
cation, and it will be Acme guaranteed quality. 


Write for samples and prices. 


POTATO IMPLEMENT CO. 


TRAVERSE CITY, MICHIGAN 
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perfumes for 
theatre sprays - deodorants 
and liquid soaps ! 


A complete line of perfuming specialties originated 
especially for use in this class of products including 


Violet - Rose - Cedar - Lilac 
Corylopsis - Oriental 
and many others 


These odors are fragrant, stand up perfectly 
and will last. They are priced reasonably. 
Samples and quotations on request. 













Perhaps you may want to use an indi- perfume you want and we will origi- 

vidual odor in your products—some- nate something for you—and if you 

thing that is not noticeable among approve the sample and adopt the odor 

competing sprays, deodorants, liquid your right to its exclusive use will be (7) Can. 

soaps, etc. If so, tell us what type of protected, 0 i  —“(‘(‘“‘“‘<‘<‘<‘“<;‘*‘s 
GEORGE V. GROSS COMPANY @ mm 
30 Old Slip New York 
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jority of the people in Hankow, it is possible 
that a sufficient saving could be made by ship- 
ping in large drums to effect a sizable reduc- 
tion in the retail price of the article and open 
up new avenues for its sale. 


———_<+o>——_—— 


I. & D. Exports Valued Higher 


Although exports of household insecticides, 
disinfectants, deodorants, germicides and relat- 
ed products were smaller in December than in 
the previous month, the goods were valued sub- 
stantially higher. Shipments reached 845,757 
pounds, valued at $250,299, almost 300,000 
pounds under those in November, but valued 
at approximately $30,000 more. Argentina 
again paid more for American products than 
any other country, $115,517, and in addition 
took the most pounds, 300,848. Cuba, Italy, 
Chile, Peru, Uruguay and British South Africa 
were also large buyers, the amounts varying 
between 43,000 and 65,000 pounds. 


+O 


Plan now to be present at the Mid-Summer 
meeting of the Jnsecticide & Disinfectant Man- 
facturers Association at the Edgewater Beach 
Hotel, Chicago, on June 4, 5, and 6. 


Self Regulation of Business 

A bulletin recently sent out by Fred Hoyt, 
Chairman on Trade Ethics of the /nsecticide 
and Disinfectant Manufacturers Association 
on “Self Regulation in Business,” stated: 
“Edwin B. Parker, Chairman of the Board of 
Directors of the Chamber of Commerce of the 
United States, at the recent meeting of the 
Chamber in Indiana, emphasized the need and 
the advantage of self-regulation by business, to 
avoid enforced regulation by government. We 
have only to consider the history of misbrand- 
ing and adulteration charges, under the De- 
partment of Agriculture, in many lines of 
business and the serious menace this can be- 
come under too zealous, arbitrary activity of 
the Department to realize how desirable it is 
for business to regulate itself in advance and 
to make unnecessary this activity. To a cer- 
tain extent a chain is no stronger than its weak- 
est link. If a member of an industry is found 
to be a serious offender against laws and regu- 
lations, it invites investigation on the part of 
the government and the more apparent need 
for investigation is uncovered, the more active 
and the more exacting is the government apt 


to become. It goes without saying that all 








Unsurpassed in any 


Continuous Drip Flange. Drip- 
less at any angle. Unatomized nut 
liquids automatically returned to 
receptacle 






















all around. 
struction known. 


Siphon tube 


tected 






produces most 






Can-screw cork 
lined, ample size. 


@) Double tested for workmanship and efficiency. 
plain or lithographed 


@) Made entirely of 107-pound base bright tin plate 


®@ Packed in 175-pound test cartons. 


(2) Plunger leather fastened with 
replaceable. Not riveted. 


Tank is indented (not cut 


out) and barrel soldered to it Ve SY 


Strongest con- 
(8) Capacity approx. 10 ozs. 


fully pro 
Curved siphon 
tube and perfect coordina 
tion of tube and barrel 


spray at all angles 


detail Superior inMany 


3) 







Hole for oiling and preserving 
perfect functioning of leather. 


Stop-burr on plunger eliminates 
denting end of plunger barrel. 





Piunger held by screws—-not 
nails. Removable for renewing 
leather. 





The LOWELL NU-DAY 


Send for a sample Lowell NU- 
DAY Sprayer. Compare it with 
any other sprayer in its field. 
You will immediately recognize 
its great superiority and be sur- 
prised at the fact that it costs 
no more than the average run 
of sprayers. 


Write NOW for sample and 


effective 


quotations. 
LOWELL SPECIALTY CO. 
Lowell Mich. 
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For the coming season ! 
NEW ODORS for SPRAYS and DISINFECTANTS 


Spray Bouquet No. 1888 $1.25 Ib. 
+ Fa 0. 1889 ea. - 
No. 1890 1.05 


Powerful, Exceptionally Pleasant and Readily Soluble 


NEW ODORS for PARADICHLORBENZENE 


Para Bouquet No. 1891 O75: ib. 
* 7 o. 1892 Day 
No. 1893 24D 


Strong, Sweet and Lasting 


We will assist you in your manufacturing prob- 
lems, and will gladly send samples. Write to us. 


PIERRE LEMOINE, INC. 


Chicago 108 JOHN STREET NEW YORK oe Rite 
Boston Factory: LONG ISLAND CITY, N. Y. Portland, Ore. 

















CRESYLIC ACID 


All Grades 
CREOSOTE OILS 
Cresol Specially prepared for Phenol 
U.S.P. . disinfectant manufacturers. U.S.P. 


COAL TAR PRODUCTS 


WM. E. JORDAN & BROTHER, 2590 Atlantic Ave., Bklyn., N. Y. 
Mechanics Bank Bldg. Telephone Glenmore 7318-7319 











SPRAYERS 


For Applying Insecticides and Fungicides 
" The Junior Compressed Air Sprayers are different from all 
Junior Sprayer others. They are the only sprayers with Robertson Pump, which 
has a higher working efficiency than any other pump ever made. 
They give a continuous spray, reduce the liquid to a fine mist- 
like vapor and throw it with great force, so that it is driven 
into the smallest cracks and crevices. 
Write for Prices and Illustrated Pamphlet. 
NOT LIKE ORDINARY SPRAYERS 
Ask to be Shown the Difference 


No. 55—JUNIOR SPRAYER JAECKH MANUFACTURING COMPANY 











Capacity, 1 Pint 
422 EAST EIGHTH ST. CINCINNATI, OHIO 
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business should endeavor to protect its prod- 
ucts and its methods and eliminate everything 
bordering on the unfair just because it is right 
to do so. It is good business to do so, because 
the more scrupulously careful and correct a 
business may be, the more it is likely to pros- 
per and because any violation of the rules of 
good business and good morals is apt to bring 
down censure on the head of the offending 
business and unfortunately reflects on all the 
industry, the innocent as well as the guilty, and 
because of the rigid scrutiny of government 
with all the that it 
causes, even when there is no need for it. Now 
is the time for our industry and every other 


annovance and expense 


industry to use every effort to cooperate to 
eliminate trade abuses of every description and 
to improve products and methods. [very mem- 
ber owes it to himself, to his industry, and to 
his .\ssociation not only to remedy his own 
short-comings, if he has any, but to cooperate 
whole-heartedly to remedy any short-comings 
he may be aware of. Your committee will be 
glad to hear from any member on this subject 
and will welcome suggestions of a constructive 


nature.” 


Soaps in French Morocco 
(From Page 81) 


the native trade. Marseilles soap containing 72 
per cent of saponifiable matter is at present 
quoted at from 345 to 400 francs per 100 kilos 
(from $0,062 to $0.072 per pound), packed in 
cases of 10, 20, and 40 kilos (22.046, 44.092, 
and 88.184 pounds), and in cakes of 100, 190, 
220, and 600 grams (0.22046, 0.41887, and 
0.485012, and 1.32276 pound), the smallest size 
being most expensive. British blue mottled 
soap is quoted at 1-14-3 per hundredweight, 
and is packed in cases of one hundredweight. 
Toilet are imported chiefly from 
France. A favorite with the native is the 
round scented batch soap in cardboard boxes 


soaps 


containing half a dozen or one dozen bars. 
the Marseilles these 
toilet soaps were also reduced to the penultimate 
condition of soap by the addition of tale and 
other extraneous substances, but with the new 
legislation above referred to the quality is about 
uniform at present. A well known American 
firm is placing its toilet soap, manufactured in 
France, on the Moroccan market at a retail 
price closely approximate that in the United 


\s in case of soap, 
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Phenol U.S.P. 


Tar Acid Oils 
Naphthalene 
Meta Para Cresol 


40 Rector Street 





COAL TAR PRODUCTS 


CRESOLS and CRESYLIC ACIDS 


Cresol U.S.P. 
Refined Cresylic Acid No. 5 





Dip Oils 


Hydrocarbon Oil 
Flotation Oils 
Special Cresol Fractions 


Cumar 


1 Company 


New York, N. Y. 
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o Sc ¥ 5826 Tabor Road, Olney P.O. 
| Headquarters for Bulk Buyers PHILADELPHIA | 
John C. Wiarda & Co. 
260 Freeman St., Brooklyn, N. Y. 
Manufacturers Jobbers 
Acids : Alkalies : Salts - Insecticides 
Fluffy : Extra light . Free flowing . 95% Pure 
of our own manufacture 
SILEX a SOAP FILLERS 
Send for Samples 
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States. This particular soap is of a superior 
quality and appeals only to the European 
clientele. Nevertheless, the sale seems to be 
meeting with success, thanks to a vigorously 
conducted advertising campaign. The following 
are the statistics of importation of soaps, both 
common and toilet, into French Morocco, dur- 
ing the vears 1925 and 1926, according to the 


customs records of the Protectorate Govern- 


ment. 
1925: 1926: 
Kilos: Francs: Kilos: Francs: 
Toilet 171,791 989,002 153,022 1,471,229 
Ordinary... 4,053,982 12,462,476 4,148,342 17,345,869 


In the case of firms possessing references 
facilities of payment up to ninety days are fre- 
quently allowed. In other cases the terms are 
cash against shipping documents through a 
local bank. Soaps pay an import duty of 12.5 
per cent ad valorem, based upon the wholesale 
value in the customs house, freight, insurance 
and other charges being included. In addition 
there is a consumption tax of Frs. 10 per 100 
kilograms for common soaps. As stated pre- 
viously, the native manufacture of soap is tend- 
ing to decrease constantly. The product is 
chiefly utilized for toilet purposes by the natives 
and for the washing of wool and animals. The 
trade in a similar compound from France is 
largely cutting down the manufacture of the 
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native product. The daily production at Fez 
alone is estimated at from 800 to 1,000 kilos, 
all consumed locally, the present price being 
480 francs per 100 kilos. <A list of importers 
of soaps in Morocco may be obtained from 
the Department of Commerce. 


\eme Products Co., De Quincy, La., through 
the efforts of their vice-president, W. B. Logan, 
have developed a new wood rosin product, 
termed “Solros,’ which is now being marketed 
by the General Naval Stores Co., Cincinnati 
and New York, sole distributors of Acme prod- 
ucts. “Solros” dissolves easily and will not 
crystallize from solution, according to part of 
the information given in a booklet dealing with 
the new product, copies of which may be ob- 
tained from the General Naval Stores Corp. 








The Fifteenth Annual Mid-Summer 
Meeting of the Insecticide and Disin- 
fectant Manufacturers Association 
will be held at the Edgewater Beach 
Hotel, Chicago, June 4, 5 and 6 If 
you are eligible for membership, let 
the Membership Committee act on 
your application now so that you will 
attend the Chicago meeting this year 
as a member. : 























ment of value. 


power—true buying economy. 





—INSECT POWC() POWDER— 


REG. US. PAT. OFF 


The experienced Pyrethrum buyer demands high killing power. 
The killing power you get per dollar expended is the true measure- 


POWCO BRAND guarantees purity and definite high killing 


JOHN POWELL & Co.. INC. 


12 WATER ST.. NEW YORK 




















RABOL 


DHESIVES 


Glues.Gumss.Pastes 
For Every Purpose 
Write For Samples 

THE ARABOL MFG.CO. 


NEW YORK: 110 E. 42"°ST. 
CHICAGO: (CICERO) ILL. 
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SOAP MACHINERY FOR SALE 
and 
Sensational Offerings of Seap Machinery Spe 
in Guaranteed First-Class Working Condition lans 
Oryers Toilet Soap Mills 

Two Proctor & Schwartz Large Roll Soap Chip 2, 3, 4, 5 and 6-roll Granite Toilet Soap Mills. S 
Dryers complete. Houchin-Aiken 4 and 5-roll Steel Mills. 

Three Proctor & Schwartz Soap Chip Dryers with Plodders ture 
five Chilling Rolls. Houchin- Aiken, Rutschman & Allbright-Nel] 6”, 8” g 
Proctor & Schwartz Bar Soap Dryers & 10” Plodders. his 
Condon & Huber Soap Chip Dryers. Soap Powder Machinery expe 
Soap Crutchers Blanchard #10-A & #14 Soap Powder Mills. | 
Houchin- Aiken, my & Doll Steam Jacketed Crutch- Broughton Soap Powder Mixers. at | 

ers, 1000#, 1200#, 13504, 1500%, 18004%, Wms. Patent Crusher & Pulverizer. 
3000#, 6000#, & 10000#% cap. Sedberry Crusher, Grinder & Pulverizer. veal 

Crutchers for floating soaps. A-N 5x7 Crystallizing Rolls. det 

Soap Presses Filter Presses . 

Jones, Machinery Designing & Ralston Automatic Sperry, Perrin & Shriver Cast Iron Filter Presses, A, A 
Presses for toilet and laundry soap. ia”, 18,429,200 6 @ Se. ‘ 

Dopp, Crosby & Empire Foot Presses. International & Monopod Filters S.A 

Scouring Soap Presses. Various Other Items 

Grinders & Mixers Wm. Garrigue Glycerine Evaporators. 

Day Jacketed Marshmallow Mixers, Pony Mixers, Steel Soap Frames, 600#, 1000#%, 1200#, 1500%, No 
Talcum Powder Mixers, Rouge Mixers, Ointment & 18004 cap. ; 
Mill, etc. Automatic Soap Wrapping Machines. cally 

Schultz-O’Neill Mills. Steel, Copper & Aluminum Kettles. clean 

Soap Cutting Tables Soap Remelters, Tube Fillers. ee 

Houchin- Aiken Steel Automatic Table with  self- Filling & Weighing Machines. this | 
spreader & extra headers. Pneumatic Scale Corp. Can Filling Machine for 

Wooden Tables with and without self-spreader at- cleansers, etc. and | 
tachments. Brass Soap Dies for foot & aut. Presses. Oil ¢ 

Soap Slabbers Soap Chippers, Scales, Motors, Amalgamators, Soap 

Houchin- Aiken, Curtis-Davis, Dopp & Newman's Racks, Bottle Filling & Capping Machines, Tal- 

Hand and Power Slabbers. cum Can Crimpers, etc. W: 
Send us a list of your surplus equipment — We buy single items or complete plants . 

take 

NEWMAN TALLOW & SOAP MACHINERY CO. leit 
1051-1059 WEST 35TH STREET CHICAGO, ILL. of $3 


Telephone—Boulevard 1650-1651 


care | 


WE 






































HEADQUARTERS FOR 
GOOD USED SOAP MACHINERY 


Overhauled, Rebuilt and Tested in our Modern Machine Shop at 
our Plant and Warehouse, Newark, N. J. Inspection Invited. 


__ ATTRACTIVE PRICES — IMMEDIATE SHIPMENT 


Space does not permit listing every item in stock. Write for items not yet listed. 








DOPP KETTLES; CRUTCHERS; FRAMES; CHIP DRYERS; FOOT 
PRESSES; POWER PRESSES; FILTER PRESSES, ALL STANDARD 
MAKES, 18” to 42”; MILLS, 3-ROLL, 4-ROLL, 5-ROLL, 6-ROLL, 
GRANITE AND STEEL; PLODDERS; CUTTING TABLES; REMELT- 
ERS; SLABBERS; SOAP CHIPPERS; GRINDERS, SCHUTZ-O’NEILL 
MILLS, RAYMOND PULVERIZERS, MEADE AND DAY MILLS; MIX- 
ERS, DRY POWDER, JACKETED, DOUGH; PONY MIXERS; COOL- 
ING ROLLS; POWDER FILLERS; TUBE FILLER; TUBE CLOSERS; 
WRAPPING MACHINES; LABELLERS; COPPER AND ALUMINUM 
KETTLES AND TANKS; STORAGE TANKS; EVAPORATORS, Etc. 


Send Us Your Inquiries 
WE WANT TO BUY 


Your surplus or idle machinery—single items or complete plants. 


SEND US A LIST TODAY. 
Write for Our Latest 4-Page Circular 


CONSOLIDATED PRODUCTS COMPANY, INC. ry 


15-21 PARK ROW, NEW YORK CITY BARCLAY 0604 





TV 





























Say you saw it in SOAP! 
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Soap Maker and Perfumer, twenty years 
experience in manufacture of toilet and laun- 
dry soaps, cleansing powders, soap flakes 
and powders, perfumes and toilet articles. 
Speaks english, German and Scandinavian 
languages. Address Box 254 care SOAP. 

Soapmaker—-South American manufac- 
turer who desires to improve and expand 
his line of soap products is in need of an 
expert soapmaker to take charge of his plant 
at Barranquilla, Colombia. Will give two 
vear contract to right man. Write full 
details, salary wanted, ete., to A. Obregon 
A, Apartado No. 37, Barranquilla, Colombia, 
S. A. 


Not a Soap Filler, but a colloidal chemi- 


cally combined ingredient of soaps and 
cleaning compounds, used extensively in 


Write for samples 
Acme 


this country and abroad. 
and prices of our Wyoming bentonite. 
Oil Corp., 189 No. Clark St., Chicago. 


Wanted—lIive wire salesman to 
take over selling end of growing business 
located in Houston, Texas. An investment 
of $3,000 cash is required. Address Box 209, 
care of SOAP. 


soap 
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Liquid Kontakt 
SAPONIFIER 
for 
High Grade 
Fats 


“oe 


Kontakt D. P. 


SAPONIFIER 

for 
Low Grade 

Fats 

The 

TWITCHELL PROCESS CO. 

St. Bernard 

Ohio 
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Soap Manufacture in Egypt 

Soap making is one of the oldest industries 
of Palestine, says a recent Department of Com- 
merce report. In general, the manufacturing 
methods used are primitive and the machinery 
is out of date. This applies particularly to the 
old-established factories located at Nablus and 
Jaffa. Recently, however, a modern soap 
manufacturing plant has been established at 
Haifa, however, and it is believed that this 
introduction of modern methods and machinery 
will serve to stimulate the demand for new 
equipment from old-established companies. The 
principal production is confined to a common 
olive oil soap, “Nablus,” which is sold on the 
local market and is also exported in consider- 
able quantities to the neighboring countries. It 
is very popular with the large Mohammedan 
population of the Near East, owing to the fact 
that no animal matter is used in its production. 
The soap is not cut but is sold in pieces weigh- 
ing from one half a pound to two pounds. It 
is generally packed in burlap sacks containing 
from one hundred to one hundred and fifty 
pounds each. Accurate statistics, on the pro- 
duction of soap in Palestine, are not available, 
but it is estimated at 10,000 metric tons a year. 





DISINFECTANTS 
CATTLE DIP 
INSECTICIDES 
SPRAYS 
DEODORANTS 
POLISHES 

SOAP FORMULAS 
CLEANING FLUIDS 
OILS & ETC. 





All sizes and speeds 
Clamp on any tank, 
barrel, kettle, etc. 


=< 
hGH TWIN 


Portable Electric Mixers will mix any 


product that will flow — quicker—better— 
cheaper. 
SIMPLE - SANITARY - DEPENDABLE 


Write for Folder 39 
MIXING EQUIPMENT CO., Inc. 
229 East 38th St. New York, N. Y. 
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African & Eastern Trading Co. 
Charles W. Aiken 

Alsop Engineering Co. 
American Can Co. 

American Machine & Foundry 
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SOAP DIES 


AND 


STAMPS 


FOR 


FOOT AND POWER 
PRESS 


BRASS PRINTING DIES 
Anthony J. Fries 


717 Sycamore Street 
CINCINNATI, O. 




















A hand 


demonstration 


Shortly after the Civil War, we 
began to manufacture silicate for 


other soap makers. The Quartz 
Quality man of yore proved time 
and again the detergent value of 
silicate of soda by washing his 
hands in it. Ever since “N” 
Brand silicate has ranked fore- 
most for soap making. 

Our technical literature on deter- 
gency is supplied without charge 
to all interested. 


Silicate Headquarters 


Philadelphia Quartz Company 
General Offices: Philadelphia 























